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Abstract

This thesis is concerned with the challenges now faced by genealogy tourism in
County Galway, situated on Ireland’s Western seaboard. It is a response to a 50%
decline in the overall number of genealogy tourists visiting Ireland between 2000 and
2005. The fieldwork combined qualitative and quantitative methodologies, namely
recorded focus-group and one-to-one interviews (18 interviews with 23 interviewees),
participant observation (4 sessions with 6 participants), diaries (2 participants) and a
questionnaire survey (302 respondents). Together with conceptual work, the empirical
work assisted in producing a comprehensive cross-sectoral snapshot of genealogy
tourism in the region which enabled the generation of answers to three pertinent
questions: What are the reasons behind the 50% decline in the overall number of
genealogy tourists to Ireland? What are the profiles, needs and expectations of
genealogy tourists to Ireland and how do they differ from those of general tourists?
Can the genealogy tourism market be recovered and - if yes - how can this be
achieved? Finally, the investigation brought fresh perspectives on the marketing of
Irish genealogy and the need to incorporate it into new heritage tourism products that
respect local needs, but respond to the competitive environment of a globalised world,
in which the tourism industry continuously re-defines its roles.

The overall message that emerged from this investigation is clear. A specialist, rather
affluent and dedicated market of pure genealogy tourists to Ireland, even if ageing and
relatively small in number, will exist for many years to come, although it is likely to
gradually decline in time. However, a more broadly perceived ancestry-related
tourism market, comprising the wider Diaspora who are interested in visiting Ireland
as the homeland of their ancestors (and who may, to a certain degree, engage in some
aspects of genealogical research), has a good chance to develop and grow. These
markets need to be given a wide access to the genealogy tourism products offered by
the Irish Family History Foundation societies, providing high-quality, customer-
orientated and reasonably-priced genealogical research services. The marketing
campaigns should promote the themes of ‘ancestral visits’, ‘constructing family trees’
and ‘stories about ancestors’, as these are some of the ultimate rewards for the
genealogy tourist. Finally, genealogy as a part of Ireland’s cultural heritage should
nurture novel generic heritage tourism products, aimed at both - the genealogy and the
general overseas tourist. A high-degree of co-ordination, co-operation, team work and
joint funding should be employed among the principal stakeholders to bring this
uneasy task of re-juvenation and re-vitalisation of genealogy tourism in Ireland to
fruition.
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Chapter 1 Introduction

‘Once the real hope of many for a vibrant and sustainable tourism industry in Ireland, the

phenomena known as “Ancestry Tourism™ is now under severe pressure’ (Genealogical Society

oflreland, 2006:1).
This work is concerned with an investigation of the potential of genealogy tourism in
County Galway as a mechanism for sustainable regional development. Its mission is
to assist local communities and visitors alike through supporting the growth of this
branch of heritage tourism in the West of Ireland, a surreally beautiful cultural
landscape that - for many - symbolises true Irishness and free spirit. It is dedicated to
all those brave Irishmen and Irishwomen who left the shores of their homeland in
search for a more decent and dignified life for themselves and their children. In many
instances their descendants are well aware of the often inhuman conditions in which
their ancestors left Ireland, and of the difficulties they encountered when settling down
in their new homes. This work is also aimed at serving the needs of Diasporic
researchers wishing to explore their Irishness.

Since the 1980s genealogy has come a long way to develop into an acknowledged
heritage tourism product in its own right. So where exactly does genealogy tourism
stand now, in the first decade of the 21g century? Have the hopes and faiths in relation
to its development and economic impact been fulfilled? Is genealogy tourism still in
demand, and is it vigorous enough to compete successfully with other branches of the
tourism industry? What are the latest attitudes towards genealogy tourism from the
Irish Government, national and local authorities, businesses, the voluntary sector and
academia? What is the real potential of genealogy tourism to act as one of the driving
forces behind regional development in County Galway? To satisfactorily answer these
questions a great deal of both conceptual and empirical research was conducted. This
research crosses the imaginative boundaries between a number of academic
disciplines, industrial sectors, competencies, responsibilities, attitudes, approaches and
research techniques. It can therefore be labelled as inter-disciplinary, cross-sectoral or
multi-faceted, which makes it challenging and uneasy but nevertheless - and perhaps
just because of that - exciting.

Needfor theproject
The need for this project was straightforward. The statistics suggest that the number of

genealogy tourists to Ireland dropped rather dramatically - from 118,000 in 2000 to



Chapter 1 Introduction

60,000 in 2005 (Tourism Ireland, 2006a). The reasons behind this decline can be
attributed to many factors. These range from the overall fall in North-American tourist
numbers (who, by and large, form the bulk of genealogy tourists to Ireland) after 9/11,
through a growing popularity of online searches, to a rather limited access to
genealogical resources due to non-transparent, over-priced and inconsistent services
offered by some of the Irish Family History Foundation societies. These societies,
sometimes referred to as genealogy research centres or heritage centres, are the
principal institutions for genealogical research in Ireland but their reputation was, on
many occasions, challenged by their customers themselves. An example to the point is
the Irish Heritage Centre Customer Satisfaction Survey 1998 (The Irish Ancestral
Research Association, 1998). This survey, together with Nash’s (2002) paper on Irish
genealogical identities, and A Detailed Profile of Visitors to Galway City and County
in 1997 (Galway Chamber of Commerce, Regional Technical College Galway, 1997)
provided, for this investigation, an invaluable insight into access provisions for
genealogy researchers in Ireland, motives and pursuits of genealogy tourists, and
statistics on general visitors to Galway, respectively. However, to date, no integrated,
comprehensive research into genealogy tourism in County Galway has been

conducted. Hence the acute need for this investigation.

The research objectives
The research objectives logically emerged from the need for the project, and were
formulated as follows:

(1) To identify the current demographic, geographic and psychographic profile
of genealogy and general tourists visiting County Galway, and the former’s
needs and expectations as genealogy researchers.

(2) To generate feedback from the representatives of genealogical, heritage,
tourism and other relevant organisations in Ireland, with the emphasis on
the future development of genealogy tourism in County Galway.

(3) To formulate a marketing strategy for the development of genealogy
tourism as a catalyst for regional development in County Galway.

(4) To disseminate the research results among policy and decision makers in
the genealogical, heritage and tourism industries.

To achieve these objectives, a carefully thought-over research plan, that best suited the

project’s multi-disciplinary nature, was drawn up first. The conceptual and empirical
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research followed the original plan as closely as possible, but alternative avenues were

taken whenever and wherever needed.

Structure o fthesis

Chapter 2 - Literature Review - provides a context for the investigation, and
underpins the original empirical research by engaging in a variety of intellectual as
well as practically-orientated debates on heritage, its role in the tourism industry, and
the role of genealogy in heritage tourism. It explains the need for a great number and
variety of resources that needed to be reviewed. It would not have been possible to
fully understand and appreciate, let alone investigate genealogy tourism, without
critically looking at its genesis, development and current practices, as well as its role
in, and relationship with, tourism. Furthermore, it would have been of little help to do
this exercise without debating how tourism and heritage are intertwined and

interconnected, how they support, complement or sometimes contradict each other.

Chapter 3 - Methodology - is concerned with the description of the thesis’s
conceptual and empirical framework. The former outlined the secondary research data
comprising the latest surveys, reports and statistics on recent trends in the genealogy,
heritage and tourism sectors. The empirical work is presented through the methods
and techniques used to collect, analyse and interpret the primary research data. The
chapter starts with general pre-suppositions, defines the problem and identifies key
challenges of genealogy tourism, taking into consideration various factors, mainly the
current number of genealogy and general tourists to Ireland, the seasonal nature of
tourism, and the current position and quality of genealogical services and provisions in

County Galway.

A description of the full repertoire of primary research techniques utilised is provided.
These include a questionnaire survey, one-to-one and focus-group interviews,
participant observation and diaries. Each of these techniques is further expanded upon,
so as to illuminate research objectives, design principles and sample size, as
appropriate. For clarity, some of the information is presented in tables which may also
be understood as a concise chronological diary of the fieldwork that was undertaken
during the course of this study.
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Chapter 4 - The Anatomy of Irish Genealogy and Tourism: Nature, Meaning, and
Identity - firstly presents a short historical overview of the development of the Irish
genealogical industry. It also explains the scarcity of Irish family records, particularly
those of the late eighteenth century and early-to-middle nineteenth century, one of the
reasons as to why doing genealogical research in Ireland may, in many instances, be
challenging, time-consuming and even frustrating.  Furthermore, genealogical
identities are given a deep thought and the anatomy of genealogy is outlined,
emphasising the last twenty years or so when it grew into an industry in its own right,

with its own institutions, societies and supporters.

Secondly, an overview of the development of Irish tourism into a thriving industry that
today successfully underpins the economy of the country, is presented. Nearly a
century of the Irish tourism’s successes and challenges is discussed here. The themes
vary and comprise lrishness, Irish identity and the interpretation of Irish history,
geography and culture, images of Ireland, and so forth. This historic overview is
followed by a discussion of the mission, goals and structure of the national tourism

agencies.

Chapter 5 - Galway’s Genealogical Tourism Industry: A Baseline Audit of Pursuit and
Popular Practice - presents the principal findings of the original empirical work of this
investigation.  Firstly, the development and challenges of Galway’s genealogical
industry are outlined through debating emigration from the West of Ireland and the
beginnings and growth of the genealogical industry in the county. Furthermore, the
main regional and local players and related organisations are introduced. Main
findings are interpreted in an analytical narrative form as well as through the language
of graphs, which are structured into the profiles, needs and preferences of genealogy
and general tourists to County Galway. The former are further categorised into pure
genealogy tourists, tourists with a strong motivation for genealogical research and
tourists with an interest in genealogical research. The latter are grouped according to
their geographical origin. The profiles and preferences of genealogy tourists are
juxtaposed with those of general tourists, through a comparative analysis, in those

areas in which these principal tourist segments differed considerably.
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Finally, the views of genealogy, heritage and tourism stakeholders on the potential of
genealogy tourism are revealed. Whilst, in this chapter, only principal findings are
presented, the interpretation of all quantitative, and some qualitative, findings can be
viewed in the Appendices. Due to their vast size, the remaining qualitative findings
that were interpreted through interview transcripts (that are nearly 28,000 words in
length), are not included in this thesis. However, the main findings that emerged from

the interviews are interwoven into the chapter’s narrative.

Chapter 6 - Enhancing Regional Development: Developing a Marketing Strategy for
Genealogy as a Tourism Growth Product in County Galway - summarises the major
recommendations through a narrative. Furthermore, it examines existing genealogy
tourism products and the marketing of the Signposting Index, the main product of the
1988 Irish Genealogical Project. It then proposes further product development for the
genealogy tourist.  Six thematic exhibitions and tours are presented through a
marketing mix model with its five major components - products, price, place,
promotion and people. The chapter culminates with a discussion of the means and
resources needed to rejuvenate the existing genealogy tourism product through co-
ordination, co-operation and joint funding. The proposed development is believed to
fully reflect the current possibilities and limitations of the genealogy, heritage and
tourism industries in the county. Importantly, it is formulated in line with the
demographic and tourism prognosis for the region and the latest national and local
government strategies formulated in a number of documents, mainly the National

Development Plan 2007-2013.

Chapter 7- Conclusion - summarises this study’s outcome, giving an ultimate thought
to the principal findings and their implications. It scrutinises the possible
developments of the pure genealogy tourism market and the ancestry-related tourism
market in the context of the current trends and prognosis for mainstream tourism in
Ireland, and in County Galway in particular. The awareness of the tourism authorities
of the growing competition from other tourist destinations is highlighted as well.
Insights are given into what steps should be taken next, and what else should be
investigated or acted upon, in order to make the most of the recommendations and
ideas that emerged from this comprehensive cross-sectoral snapshot.  These
suggestions also involve a brief outline of future research that is needed. To conclude,
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This study encompasses several topics, most of which are inter-disciplinary in their
own right. To truly comprehend the development of scholarly thoughts on the myriad
issues that feed intellectual curiosity in relation to history, geography, anthropology,
archaeology, architecture, art and culture, it is not sufficient to understand them in
isolation. It is vital to comprehend their overlaps, intersections and connections. To
understand and apply a holistic, integrated approach is a complex and seemingly
endless task. Many scholars and practitioners have nevertheless successfully
pioneered and, later on, mastered it. It is therefore to their credit that this thesis’s
research could be underpinned by a vigorous scholarship of considerable breadth and
depth.

Some of the relevant academic works on the topics of tourism and, more specifically,
heritage tourism and cultural tourism (the two terms are often used inter-changeably),
and their relationship to each other, are debated throughout the thesis. It needs to be
stressed here why heritage tourism now plays such an important role in the entire
tourism industry in Ireland. The primary reasons for its popularity are believed to be
eventful Irish history (as a rich source for heritage interpretation), one of the best
preserved forms of folklore in the West-European context, and still living folk culture
(especially in the Gaeltacht regions) expressed through the language, music, dance,
mythology, poetry, genealogy or visual arts. For all these reasons, tourism and
heritage tourism have been the subjects of considerable debates among a number of
writers (Duffy, 1994; Dallen, 2003; Johnson and Thomas, 1995; Kneafsey, 1998;
McManus, 2001; O’Connor and Cronin, 1993; Gillmor, 1994; and Zuelow, 2005).

2.1 Heritage debate

To pay justice to heritage as an academic discipline, it seems appropriate to start with
the highly regarded and heavily cited masterpieces by David Lowenthal - The Past is a
Foreign Country (1985) and The Heritage Crusade and the Spoils ofHistory (1998).
The former vividly explains the reasons behind cherishing the past, often referred to as
nostalgia. Lowenthal’s account of varied forms of preserving the past is diligent.
They range from the most graceful and admirable reasons and relicts to the most
degrading and perverse ones. Even if the practices of the heritage industry have
changed since the 1980s, when Lowenthal’s views entered the public domain, and
even if the personal and collective identity and nostalgia for the past might have taken
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different forms too, this comprehensive work of nearly an encyclopaedic nature is by
no means outdated. It helps us better understand who we are, where we come from -
the essential questions of every genealogical researcher - and what we expect from our

present lives, as individuals and nations alike.

LowenthaPs view on the growth of heritage industry is not, however, as gloomy as
Hewison’s, portrayed in his famous The Heritage Industry: Britain in a Climate of
Decline (1987), which refers to the country as ‘one large open-air museum’. That is
how he saw Britain some twenty years ago. What immediately strikes the mind are
parallels between Hewison’s thoughts and those of some of his Irish counterparts in
relation to the ‘mushrooming’ of the heritage centres (often called also interpretative
centres), that were built throughout Ireland in the course of the 1980s and 1990s, with
the assistance of European Structural Funds. These centres initiated myriad debates on
the authenticity of heritage and the justification of its interpretation. Some views on
these issues are perhaps a little negative, fearing that the Irish ‘are in danger of
becoming Europe’s people without a history, while at the same time functioning as a
theatre of memories as evidences in the mushrooming of heritage centres, theme parks

and interpretative centres all over the country’ (MacLaughlin, 1997: 14).

Fortunately, Britain has not turned into ‘one large open air museum’ just like, it is
hoped, Ireland is not becoming ‘one large heritage centre’. In principle, however,
such arguments are desirable because the interpretative tools of some of these newly-
created heritage centres are indeed questionable (for example - figurines, less than
impressive audio-visuals, and a complete lack of authentic artefacts). On the other
hand, however, there is also a positive aspect in this enterprise, well justifying the
existence of such establishments. As McManus (1997: 92) explains, ‘interpretative
centres act as magnets for the large numbers which modem tourism thrives on, thereby
easing pressure on the ‘real’ heritage’. In so doing they indirectly support preservation
of ‘authentic heritage’. Furthermore, Ireland welcomes visitors, even if - as everyone
in the heritage and tourism world understands now - quantity should not compromise
quality and sustainability. For all these reasons the question should not be whether or
not such centres have the right to exist but how well they tell the story. The answer to
this is a matter of historic accuracy, open-ended rather than closed views where

relevant, and a variety and high quality of interpretative means.
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According to this researcher’s experience from working on various practice-related
projects in the field of heritage audience development, the belief that ‘it would be
dangerous to confuse people with a presentation that gives a complex, multi-faceted
view of the past’ (Cooney, 1991: 23) seems to be, strangely enough, widespread.
Therefore, it needs to be accepted that ‘[t]he danger in the heritage industry is that it
will promote unproblematic pseudo-histories, in a country where there is no agreed
national history, and that Irish people will become spectators of their own history,
existing for the entertainment of others rather than their own enlightenment’
(O’Connor and Cronin, 1993: 7). It can be further pointed out that if the interpretation
of history is factually correct, even if the story is sad or disturbing, it does not
necessarily prevent visitors from engaging with it. The reverse may well be the case.
Many visitors appreciate historical correctness, it makes them think and keeps them
concerned rather than ‘cause them to leave the park, interpretative centre or museum
before they have hit the gift shop and the restaurant facilities’ (O’Connor and Cronin,
1993: 93). Are there any reliable proofs, acquired on a large scale research, that
historical facts are ‘rejected’ on the ground of their ‘disturbing’ nature? Is it not the
case that the interpreters should rather concentrate on how intelligibly, historically
accurately and visually interestingly the past is interpreted rather than selecting only

what they actually feel would be a popular theme among visitors?

There are good examples of a successful multi-faceted interpretation with an active
engagement of the visitor mentioned in one of the latest academic contributions to the
heritage debate - Irelands Heritages: Critical Perspectives on Memory and Identity
(McCarthy, 2005). These are the Museum of Country Life in Tourlough (one of the
four venues of the National Museum of Ireland), and the now closed first National
Children’s Discovery Museum in Galway, where a gradual departure was felt from the
original mission of the preservation for viewing and scholarship to a more liberal and
varied approach including ‘an active’ use in the form of numerous education and
family activities offered on the premises or through outreach. In line with the British
example of the late 1990s, outreach has become almost a standard practice nowadays
in Ireland. To what extent this shift to informal learning and entertainment is desirable
is another matter. However, as it is rightly explained in this publication, it is possible,
even if not easy, to be historically correct, allowing the scholarship echoing throughout

displays and, at the same time, making exhibitions appealing to wide audiences
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without degrading heritage ar twisting histary,. Sructured! into three rindpal toaics -
Commemoration and the Politics of Heritage, Spaces of Individual and Collective
Memory, ardHeritage, Economy and Constructs ofldentity, it desailes the primary
acaars of tte haritage sudes ttet s gooted tre trarsfamratian of this nulti-
disadinary deoramino attriving acecimicdisaddire Qe oftre nost striking
featres is thet - In addition 1o the tinre pagoedine - the bodk patays lbah te
farous bu d=o e lesskonn ad lesseqdaad histaica evats hggoenirg in
variaus geaggdiica locatias warldhnice. It aso sauinises retiadlist tataaes
daming tret ‘[pjrior to tre ‘gqoairlg Yo' of Irdad to ausice INnflueces Inrecat
dbceckes the atias of insularity ad adturd purity farred a key darert of tre
retrogoective retiadist idedogy thret gaerdly deradsrisad histaical witings’
McCarthy, 2006: 5). This sddarship difers aninformral acorperative arelysis ofhow
dher pegdes have dedlt with diten traundtic evats thet Sgoed their histaries ad
daaaas This ressad e Hiees ttat tthraugh difering sudh eqoaaoes argtian
1o, ardkmonleceelde of, ater adtures, too

This nmuitivocdal pargoedive anlirdlad sharitegess fdlls into the categay ofwitings by
soddled ‘rew adturd geogadas Wo ‘dso gated ‘“revsing”’ the pest by
dendishing tre dd miths of tradiicel rastia=list histariagady, induding te
sindistic retion of adanid dare - whareby pariacs of ecamamic difficulty in Irddlad
weare dared an Bitish ndice? (McCarthy, 20020 537). This poosss is audd,
egoeddly for avdEl ratias with a adanid pest, atthough, in e aee of Irdlad), it
dud e adnitted thet “[garstines it is had to avxad thre feding tret tre newy
nmocemized lilberated Insh acasda g ess feds a s edkirg nostalga for the vearities of
the dd vidimauture which wes dsg inits vway, a adture of sypenaity (Faster,
2001: 16). Thisisbyronears agoeddity of e Iish MVany ater retias darised
their nrenly gaired freedomiout, at the seting, “‘feered Wotodare if thirgswart
wayg agpin  Bandes of auch tatbhaes aoud ke faud in tre GaraHE rgoeen
date of Jowdkia (thet is this researder’s haore couy) with a pgaudation of 54
million darming in tre pe, the dd AustroHugaian Bhpare for dstinudirg tre
aountry secoaric ad alturd devdgorert, ssedoesttragou histaical witings
OCuica, 1996, Mhva, 2008).
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It is awidely held view in the mocemad united BLrgee of the 21t catury, et it is
vary inpaotat o pesene the auttartic alture ad heritage of resoedinve rtias
How literating tenit wes o leem thet, intre Irish s “[tlhe siudy of e courry's
ecoaric ad saogd histay becare inoeesirgy poouar from the 19805 annards
while raetiadiam pditics adagaianiss ssrolagar darirete the reseexdchaga ol
arpdasave vdune ttet aoud ke laadled as ‘abibe of the inaepetation of tre
estinirddad - The Heritage o flreland (Butiner, Ryre ad QLearin, 2000).

2.2 The role of heritage in the tourism industry

The aoowe ddoete, Which sautinised heritege in rdation 1o its meanirgs idantities,
nanifestatias adkey agates nowresdsto e dhifted to its nae pagdticrde- a
resource for ecoarmicahAdade tounan podlas The agunats of sore tret
necative agaads of tauam auoh as inbeeeed traffic o the dhyacad deteriaation of
retud resauass ag in te ad inpoeed an tte locd amunities migt ke
deleoed by atas wo part aut thet there are argedy many positives as wall.
The=e idducke, for eande jdb gyoatunities ad acodaatsed ecoaric cendgat
iNn touiandwEas The mue asaas in this decack is et haritage is ‘an
aecoaTic reeouce, ae eqdated evaynare ss aprimary aavpa et of srasges to
paroe touiam ecaaric cdevdgarat ad rud ad uten regereraion (Qaam
Ashnath ad Tulaidge, 20000 17). The aguna s an the exdant to whidh heritage
shaldbe ‘dloned to ke eqdated by touiaae rnunmaols caaEat ard intriguing,
Noettdess they ae audd if touiamis t becore ad revain sugsirede ad
aoarvicdly suoessfd. By nony nodt of ttre aaonmmatatas an bath sdss of e
agunat hae aged thet haitage rescs to e used by the pudiic ad thet well-
kelanoed heritage naregarat, nmainaning hich darchrds in all arees, is ae of tte
right asnastothsdlenma

In theay, the caredian betveen touiam ad haiitace is sreigtfavnad \Wall
aeeenad ad gogagxiady uesd heritace pesats aridch resource for leemirg ad
ajonet by the torist  To neEke this datiaship lag, honeer; “[tlhe guiding
e to miniise tre overdl inpact anthe enviraeart, to berefit the host conmunity
ad o be sgEirede (Vdvaus, 1997 97-8).  Again, it nakes parfedt saee in
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theay, bt is nudh nae difficut o gody In pgadice Qe of e sduias
mretHess is to coredlyjudoe e ovardl poertid ad linitatians of eedhtaurism
cestirdtion Many aourtries have recartly dated cocatrating an nide nakets
becaLee “[ilt is nowredlised thet the godl Saud ot e imoeese toisninunoars a
any price, lut insteed 1o priaritise hidergoading nerket ssgnats ad edad te
race ad guHlity of tauist podlas 0 as to edract higer adbed vaue from tre
indLstry (VdVearus, 1997: 97-8). Tre goad rens is thet ‘taunasmparaas agee
thet Idad is a hdiday destiration for e noe disocamirg well educated ad
relatively affluert BLrgoeen wWois loddking far ardaxdng, ineresting ard acaonfatade
hdidcay eqoaria g (Duffy, 1924 67). This ggaaadh hes bean suooessil in ather
EHorgoeen acoutries mnaendy Vaca (thet caud in sare regoeds e caypaad to
Irlad), where goe are tre days of aeEindirg large hads in vuneradde aoestd
aess 1o atract a6 nrany tounids as posside ttrauoh ineqarsEve hdiday pedaeoes
Thretadisthe gaqoosate rovw

All in all, wadhraneged heritage used by a reesaoelde runboer of vsitors mut be
dloned 1o be widely ad rather edarsidy Lteed “in vaioaus puldidy aocesside
dsoousss ttaet infomthe soee ad acouraoy of the termi (Rarter ard SHlazar, 2006
332, for tre fdloning reesas ‘Haritage hes awvways lbeen ae of tre prindpal
agres tret hes ket the heds of tauianmtuming (Duffy, 1994 77).  If haritege
were 1o e pevated fromataing the touismindLstry, the latter wolld e reroned
donnto saat, lesue, gesra oy adhedihvdated podds - Although all of trese
ae edrandy inpotat for tretaund, ‘sorething wouldbemissirng This reseerder
believes thet when spirtLdlity ad adture sygoat the physical welHoeing the humran
bargisardaee Futhemoe ‘henitace lies a the aae of Irdlad stounst potertidl:
recat aneshae donn far eande, thet two thirds of BLrgoeentaunigs in irdad
partidpate in histaric isits ad visits to sady hores ad gaoa s (Vieldon, 1992
8. As dealy denosrated by these auneys the ratias of the dd aotimret are
e o edae eech dier's adtues ad haitagess Innmany rgacss it is tharr
primary reason forvisiting afadgn autry. These fads deardy tedtify to poaularity
of heritage torism  With regad 1o the WWest of Irdlard), it hes rightly lbbeen remarked
thet “touism induding hentege touiam bes been avital inmLstry for alag tine
This is partialarty the e in the traditicnally less ecoaricaly advaernoed westem
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regas, Whidh have d=so lbean seanas sovdowrgaesartirg atnuer, puer, influerncess
fromBriGinadBuargee (Royie, 2003 23).

As dsa esed anmany datfans, hearitage tounamis adesirade, attradine ard heslthy
bradh of tre taunamirndistry in the West of Irllad. - The literaiure reviewy further
adbdessestre ecoarics nakatimg adtte oedl cevdgarat ttacsin Gaway ity
adacaurty. Knonledoe adinforration dann fromarunoer of literary resaurces by
athosweee renves are gven balovw essisted in setting yp dear ressardh dgedinesy
identifying ard defining the pddem sdeding the netihoddogy ad inenoreting tre
auaare of tre inestiggtion ad very inpatartly, fanulating anaketing sraegy.
The=e resourass ware redsited thraghout noet of the desess of this investicgtian
Callie's wak an poouation ad sdtlarat (1995) asaded a gest ded in
uthsadig tre histaicd, geoggdhicad ad soagd dadgareat of te aty ad
auty, as dd VaecAodrea's sidy in gdied geagady (1966). The eqoariaoe of
marketing eqats- Msiua (2006), Niddsen ard Munmion (1994), Deran ad Linodin
(2000), Daregen ad Haring (2003), Glbson ard Nielsen (2000), ard Jddaer (1995)
intumhdped to aypdadtte cdevdgaoreat of heritege tounamadits narketing in
resouces the full acoout of whidh is gven in Bhioggdy, dso assised in
formuating a pgoosd for tre utineie gaedagy touiam podla devdgoeat in
CGouty Gavway ad its pondian thraugh a madketing mix nocH pesatd in
Agoer 6

Anather inportant guestionis whetiher heritage taurismreally conpetes with the ather
bades of tre toism indLelry, many of whidh are noe aiatated o lasue
S neys ad.ded by Failte Irdand since 2000 s opest thet this is it really e e
aadcaig tre man reesa s far visiting tret ware audined by taunsts tarsshes
Haitage, in ae fam a adl e, is dnoat avays part of tar asna. Moeower,
with te exagation of Idiceys sddy devaed to ae adivity (gafing, adling
walking, harseriding laguece learming), it would e difficuilt to find hdlicleys whidh
ag eenif aly magrally, ot rdated to haritage at all.  Thinking futher, eslentre
gdifer, Wwo- asGanbe eqeded- isanaffluert visitar, isvary likely to stayin agolf
resat cevdgoed araurd a castlestady haore (eg Waerfad Gastle Mourt dudiet
Eate in Gouty Kilkermy, Woocstodk Houee in Gourty Widdow) ar in a saeic
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acedtd aeg, Which ttarsahes aevauede hanitece assats - Thus it would e diifficut
1o inregre a hdiday without ary link wretscever to returdl ar adlturdl heritece
Thadae, inaBurgoean aatex, it isufeeade to say that haritage tauriamis attvest
0, for eade vwdirness taram Most tanists enjoy a midue of adivities,
variagy kdaced ad therefare tauiam aould e paraeived as a fusaion of differert
pesshvely.

2.3 The role of genealogy in heritage tourism

The literary resourass cevaed to Irish gaedagy ad garedlagcd ressardh in irkdlad
per se (Bary, 19657, Bedey, 1981; Qatam 2006, Vedysegt, 1985 MoCarthy,
1991; Ryan, 1997) aredentiful. There are, honewer, relatively fewwriters theaising
thraugh acackric witing, oot the reture of garedlogicdl idertities in the pest ad
pesat, the rde of gaedagy in haritege touiam nar are trare nrany aanEndatirng
howgeredlogy ardtourismae interHinked, iner-twined ardrdated to eechatter, ad
howthe fomrer nutures the latter (Harranay, 1997: Nesh, 2000, 2002, 2005). Ontte
abhe had fidion a marars by Insh writars edarng garedogcd idatities iswell-
rguesated  The nost inErestingly renated staries are those of Bindny (1989),
MoCourt (1997, 2006) ard O Goror (2008), tomertionbout afew

Gaedlagy hes aaed indlectial aunicsity in acadaric ardes ad equHlly exdted
the gaad pudic thrach satisfing indvidlal auricsity oot agsonnaigns. The
famrer anedadtreboudaies of kmonledge for the entire hurarkird, tre latter Fes
ataped to satisly a ¥ s onn auwriasity aoot adgrs ad @Ess the konledoe anto
poetErnity. It is in this aoted ttet garedagy's rde in heritage tauiam is vary
impaortat paticuady in Irddad ane ‘thare ae many nmillions  of peade in North
Anerica, Britain, Austrdia addsanaewo daminsh deeat, adttae aenay
noe in BLrgee for whom histaicd infomration aoaut Irdlad' s pest can povce a
fasarating insigt ino their onn arcestas eardy life’ (Govenrmrant of Irdad, 1994
50). Thevstas adressadas framthe Dagooa ae e wg, traugh aninterest
in thalr onnrish raas intiated garedagy tanasmin irdlad. The BLirgoeen taunists
mightt wee Irish garedagy as an exande ttvaugh whidh they aan dat lodking into
thair onnpest.  Ether vway, Insh gaedagy bes ageat ded 1o difer to bah ga s
Therde of garedagy in hartege tounamis, tredefae, sgificat What isaviog.os
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addHlagg honeer, ae aurat padices of gaedagdd puraits by indvidLels
agafs

Neshis 2002) researdh tasmats e nessaeoe of ‘usattling realits In soe
cggedagdd pgeds Benif e wak is wiitten in the aotext of aitical histarical
pagoadinves it is revattdess aiatated noe pagraticdly, audining te
ogedagcd wak of Insh dessadats Iiving in e Dagpoa auties In ths
aated, as dreedy mentioned, har wiiting is an ilnvaluelde aontrilboution to this sy
adisdsa sdinnoe dgahin Gegder4

Gaedayy is inerwined with sumenes Vedoysaght (1985) briefly summaisss tte
cedgarat of awmanes in Irhdad, gvirng thalr scuass fandtias ad nuacs
The fact et ‘Irdad was ae of tre eadiest courtries to evadve asygemofhereditary
amanss they e ino baing fairly gererdly inttre devath aartiury, adircbsd a
fanmwere farred befare the year 1000 (Miec Lysaght 19685 iX), gt heve suygqoorted
agraygineres in g edogy anogtre ish The sumenes arg, after all, vised ad
adtay rgqgesatatias of hunmas Ives rgpadldian, desat, coaatias ad
adiearats ONeill’'s (1984 The Tribes and other Galway Families povdes a
the fanous “Fourteen Tiibes of Galwnay’, autlining the dffices they held dagside with
their herddy, natios ad ngar adriearets  Gha pariret todgts an
g edayy, povuding induwede advice 1o gaedayy reseadas an the resauass
vales ad tedriges ae pesated in Tracing Your Irish Ancestors (Qarbam
2006), The Irish Roots Guide (MicCarthy, 1991), ad Irish Records: Sources for
Family and Local History (Ran 1997). Ruthamog, fads antte aratay of Irish
gaedagy, furided in e doowe nmatiaed Irelands Heritages: Critical
Perspectives on Memory and ldentity (McCarthy, 2006) ware gven dep thaudHt, a5
were the diving facss behind gaedagd reseadn auch as fadings oflbdlagirg to
acatan aldture dace, pegde ad farily. By revienirg tte aoowe titles, together
with the latest artides an garedlagy in tre reticrel ardl local geredlagical jounrdls
(Irish Roots, Ireland’s Genealogical Gazette, Galway Roots), it was possdeto daain
avery cetailed pidure of the aretay of the garedlagcd industry in Irelard thraugh
uthdadrgits reture, neenirng adidentity, as further dsausssdin Ggpater 4.
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Knoning agsonn rads is araeud desire sree lunmarkind greatly vaues faily
rdatias ad ties wether konn ad aatinuous o last ad renhsfaud It is
honever, nat only caredias lbetwvean matioas of ae farily tret ae inpatat, bt
a=o thar rdaiadgip with a dace ad auture they bdag o Gaedogca
aTedias dadd ke udastood in e bceder aateds of mua huran
rdatiaehps ad bouds beween peode ad thalr hovydad FHrally, a sdif-
edaatay goe, dsdaargaefaily srelaionto adace, dosssthis dgder:

‘Molly and Betty are sisters whose family originally traded on the Coal Quay and who,

according to themselves, can’t stay away from the place. Molly said, “Me mother, me

mam’s mother and me grandmother’s sister used to sell here. My grand-aunt’s name was
Kate Stock. My family was here for years™ (McCarthy and Connor, 1997: 16).
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3.1 General pre-suppositions

CGaedogy tourambes agood paeartid to devdqo ino athriving ssgat of heritace
touiamin Gouty Gavnay for the fdloning reeeaos Gaedagy, aspart of Irddland's
reticdl heritage, is sragdly syqoated by e local aonunities thet take price in
their local henitage ard are reedy O pranoie it o the ausice world. This hes been
dahoeraed by a toough asutatian poes by Gavway Gouty Goudl’s
Heritage Officar with the pudiic befae pesatirg the Galway County Heritage Plan
2004-2008 (Gavway Gourty Gounndl ard Gaivwaly Gounty Heritage Farum 2004).

There is poertidly alage naket for garedogy tauiamin Gounty Gawvnay, egoeadly
aragtce IMing antte Eest Gaest of the US, in acditionto the UK aad e atter
Diagooaaourtries (mainy Garech, NewZedad ad Austrdia). To dabaate futher,
‘North Amrericaboe tre bulk of the fleeing emigats  Betvwean 1841 ad 1880 sae
1.7 million Insh hed amived at Anrerican segoats by tre tinre tte Insh Fee Satewvwes
estadished in 1922 afurther 24 million Fedjained theni (MoGonan, 2004: &3). Itis
a=so andHaonn fact tret “the dhief cestiratia s of West Galwvway emigatswaethe
US dties of Boaton, New Yok, FhilacHphia [ad tret dihag sattled in New
Busnid< Cxrech ad in New Zedad ad Austrdia (Gereslagy Gatres in West
Gawvnay, 2007). In tte cee of East Galvnay the dhief cestiretia s in the US wae
Messedhusatts ad New Yok The estinate thet there are aurertly sare 70 million
Irish descachartsIiving warddhnide (Partridoe, 1998) goegksTor itsdif.

The overdl pogossinrdaiontovstor runbas a tretinewvwrenthis nrethoddogy
wes cevised wes very agatimidtic bessd an e hidest ever runboer of oasess
tounists o Irdad, reedhing the enviade 68 million in 2006 (Féilte Irdland, 2006).
The goodrens wes thret the UK narket gevw3oad “the nost dandic ineese wes
fram the BU agoesson sates - visitor rundoes gew dnost 8% This tad d=o
ukElingd] the gonthin trips to “\isit friercs ardrdatives” rather rento hdliday in
Irddlad (Failte Irdad, 2006). The UK garedlagy tourisn nmarket dreedy exdsted
The new BJ agoession gates tauism nrarket will o douat ke devdlgoed furtier,
dthouoch in ration to gaedagy touiam ttese vigitas nay anre o Irdad faor a
dfferat reeeon They may wish to eqdae Idad's many haritegss, indudirng
gaedagy as aninerestirg trere traugh which trey will leemn nmrare aoout e Inah
history.
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Futhremae thae dreedy ware t\wwo desigeted g edagcad ressardn aares in e
auty - Gavnay Family Hstay Sogety West ad BEast Galvway Family Histary
Saaety, bath of whornwere matoas of the Insh Family Hstory Faucetian, dfferirng
full adpartid family histayreseardh The first ngar couty afaa e anttetgac
- Galway County International Genealogical Conference - had in Mardh 2006 in
Qamuag Ws a gedt aoEss providing an ggoatunity for presertirng acaclic
rescardh ad rewvvakilng in tte garedagy seaar This futher tedtified to tte
s goatve aevraat in ttre auty for e cdedgorat of gaedagy tounam
Moeower, GMIT's Sdd of Huranties difer utbe-gadlaee ausss in Hatage
S des sare of whidh are aarsd with garedagy ad loca histay ad tte
InstitLie Mowv bes the WWest of Irdad Gare for Hospoitdlity & Tauisn Reseerdn
whidhhes anariratinaes intte gonth oftaurianin tteregan

3.2 Key challenges of genealogy tourism

Benif tre ovedl pogoas for Insh gaedagytananwes lodkhng gooda ttre ad
of tre 1980s ard thraughout the 19905, the redllity during the first years of tre rew
milleniumwss differat 1N 2000 thare ware 108000 ova=sss garedagy taunds
(Bod Failte, 2001) coing faily histary ressardhiin Irland (of whidh 51%6\jisited the
WEstem regan), as gqaaosed to anly 43000 ovas=es garedayy tounids o Irkdad in
2004 (Tariam irdlad, 20068).  This fall in rnunoers was attrilbbued to a runber of
fadas

As becare gyaat franm dsassas duairg tte iniial megtirgs with e
represErEtives of the Gailvnay Farrily Histary Sodety (10/01/06) ard the East Galvnay
Farrily History Sodety (09/02/06), marketing gereslogy touismwas, thraughout: the
19005, directed reinly tonads raoars of the Irish Diagporain the US, who by ad
large fomitre prindipal garedlagy tourisminarket in irdand. Therefore, returly, the
owverdl cedire ofttre North-Anrerican narket influernced by 911 aceed smvia s ics=s
togredagytaorigm o

Saoadly, the 1983 Irish Genealogical Project, maneged by Irish Garedlagy Linited,
WES anangadng caEm adthe pagess in avpuErnisrg the gaedogaca dalawnwes
mt a6 fast a5 anviseoged Wwhidh wes ggogaiady sauinised in two adits
(Govammet of Irdad, 1997; Dgpartmant of Ats, Soarts ad Tourigm 2006) adin
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soe artides pLdised in geredlagical joumrdls ardtte gararda pess thraugaoue 2006
- ey The Genie Gazette (Gaedagca Sodety of Irdad, 2006: 1-2), Irish
Emigrant Online (2006) ad The Sunday Times Burs 2206 7). This ladk of
pagess uthuaedy, hed aninpact anrgautation of the sendaes of the Inish Farrily
Histary FoudHion sogeties A cetalled dsossonantteeisa ssispesatedind.2
- Tre Irish gareslagdd indLstry.

iInToEgaaes in daion o tte sendcees ponpress ad picss, a5 dated for
eande intteReport on the Irish Heritage Centre Customer Satisfaction Survey by
The Insh Anocestral Researdh Assodatian (1928).

Frally, srncettewicesaesduse oftre Ineme, it heslbsanposside- for soetine-
1O reseadh arunoer of recads anling, for eande the seardelde detaese by the
Momon Gudhin Sait Lake ity ar tre imrigration recads of Hllis Idard (Ondi's
List of Gaedlogy Stes antre InEamret, 2007).  Sone bdieved thet this migt heve
deaessd the gotite of g edagy tansts for aarirg o Irdad to cany au thair
fieldhok aontre oot Far all ttese reesao s befae cadlding tre fidldnark, this
reecard e aviseced ttet e three key dHlagss of gaedagy tauianm wae as
fdlons.

(D To dffer hich-aality garedogca researdnh sendicess adawvnice agessto
resources ttraugh firdising the 1988 Irish Genealogical Project, ad
inTtadldng aaEgE oy ino te sendass of the Irish Family History
Fauchaion scadiesin all gdassofthraer geadias

(@ Tolodkarnwd ways ofinaadaing adnmarketing Irish gaedogyto
diracx rew adates wWo wadd ke ineested in eq@dairg Insh
g edayy for reesas diher then daing researdh into thelr onn ancestry.
This hes the patentia o leed o the aesatian of new heritage exqdaration
edaecss avpigrginapaatve dgdays ained a gaad tounigs

(@ To dfer ahighqdity eqaiarxetotegaad taxistin all possde
aess induding a vaiety of adinties gest hospaitdity, fudianing
trargoat, inénovative lesure fadlities, goodvaue for naoeyadsofath
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3.3 Secondary research

Hrstly, this researd e camied aut a carpdasave desk researah betwvweaen Noverrboer
2006 ad March 2006, befae the fidldhak cameoad It corpisad attaoach
sidy of runaas ddaidics anes rgoats pdides aiire pudicaias ad
pogoEs in additian to acachic litterature, reviened in gy 22 Futtemrare, a
larcge rnunboer of atides pLdided in vaass gaad ad goeadist rengogoas
jourdls ad aire resauass wae revened aswall. The noat parinat sscachy
fdloning tittes:

< BaodFailte (2001), Genealogy Facts 2000,
e Gatd Satidics Office Irddlad (20065), Overseas Travel,

* Dgoatratof Ats SoaotsadTaxigan(2006), Annual Report 2004. The
Irish Genealogical Project,

e Falte lrdad (20069), Visitor Attitudes Survey 2005,

e Failte Irdad (20080), Tourism Facts 2005,

e Gavvay Uanbar of Gomeacee ad Industry ad Regad Tednicd
Cdlege Galvway (1997), Galway Tourism Research Report 1997: A Detailed
Profile of Visitors to Galway City and County in 1997,

e Givnway GCouty Goudl ad Gavnway Gouty Haritege Faum (20049),
Galway County Heritage Plan 2004-2008: A Strategic Plan for County
Galway’ Heritage,

- CGoametofirdad (1997), The Irish Genealogical Project, Comptroller
and Auditor General Report on Valuefor Money Examination, No. 14,

+ Nillhward Bronn IMS (2006), Visitor Attitudes Survey 2005,

e Ndsan, M. adMurrion, P (1995), Galway City Tourism Research Project
1994,

»  The Haitage Gaudl (2000), Towards Policiesfor Ireland’s Heritage. The
Provisionfor Genealogical Services in Ireland,

* Thelrish Ano=stral Researdh Assodatian Responses (188) to GRO Survey,

e TaumsmPRessardnGare (2006), Development o fa Model Business Planfor
Genealogy Centres in Ireland:A Summary Report.

Nexdt, this sscothy resecardhwes aparauigte to fully conpdad tre lkbedgoud
aied, tads ad anmat padicss in ttre haitagg, tauiam gaedagy ad ater
rdated ssaas in rdation to gaedogy toian  This asgged in danirg o tte
rescardhpdanfarthisttesis Honever, ttre daossintte sedaosin g edionwnweae fest
ad runaas egoeddly in e gaedayy seda, whidh pesated udouaed
dHlagsstothisshidy This fact was reflected in further detailed reviens of e latest
avaldde gatidics aneys rgoats pdides aiire pudicatias ad atides, sottet
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this researd e aaud lbscaorewdll kriefed antte ongang cendgorais A firgl, full
list of dl resaurassis gvenintte Bdioggady, adcaoroisss over Z0titles.

3.4 Primary research

™™o ppingpa inesticggias wae caried aud - reseadh ino sanice redpats
(taurists), ad reseadh into sendce poviders (stakdddars), requiring a cariarstian
of quatitative ad qguditative researdh netihoddages These ag for darity,
summaised inthe fdloning tekde

Table 3.1 - Principal investigations and techniques

Research into service recipients - tourists Research into service providers - stakeholders
Genealogy General Genealogy Heritage Tourism Other
Questionnaire survey Contacts
Interviews (focus-group, one-to-one) One-to-one interviews

Participant observation

Diaries

Quantitative research into genealogy and general tourists through a questionnaire
survey
The rescerdh dgedtives of this guediaTeaire suneyware to identify the danrogadhic
goggdiic ad pyydogadiic pdiles (leaming aoot lifestes, pefaaoes rescs
ad eqedatiay) of boh gaedoagy ad gaad tarxiss to Gouty Gawnway.
Futhemae dalavwss adleded antte ecoaricpoatid of tounigs o ling reva e
thraghthar goading ad anthair satisfadianwith their visit to Gouty Gaivway ard
where gdicade, fesdbadk an thair garedagcd researdn The latter capised an
aeduation of armat gaedagdad rescadh povsias in Irhdad ad suggetias an
paovairng gaedagyy. This gesiaTare auney dso asded a detammiraian of
smilarities ad dfferacss lbetnween e pdiiles of garedlogyad gaad tanss  In
rdaion to gegiareire desgnly WwWo nga tonst ssgraits wae identified
befodad- gaad touists adgredagytauriss  Redlising the conrdexdty of audh
a anpdasawe ad rdaively lag gediarare tre fdloning strudue wes
adect

Pat A- ‘Infomatiaon aoou yoursalf, cayrigng 6 g estia s

PatB- ‘Infomationaooutyour visit adtranvel’ cavpiging 13 g.estia s
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Pat C- ‘Infomration aoout your gareslagcd researd, caraigsirng 12
gedias

Caefu thogt was ghven astowret g estia s to ask ard in whet fam howvtowad
ad ssg.ae tham ad how ket to pesat tre g estiatsire regadirg its layat,
adudingrunmaals guadtitaive auneys of agsimilar reture intte field of humanities
Wes Lsed - mnendly reseadh ino s prdfile ad indgoardat laguece leamirng
srateges aaoloed at the University of Canrlridoe lbetvwean 2001 ard 2004, researdh
iNno tre pdiles reacs ad eqaedatiaos of mMuEauM acda s cadudaed a the
University Gdllege Laodonttraugout 2001, ad abheritage adaece shdy caduated
in Gouty Gavway (Athary Haitege CGare Dartfield Hose Musaum ard Park
daoonla Mines Visitor CGatre) tragouat 20060 Building an this ressacdh
eqaEiay the antidpated sandevias 30 avdaesd g estiarares Thered ssande
(the ol ruroer of cardeted, retumed ad ussde g estiaTeires) wes 32 There
were 400 g.egtiaTEres in tad dgribued, <o tte respoee rate was /5520 The
g ediaveires wae aleded in e paiad Mardh to Sgqoenber 20060 Tre
g.estiaTEre mainx anbeviened in Agoardix 1 The fdloning talde sunmaisss
for darity, the datails of adledting feededk
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Tade 32- Details of adledirng guaetitative feedbadkfrongaredlagy ad gaad

onss
Number
Number Collection venue of Dates
returned
forms
Genealogical, academic and community venues
1 Galway Family History Society West, 0 April-June
St Joseph’s Community Centre, Ashe Road, Shantalla, 2006
Galway City
2 East Galway Family History Society, 0 April-June
Woodford Heritage Centre, Woodford, 2006
County Galway
3 Galway County Libraries and Archives, Island House, 0 April June
Cathedral Square, 2006
Galway City
4 GMIT, Dublin Road, 1 April
Galway City 2006
5 Galway City Partnership, Plaza Offices, Headford Road, 7 September
Galway City 2006
6 National Archives of Ireland, Bishop Street, 1 May-July
Dublin 8 2006
Tourism and hospitality venues
7 Hazelwood B&B, Cleggan, Connemara, 0 July-August
County Galway 2006
8 Krcma pub, Salthill, 0 June-August
Galway City 2006
9 Buswells Hotel, Molesworth Street, Dublin 2 10 March
(venue ofthe 2006 TIARA research trip to Dublin) 2006
10 Ireland West Tourism, Forster Street, 273 March-June
Galway City 2006

The nunaas \a'Les ttet wae adgrally caaosadaaed as parts for the adlection of
qLeritative cala ware rnenoned donn after abrief preinmiraery pilot investicgtion of
infomationdifices e ttesewvare, inmany Gess; rather lovy the ngiar adledtian
pdrts of feedoadk becane the naEin Tauist Infomratian Office (Siteted in te
heechpartas of Irddad West TaungT), Faster Sreet, Gavway Qity, tte Natiodl
Ardhives of Irdard, ad BLendlis HoE in Dudlin - the vaue of the 2006 TIARA
gaedagda ressadh trip to Dudin ad the vaLe of the foausgalp inenjiew with
TIARA matiars (Flate 1, Agoadix 6).

The two Irish Faily History Fourdhtion saaeties in S erntdlaad\Woodfad agesd
o asmgt with the dcila adledion ot proiced roreuminttead The ssmrelhggoaed
inthe aee of the Galvway Gounty Lilravies ad Avdninves. Ontre drer herd, renrain
Tauist Infomatian Office In Gavnway Gity poved to e avduede ass to this
iNnesticetion grnee many of its vsitas ware hgyy to provice feedbadk  Mareover,
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they gaesated an edadlat acsssadian of the taunst body - a large ad vaied
sade MVany oftre auneyresoochaitswae vsiting nat anly Gaiway Gity bt were
actLdlly taung tre wdle of e auty a e.en ttre coutry,.  Soe wae gaad
vgtars but sore ware reseadhirg their ancsstry, stavirg in varied acoonmrocetian
podsas ragngfronsaf-caearimngunitsto luariacs hads. tisinthis regoe thet
e sande was truly a gest raesatative of e gaoggadies danogadics ad
Bydogadics oftretauistbbodyper se.

Qualitative research into genealogy tourists through interviews, diaries and
participant observation

Aonather main dgedtive of this researdhwes o find aut ass much esposside et the
\arias nrethoddagies used by garedlogy tourists when lodkding for their family roots
inlrdad- whet resouraes they ssacded whare they seerded et resLits the seerdnh
bragt, hovw satisfied they ware with the aocoessihility of the resoucss paopress
ad effidercy of the senices ad qudlity of tre fadlities, ard inceed arny abher
rdevat infarration anthe seardhthet they aoud offer-

An effotwas dsonrece to find aut oot adiviies uchataken their ssooaos adtte
resits of g edagca reseadh duing gaedagdad taus o individlal  ressecdh
pu=lits FHrally, anattenpt wes nrecketo fird aut howtie garedlogy tauisss dared,
codlded ard evdusted their onn garedlagical investicgation, ard how they beheved
adaded duing gaedlagca researchitaurs

This quditative feedadk andarated tre guartitative cilaad dd  therefae, krirng

muchligt ino this shidy. The fdloning talde sunmaisesy for danity, the ddeails of
treineniens
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Tade 33 - Details of adledting guHlitative feedoadk from garedagy toungsts

Note: The codes in brackets (e.g. Al) correspond with the folder and number of the recording; the
numbers in brackets (e.g. Diary 1, Session 1) correspond with the presentation of the findings given in
Appendices 4 and 5. Field research evidence in the form of interview recordings, diaries and participant

Data source,
venue and time

TIARA genealogical research trip to Dublin
25 March and 1 April 2006

Individual genealogy researchers
the National Archives of Ireland
28 March 2006

An Irish genealogy researcher
from County Galway
GMIT
10 April 2006
An Irish genealogy researcher
from County Galway
contacted on 2 August 2006
over the phone

A member of the Clifden Heritage Group
from County Galway
with whom e-mail correspondence was
conducted throughout August 2006

Participant
One-to-one observation of Diaries of
and advisory North-
focus-group sessions American
interviews provided by genealogy
the Genealogy tourists
Advisory
Service
A recorded Two diaries
focus-group completed by
interview with TIARA
seven TIARA members
members on (Diary 1,2)

26 March 2006
(Interview Al)
Six genealogy
researchers
observed
during four
advisory
sessions
(Session
1,2,3,4)
A recorded
one-to-one
interview
(Interview CI)

A conversation about the researcher’s genealogical
investigation, initiated by the genealogy researcher,
following the publication of a promotional article
about this study in the Connacht Tribune on 21 July
2006
Information on family histories with Connemara
connections, outlining two books on the subject:

» Forgetting Ireland by Bridget Connelly,
published by Borealis Books, Minnesota History
Society, USA, in 2002
e ToHell or to Hobart by Patrick Howard,
published by Kangaroo Press, Kenthurst, NSW,
Australia, in 2003, following the publication ofa
promotional article about this study in the Connacht
Tribune on 21 July 2006
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Qe foasgap inendew wes ad.ded with seven Naorth-Anrerican garedagy
taunss- TIARA natThas aeaetoae inenewvwss hadwith aloca gaedagy
s==06 (With Six advsss) wae camied at Theeseware fadlitated by appdessad
oggedagst in e Natioal Arddinves of Idad, ude tre Garedlagy Advisary
Sanicea The inenjdens ware al sarrssirudured ad recaced, lasting o to 46
nminues eech  The daries (Appardix 4 dryadagddly recaded e eadt Sg5
uthtalken o a aewsk lag gaedagd reseadh tip to Duding The
dosenation sessias (Agpardix 5) lested goaradnrately 20 minues eedh

Qualitative research into stakeholders through interviews

Qre of the main dgedives of this ressardnhwas to find aut ebat e gdrnias an, ad
eqaia=s with, the garredlagdd indletry in Irdland anag e many stalkdddars -
der dated agarisstias  Datawvwss adlected to datain feedoedk thet Soud where
gdicade, ke sarsitively ad sarsildy juxdaposed ato ceta provided by tourists, with
the amto famulate anaketing sraegy an their inessdias  Duhing the panad
Fdouary to July 2006, 46 sakdddas wae aataaed of whom 16 highcdilre
pdessiaEs ware inendened ard tre anvarsdtias recaded. Al inendens were
adioed in a sarHaraie shie with the inenjdener - this rescerder hersalf -
bargwilling ad ade to dae tte pgoared ssaaio if the inendenee sresooess
recuired bher to db s Theyweare laer onadyssdadtasailbed Theee aetoae
ad aetotwwo inendens wae indwede eaen if tinecaosauTilg resauass of
gHitative cealbeca ee they erdlded adirect aotect betwvween tre inenienee adtre
iNneniener tret dloned far aneqdadaian ofthe tgac in naoe dagah adin afledde
naTe. This infamatiaon woud have bean difficuit to daain fran guatitative
ressadhtedrigues  The fdloning tades list, for darity, the datails of the inEendens
with the stalkeddars deninto four mein categaies- gaedslagy, heritage, tauriam
adaer salkdddas
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Table 3.4 - Details of the interviews with genealogy stakeholders
Note: The codes in brackets (e.g. B6) correspond with the folder and number of the recording.
Field research evidence in the form of interview recordings is highlighted.

=S5 >
Name Position Institution Contact Recorded <2 g
interview g g s
Ms. Mary Manager Galway 4 January 2006 6 April 2006
Murray Family (over the phone) (Interview B6)
History 21 March 2006
Society West (in person)
Ms. Siobhan Genealogist Galway 10 January 2006
McGuinness Family (in person)
History 21 March 2006
Society West (in person)
Ms. Monica Manager East Galway 1 February 2006 30 May 2006
Hynes Family (over the phone)  (Interview B II)
History 9 February 2006
Society (in person)
Ms. Mary Genealogist East Galway 1 February 2006 30 May 2006
Whelan Family (over the phone)  (Interview B II)
History 9 February 2006
Society (in person)
Ms. Kellyann Acting on Irish 23 March 2006 27 March 2006
McGrory behalfof CE Genealogy (in person) (Interview BI)
Limited
Ms. Joan Member APGI 27 March 2006 27 March 2006
Sharkey Advisor GAS inNLI (in person) (Interview B2)
Ms. Maire Member APGI 28 March 2006
MacConghail Advisor GAS inNAI (Interview B3)
Ms. Rosemary Member APGI 27 March 2006
King Advisor GAS in NAI (in person)
Mr. Fergus ChiefHerald NLI 27 March 2006
Gillespie (in person)
Mr. John Member APGI 27 March 2006
Grenham (in person)
Ms. Mary Ellen Outreach TIARA 26 & 27 March
Grogan Officer 2006
fin person)
Mr. George B. Expert on TIARA 26 March 2006
Handran Griffith’s (in person)
Valuation
Ms. Maura Member The Clans of 31 March 2006
O’Gara- Ireland (over e-mail) /
O’Rierdan
Dr. Brian Research Ulster 3 April 2006
Trainor Director Historical (over e-mail)
Foundation
Ms. Heather Staff Ulster 28 April 2006
Graham member Historical (over e-mail)
Foundation
Mr. Cahir Chairman The Clans of A letter dated 11 September 2006 from the Chairman
Tiemy
Sr. Teresa Chairperson Western 31 October &
Delaney Family 8 November
History 2006,
Association (in person)
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Table 3.5 - Details of the interviews with heritage stakeholders
Note: The codes in brackets (e.g. B4) correspond with the folder and number ofthe recording.
Field research evidence in the form of interview recordings is highlighted.

Name Position Institution Contact Recorded Z 3 =2
interview g5 2
=3 2
Ms. Marie Heritage Galway 19 December 3 April 2006
Mannion Officer County 2005 (Interview B4)
Council (in person)
Mr. Jim Higgins Heritage Galway City 6 April 2006 7 April 2006
Officer Council (over the phone) (Interview B7)
Ms. Sarah Director Galway City 31 March 2006 5 April 2006
Gillespie Museum (over e-mail) Onterview B5)
Mr. Michael Chief Heritage 18 May 2006
Starrett Executive Council (by letter) /
Mr. Bill Scanlan Member An Taisce 12 April 2006
Oranmore (by letter)
2 May 2006
(over the phone)
Ms. Delo Chairperson Galway Civic 4 April 2006
Collier Trust (over e-mail) /
Ms. Cathy Member Ballinakil
Keane Heritage
Group &
Forum /
Letterfrack,
County
Galway
Staff Society of 3 April 2006
member Australian (over e-mail)

Genealogists

31



Chapter 3

Table 3.6 - Details of the interviews with tourism stakeholders
Note: The codes in brackets (e.g. B9) correspond with the folder and number of the recording.

Field research evidence in the form of interview recordings is highlighted.

Name

Ms. Ciara

O’Mahony

Ms. Karen
Smyth

Ms. Sorcha
Murray
Ms. Sharon
Brennan

Ms. Maeve
Killilea

Ms. Letitia
Moloney

Mr. John
Concannon

Mr. Michael
Rowlette

Mr. Damian
O’Brien

Ms. Josephine
de Courcey

Ms. Geraldine
Egan
Ms. Nicola
Allen
Mr. Christopher
Woolson

Position

Tourism
Officer
Sales &
Marketing
Manager,
Former
Marketing
Manager
Marketing
Manager
Forster Str.
Tourist
Information
Supervisor
Staff
member

Personal
Assistant to
Chief
Executive
Officer
Chief
Executive
Officer
Product
Manager

Product
Develop.
Officer
(Culture and
Heritage,
Gardens,
Ecology,
Genealogy)
Staff
member

Director

Planning
Manager
Manager

Staff
member

Institution

Ireland West
Tourism
Aran Islands
Direct

Galway East
Tourism

Galway East
Tourism

Ireland West
Tourism

Ireland West
Tourism

Ireland West
Tourism

Ireland West
Tourism

Failte Ireland

Failte Ireland

Connemara
Tourism

Connemara
Tourism

Tourism
Ireland

Tourism
Ireland
Enchanting
Ireland &
Beyond
Sceptre Tours

Contact

24 January 2006
(in person)
27 January 2006
(in person)

19 April 2006
(over the phone)
8 February 2006

(over e-mail),

16 February
(in person)

2 May 2006

(over e-mail)

5 April 2006

(in person),

20 April 2006

(by letter)

18 May 2006
(by letter)

12 June 2006
(over e-mail)

18 May 2006
(by letter),
12 June 2006
(over e-mail),
28 July & 1
August 2006
(over e-mail)

18 &19 May
2006
(over e-mail)
18 May 2006
(over e-mail),
22/26 May 2006
(over the phone)
18 May 2006
(by letter)

6 June 2006
(over e-mail)
March 30 2006
(over e-mail)

May 18 2006

Recorded
interview

4 May 2006
(Interview B9)

14 June 2006
(Interview B13)

25 April 2006
(Interview B8)

27 May 2006
(Interview B10)

28 June 2006
(Interview B14)

Methodology

Interview

declined
N reply

~

Correspondence seized
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Table 3.7 - Details ofthe interviews with other stakeholders
Note: The codes in brackets (e.g. B12) correspond with the folder and number of the recording.
Field research evidence in the form of interview recordings is highlighted.

; =) Z
Name Position Institution Contact Recorded g E i‘;
interview 2 g
£s- 2
Mr. Bernard GMIT Registrar 9 June 2006 13 June 2006
O’Hara (over e-mail) (Interview
Galway President B12)
Historical &
Archaeological
Society
Ms. Petrina Mee Librarian Galway 24 January 2006
County (in person)
Library
13 June 2006
(over e-mail)
Ms. Aideen Senior Archivist National 24/27 April
Ireland Archives 2006 & 3/5 May
of Ireland 2006
(by letter)
5 May 2006
(over e-mail)
28 June 2006
(in person)
Ms. Sandra Assistant National 12 April 2006
McDermott Keeper Il Library of  (over the phone)
Ireland
Ms. Grainne Assistant National 24 April 2006
MacLochlainn Keeper | Library of (by letter)
Ireland
Mr. Pat Bergin Manager FAS 5 April 2006 6 April 2006
Training (over the phone) (Interview B6)
Centre,
Galway
Ms. Carol Brady Staff member Galway 11 April 2006 &
Chamber 24 April 2006
of (over e-mail)
Commerce
Ms. Maeve PR Executive Galway 28 April 2006
Joyce Chamber (over e-mail)
of y
Commerce
Mr. Michael Chief Executive Galway 2 May 2006
Coyle Chamber (over e-mail)
of
Commerce

INn addition to the aoowe reseadh tedmioes invallelde feedoed even it patgs
duingtre caur=e of thisinegticgtiaon  Far this reesm it was dedded todisdase thair
ceails too The sdedle of pesatatias by this researder an e vienad in
Appardix 3

33



Chapter 4
The Anatomy of Irish Genealogy and Tourism:
Nature, Meaning and ldentity



Chapter 4 The Anatomy oflrish Genealogy and Tourism: Nature, Meaning and Identity

The Insh Gaedagca Rged, laurdedin 1983, fanrdised the gonimg geredlagical
pualits anrayg tte Dagooa vgtas o Iidad, thaugh aestirg povwsias far
‘acestry tauigTi ware adred by thoee ilvahved in this pgedt, ad this type of
touianwes addonledoed as ataounambadh in its onnnigt Whare doss this
daoream tEking ino asdaatian tte assading ecaaric pafanmace of tte
Insh econy oer thre pest 2 yaas sadinonw? Does the dreedy dsa sssd cedire
in the runoer of garedlagy touniss amrg o Ikland nmeentret e isro fulure for
gaedogytarngaT? Does tre daroggdic aldturd adecoariccevsdgarat oftte
Diagooa aautries (mainly the US) mean ttet this naket is atadirg for retud
reesa s eg gadlH asgrilaiaon of tose daining Irish ancestry into atter alltures?
If this is the a2 different touiam pod.aos ad nerketing srategies involving the
mager of Insh garedagy iNno anoe garaic touisnmssgrat- haitage taunam-
the aretaTy of garedogy ad tounigan as pesated belon daud hEp to asnar
treeeauad g edias

4.1 Genealogy in time, space and human perception

The defintian of garedlagy in the Oxford Advanced Learner’s Dictionary dates thet
gaedayyis a ‘sidy of family hstay, Sroanrgwho the acestas of particular pecde
were ad howthey ware rdaied to eech abher’ (Homby, 1989 512). Gairng a sep
further, genus is ‘agap of ainds a dats within afamily’ (Horby, 1989 515).
The retiure admeaning of garedagy faor anindividlal, afamily, anedadsd family,
agua p of pegde rdated to eech ater, andimicga p ardian, adarace is axded
in araturd degre o find au aoout a¥saigrs ad o better uthstad agsonn
identity,. Soh a ged ino an indvidl|l’s st mray arpise myiad pusits
induding a seadh for their rdatives ceties of birthy mamage ad desthy, their
actia s the dites of leeving thair hordad, ad infamration anhowthey settled
donninthaeirmwhore The fads ag in many irngaces traceede o the faedings
thet e acsasmidt e bed lesssa The g etiasto e asnaaed ae ades
ad 0 is gaedagd reseadnh  As gareEsayy ressadas patidpatirg i this
investicgation aorfinred (Intenvievw 26/03/06, Takde 33, Ggoter 3), ae finding leecs
o adther, trenoe fads gaedogy ressadas fird trenoe tteywishto fird Asa
repesatative of the BEest Galwvnway Faily Histary Sodety parted at- “save pacde
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are doessd with garedlagy, they vwart 1o aare hare vwalk an the dlat of tre lad
where thair aoestas ae lived, s tte dudh whare their aacestar gt married,
[ad seete sdod trey ataoed (Inenvievw 300606, Takde 34, Agaer 3. For
ah pegde garedagy beoaores a meanirgiu hddoy, even an dosessian to vwhidh
manyyeas adagest ded of aagy ae devasd it mentianing fimanda resouraes
By caotradt, atas may be ey with finding lkesic infomation aoout their aocestas
adsarenay domoinerest infinding aut aoot thalr maswrasoear.

NesH's ressardh (2000, 2002, 2005) ino garedagcd idatiies ad idatities of
rdaedess rigoesats tte nodt anpdasawe acacharic sidy an pesatechy
gaedagy tounamin rdad ad gaadaess inaesting finrdings antre notivatlon ad
tedrigues of e gaedogy tonist 1t is nmainy caoared with the ‘notives,
amitats datitces ad eqedaias (Nesh, 20020 36) of vsitas o Irdad
ssadhirgfor thar ancestry, adwes aadldedover re summas of 1998 ad 1999, i
the main rgooaitaies hdding gaedagdd infanmationin Dudin adBafast At ae
lreectih Nesh gags e ind, ssarirgy upddanrdtic ad sraigtfavnad reesas
behind this g et for a ¥ sonnest, satirgttret “for many, dang geredlagy in Irdlard
wes aoat “finding aut where they anre frad, kowing ‘“who ttrey a€ ar eqdanirng
their Inshress” (Nesh, 2000 9). At the sme ting, honever, deis reedy to cdiete
dtemative caoods offamily bots eaentovnat sore gt caoedcer exdrareviens
andoodires adrdasdess  Sedtes Haranay (1997: 265), wo dains thet “[tlies
thraugh blood...heve been doody e oLchdreedy’, ad eqooses rather exqdictly, her
gragviens angeredagcad saaeyesswrenprodainming ttet ‘tterewdll kberoraada
a ==4H peae 1o Iivesde retrg until we leem to padice huranity thrauch
saorehirgnoe adlessttenkirghis .

Gortenpiating both the tradiioral ard the unoonvertic el coceas of farrily as audh
aeanwna e whare eadly gaedagdd idcartities dadat trelbbegming oftte 21«
cauny? Do trengjarity of lunars still ‘wart tofind o aboout their pest ar aretrey
tired of ‘dggig it U g adtradoe tumingtorewatTeds? Moeowe, isitttre cee
thet it is e dagrg tines nocamity ad ddce thet bougt tre nore liberated
viens an traditiocral ad dtermrative family ar did sudh viens dso exdst in the e,
dthachinaless dovas a recaced fan?
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The statamat by ae TIARA gaedagyyreead e - “You aedggrgup tre est, do
nt b it!” (nendew 260306, Tade 33 Ogder 3), tte vy wads of tre
rescarder’'sgachater, aregooseto her daughier’'sgaedagdd pualits, st
thet finding aut about kinship Fes It avways bean wdaoe, even for the pest
ggadaias The reesm in this paticdar ingaoe wes rater sraigtfovnwad - a
pa=sodH o pdessiad failue, utonvatiaH life, hetred dissgodnmrent, feer of
finding necative fads ecoaonric fadas ad sofath, forvwhich nmat esenyvaeis eecer
tolbehsa heronngaedagst

Inthiscay adage inwhet is cdled the cevdlgoed wardd, the traditiocdl family is still
regaroed as the best posside sodd unit, ar pillar of sodety. Whet is o bdlieved to
revainthe sse aetre besic\vdues arn, howvsaorewaoud laod e ‘rine insinas
arhassloe for agsonndilden parrer adpaats What lresdaoed honever,
is theway failies goarate tochy - they are much nare digoarsad, with boos betwean
the edaded farilies laang thar ragh

ddaes ad inavnay, freeda acorilbbuisd to altering the retiure ad nreanirg of loath
individLal ad adledtive gaedlagdd idartiies Cliten it is adleeg es ad fiaos
wWho becoe sodd partrars by ddce Altermrative faily pettars, as dsassad by
Nesh (2005), ah a5 aeaat a ssne gaohe fanilies, invaving adgaias ar
atitLoes tonads life ad aaogatian

Avather thaught is whether ‘tinre ard 9oa2 ddaee neen aweskenirg inerest in
aEsonnEs, adtasfamirgit ino aninerestinttepesatadfuure Ifthisis
tre e tten tte diten gaed reesa s faor tre dedire in tre ruber of garedlagy
touists aaving o Irdad auch as the 911, the high aost of hdliceying in Irdlad, adl
padice of IneEmetbesad garedagdaAd researdh ae oy sscachly.  The pinmary
reeson vwould ke tte returd drirking of tre gaedagy tauist naket becase of
dreedy peesed an o reww gaadaias O ttet fenear ad fener fads rnesced o e
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resegded Futtemag, evenif the Irish Dagooais todhy edinated et 70 million,
with halfliving inthe US dag tharewss adigtind: dedire in the aosdute runboer of
US dtizars daimirg Irish aestry, asreveded in tte two latest US aaasss While
iNn 1990 thare ware 387 million US atizas dainirng Insh anocestry, in 2000 this
ruoer vwes donn to 305 million (Tadam Irddad, 20080). This wes a saia s
ceaeese of soe edgt million over ardatively dat tine gl of tenyeas If this
trad is taken saria Hy it doud be adhritted thet the nrarket for garneslagy touriamiin
Irdlad farred by the wider Dagooais sirking forreturda reeso s This isbdieved
10 e the nrain reeson for the rgoartaed dedire of the rnunboer of garedlagy taunsts
Irdad nmaking sscaochay tte uaLHlly stated d Hlaoes a.ch as anlire garedlagcal
re;cadn inoaEsaaes in e sarnvicss of the Insh Family Histary Foucetian
soddaties ovardl pe2006 dedire in e ruber of LS taurists ad Irdlad's
repuation ss neqaE\e taunst degiratian  Ardther testinaoy o the dedire intte
populanity of gaedagca researdh caadlded in Irdlad by the Insh Dagoaoa ware
wWwo asaaive caddlaias, in Al ad Godoar 2006, regoeatingly, of heFamily
History Writers’ Retreat in Ireland aganisad by an UShesaed garedagcd researdn
fimWW\amaen, Gamadk & Assadaies  This infamrationwaes ddained framEnchanting
Ireland & Beyond, tte auaisas of tte evat (EBnail aregooch e 30/03/06,
051006, Tade 36, Agaer 3. Ware these natias of posside dedine in the runoer
of gaedagy taunists o Irdad enviseged befare ar in the early stages of the Iish
Gaedlagca Rgedt? To fully copdad the whde pidure of tie Irish geredlagical
indLetry; e birth ad cevdlgarert of the variaus ingtitutions nesd to ke gven gaece
here traugh ddoatig the 1988 Irish Gaedlagical Rget adl its rdle in ttese
ingitutias, ardinthe Irish garedlagicdl indLstry ssawdle

4.2 The Irish genealogical industry

Althouoh the Irish Gareslagca Rigedt wes mt laurdred until 1988 its anigins are
racded inthe 19/0s ad eaxrly 1980 These dBcacEs marked an inoreesed] interest in
tre tadrg of a=stry In Ikdad As aresut tre recads in raticd ad pivate
repoatries ware lbecarirng naoe ad naoe in darad  Trhe first ‘sndlons wo
the dare Haitage Gatre talkding the leed by estadishing a gaeslogy catre indexdrg
erish recads <o asto e ade to difer agaedagcaAa researdh sendiae (Hstary of ttre
Irish Faily Hstory Foucktian, 2007). Many local gaos fromn aher parts of the
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autry fdloned their eande Honesr, it wes nat only goos but dso individLEls
who were inarested in gaedlogy ad heping dias to trace their anocesstry,. These
atihLHass tharefare fanred, in 1984, the Irish Fanrily History Sodety (History of e
Insh Faily Hstory Faucetian, 2007) to devdgp dachd pooedures for indedrng
recacks  Later an aread for anoe forrd povdsion avagsd ad as aresut, te
Irish Family Hstoy Gogoarative, the pedboessax of tre Inish Family Hstary
Fouchion, wes esadided  The latter was officially launded in 1920 ard now
rgaesats anall idad acsstaoda revvark of sone 3B researdh soadties thraugot
Irdad sarving donvrestic gaedlagy reseadas ad the wider Dagoaa dike. After
redising tre rneed far cogoaatiaon between all tre ngaor dudes ad regatiatias
with pivate recod hddas ttese soddies wae gated aoe=ss to nost of te
beptigTd, mamage ad desthrecads The ddoowe inforration is asunmay of e
acoourt of evats by the Irish Fanrily History Fourcetion (Histary of the Irish Farily
History Fauncetian, 2007).

The indicatias of this lagesEe intiative wae ticed by e Govaenmert
Tharefag, In 1988 a Taassadis Task Fate wes st L p to eqdae how Ingh
gaedagy aoud rnurture tre tourisn sedar,.  As eqdaired by argaesatative of thre
Iish Gaedlagy Limited (Intenview 27/03/06, Tade 34, Ggoer 3), ttraugh the
Taaseadi's Task Fate it was recagisad tret garedlagy hed the patertid to e
tragfaned ino atounasmpodut To adiee this Insh Gaeslagy Limited wes st
o in 198 to nraece ad nalket tte Insh Gaedlagcad Rgedt  This uriadia
aganisaiaon Fes reaesaiaiaon fram e pudic ssdar, e Insh Family Histary
Fauckion ad d=o fram te ameaad ggedagdas agaisaias - te
Asoaation of Adessia | Gaedagds of Irdlad (foucked in 1987 ad adirg asa
reguating body, to nmainan hich sachd ad te Assodation of Uster
Garedlagsts ad Recads Aga s (an eguivaant of the latter in the Northem Irdland).

Fam a adtua ad pesenatian pairt of view the tesk of tre Irish Gaedlagical
RPged (Prgect) wes to rarsfamitte Gurdh regstas to a carputerised ceiaese in
adhe o pused ttemad mreke temaacesside, in this forrs, to e gaad pudic
In ths regoet e Pgect’s auoare Fes beoore a vauede adturd resourae
Moeower, it hes dso provided gooaotunities for Fass Aisearma Seattair (FAS),
Irdland'sNatiada Training ad BEhrdoymat Autharnity, to dffer coputer training to
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thair patidparts thaugh eairg e Qudh recacs ino daaeses As a
repesantative of the Irish Ganedlagy Liited stressed] in the lae 1980s adl eaxdy
19905, lbath parties barefited frantie Rgeat (Intenievww 27/03/06, Takdle 34, Ggater
aitidsed by the media (Insh Brigat Oiline, 20065, Bunrs 2006 7). Their eaxt
faomuatias vaied lbut the nessece rarained the sene it wolld take sone 20t 25
years to andete tre Pgett if anpuEsrisgaion is eeauted a tre amat pace Who
wss 1o dan€? To ke fair to e Rgedt’'s adnievarais trese difficutes aoud
partialy e attributed to tre dergrgecoaricenviramrat Srcetre lnshecoony
Fes bean flaurishing over tre st dacacke ar sa the uendoyrratt: figures tochy ae
nuch loner fromwhet they used to e vhen e Rrgjedt was sarted. Far this reeem
asadaddy from povding lkesic training o tre v endoyed to denvdgarng rnevw
intiatives for dlls yogading adadatedtraining. For this reeeon dunirng the tinve
of this inesticggian, they wae ro laoer in the poaition o povice the nesced
warkface for the Rrget, as addonledsd by allocd FAS reaesartative (Inteniew
060406, Tade 37, Agaer J). It is in this regoect thet they cauld ot sugoat tre
Irnsh Family Hstaory Foucetion saddties analagtermbeas For this reeson nany
of the soadties fourd thersahes in saias diffiadties, fighting for their very sunaval.
The Govarmet Fes beenwall anare of e stLetion The Saaetary Gaeaerd of tte
Dgoartmat of Arts Soats ad Tauian gode of a anmedd aonrpuerisation, as

fdlons

‘Commercial computerisation is at the core of the business plan so we would have to spend
money on this. The question is whether we do so by enabling the Irish Genealogical Project to
commission it or go to the market and get commercial operators with expertise to do it for us and
then possibly charge a fee through the use of the data’ (Committee of Public Accounts,
Parliamentary Debates, 2006).

B=icks this cendgarat, it is wath meantianing thet in 2006 aDevelopment of a
Model Business Planfor Genealogy Centres in Ireland was pgoared by the Taurism
Researdh Gare in the Dudlin Instituie of Tedydogy, s.ooestirg vanaus lhoaress
mocHs o neke the Irish Family History Fourdetion sodeties sLetsirelde anallag
tam kedis (Touism Ressadh Gare, 2006).  Furthemmare, tre Irish Garnedlogical
Adgect hes <0 far been sUgedted t© o rgoats by the Gonrprdier and Auditor
Gaad, rnendy Report No. 14 on Value for Money Examination of 1996
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CGCowaemmeat of Ihdad 1997) ad ssacady, Annual Report 2004: The Irish
Genealogical Project (Ogoartmat of Arts, Soats ad Tauigm 2006).

TheAnnual Report 2004 addonlected the esgigtaee fran FAS trainess ad staffin
aTpuEnsig e reoads ad their fimnernad o, the assidace from tre locdl
autharities ad inpartartly, the assstarce of the Irish Ganedlagy Linited in redading
‘dedete IT sgars with nodem senadesad s gans ay a anmon sdivare
platfonri. Thre rewlIT sydarshave lbean used for inputing sone 28 million recads
@udch recads avil recads the 1901 & 1911 aaass Griffith's Vauation ad
Tithe Apdaert Bodks). It aso adkonlected e rnod icea of e Rgedt - the
CGatd Sg1adirg Index (IindeX) thee would e the first pairt of aalect for anyae
wishing to o gaedagca reseadny parting the researdder in the right diredtian,
providing infaomratiaon anvwhet recacs are availadde adwhare to ssarch for rem ad
which of e Irish Farrily Hstory Fouchtian sodeties shald e aotaded in the first
Hac=

Honeer, it d=so adqonleded ttet, becase of e dovw pagess of the Irish
Gaedlagd Pgedt, may recdacs lhave in e nearting, lbecare availade fram
dsanae in nay irndaess for free Fa eande tte 1901 & 1911 aaes
becare avallade framthe Natia |l Ardives of Irdad Giher souass tret canrnowy
be cosLited fromnather institutions corpise Tithe Apdameant Bodks (availalde fram
the Uster Hstaical Fourcetian ad the Naticel Adinves of Irddand), Griffith's
Vauation (azailade franthe Natia = Library of Irddad adthe Natioral Ardhives of
Irddad), Gvil Recads - birth, mamiages ad deetts (availade fron e Gaad
Regster Office), ad sofath Thadiae, astteAnnual Report 2004 put it ‘[ijn sore
reoads tte pgect Fess bsenovartaken by evaits. The saive rgoart further dated tret
thare hes lbeen an agdirg dgaute between Irish Gaedlagy Limited ad the Irish
Farrily Hstory Faucetian in relation to the aonrdetian of the Gurdh recads, their
onrgship the pece aavhidn aonpusrisstionis kg dace, ad the [ariarities for e
arddaeian oftre Algedt. Tre isses ae aardex imkeed TheAnnual Report 2004
d=0 reveded thret ‘since Fdauery 2006 the sittation bFes lbeaare further condicaed
b se tre IFHF- hFeswitthdrannits sgoat of the Argedt adhes advisedits manioas
ot to favad any further recads for indusian antte Index; as aresut the proisian
of infomration for the Indlex aaesed framthet tine’ . This reseader ldieves tret this
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radical dedsian wss taken as aresUit of the afaemetiaed dgoue over the Gurdh
recads ad the inahility of loth parties - the Irish Gaedlogy Linrited ad e Irish
Family Hstary Faudation-  to reech anageayat regadirg the priarities ofthe Inish
Gareglagca Rgect

Degaite dll the diffiauties, Irish Gaedlagy Linrited Hftill bdieved (Intendevw 27/03/06,
Tade 34, Gegaer 3 ttat the aodet=d Irish Garedlagcal Rgedt with a fully
inderat=d Index would ke an ecdlat tod for the cevdgarert of the “fleddling
g edagy tarianpadut, as farmuaed intheAnnual Report 2004, Thiswes d<so
aofinred by argaesatative of e Irish Gaedlagy Linrited, who felt et “the fuure
is very much Intemettoesed..[and] whet resds to ke dore is an audit to assesswhet
hes lbean dog, et hes mat lbeen core ard then to nove favard framthere o et
daedsion gt anly leave with the Departmrent: [of Soats Ats ad Toudisn'. Se
aso felt et ‘it would ke e autoonre of the Rudlic Account Gomrittee thet Wil
detEmire the fulure of the Irish Garedlagcal Rgedt (Intenviewy 27/03/06, Talkde 34,
Gegaer 3). In acdiion to the dsaussd rindpal sakdddasintte Age, taeae
arunoer of dher ingitutios Lssdby garedogy taunists adressadas sspesated
bdon The eqoaias=ss of gaedagy researdas with sone of rese instittia s ae
evdat tvaugh their daies (Oaries 14 Appadix 4) ad tragh the partidpart
dEandaion thet wes caried aut durig the aaurse of this sudy (Ge=ssias 14,
Aoadix 5). Sareoftre inpotat fads antese rgpositaries fdllovw

The Gaard Regster Office in Dudlin is e aard avil repasitay for recads an
krths, ceetts ad nariages  Gaedagy reseerdas an asaut- for afee- tte
indbes ad dian gaoogaes a aatificaes. The faat et ‘ijn sameirsacss tte
s (The Gaad Rgder Office, 2007) dsgpoarts gaedayy ressadas
(INntendevw 26/03/06, Tade 33 goer 3. Futtemoeg naytsas aernctin favxour
ofthe systlemin goaraiaon gine it godies afee to eechparticular seexdh

The Natioal Ardives of Irdlard goarate e Garedlogy Advisary Senvice (fdlloning
the s .oo=ss ad pgouanity of this proisanin e Natiodl Lilbrary of Irdlad) dfferirng
gaedayy reseadas tios an how to begn a ssardnhy ad eqdainirng tre retug
weefuress ad linitations of the recads of gaedlagcaa reture ey ihdd Qe oftre
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navbas of e Assodation of Ardfessia |l Gaedlagats of Irdlad eqdained thet the
ngaity of researdas ware ingaested in e aas retuns (Intenvievw 28/03/06,
Tade 34, Agaer 3. In addition to reseadh ino anoestry, ttere ware dso ater
nmotihnatias for the pudic to avail of this sanice Srethare nwae nwvanials aausss
iNn gaedagy avaldde (eg Gatificate ad Opaa in Gaedagy, UCD). Thar
shoats vsit e Garedlagy Advisary Sendae (GAS) as a art of thelr aumiadium
A £t like trevest ngjarity of garedagy stakdddas e GAS advisas d=so fed thet
peadewere dsggoartedi f theyware nat dloned to searchtte recads trenrsehes

The Natio=l Library of Irdarmd kegos recads an the runoars of resesardas anailing
oftre GAS It nasinEresting to note thet 9031 isitars availed of this seniae in 2008
(\atio= Library of Irddad, 2003), whidh was a daaeese of 834 antte 2002 figure
Futremag, tarevwss aninaeese in InshJvgtas ad tre Areicarswae tre largest
reticel gap (3329, fdloned by tre Irish (2929. Acoading to a menber of e
Asodaion of Adessicd Gaedagds of Idad ad a GAS adviser, ae of tre
amon mMscaogdias arag their tsas was tret ‘[@] lot of peadeg if they ae
arirng fronmAustrdiaa Anrericaa Bdad they dormatredise tet teeisalot o
recads in the coury ttet the parson [aceesia] sattled They do it sesemto redlise
thet’ (Intenview 26/03/06, Takde 34, Agaer J). Sy the GAS advsars pairt hemin
theright diredian

Gaedagy is dasdly rdated to heraldry ad so thare are links lbetwean the Natiael
Library of Irdad ardthe Office of the ChiefHarald. Therensthet the Genealogy &
Heraldry Bill 2006 hed bean initiated was mudch wdaored in garedlagcal ad
heritege drdes Thre Hooary Saadary, Drecdor ad CGofouder of te
Gaedlagical Sodety of Irdland, Who ressarded ard wrate the Bill, stated thet “[the
inportarce of aur gaedlagicA hernitege to the adtizars of Irdad adto her Dagpooais
fully recogrised for the first tine in legidation in this Bill whidh will povice a
Netioal Invertory of Garedlagical Recacs.  He further Idieves thet the Bill “will
aso povice for the paedian of recads of a garedlagcal poertid o pevat audh
frombeaing ranroved fromtihe Sate ar destroyed ((Viarmigan, 200da 6). Intte caurse
of this inedtigation, the Heraldry Musaum (Flate 2, Appardix 6), thet is adacart to
treNatiordl Lilbrary of Irelarnd (Hate 3 Appardix 6), was still aocesside to e pudic
dtthough its adledias wae partidlly remoed ad a full reestadigd et of te
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meBEaUMWWes uoartaing. This infamration wes daained framtie staff anduty, by this
rescarde duniing bher visit totte Haerdldhy Musaumin e sunmmear of 2006, No further
cetails regading reesa s for audhsgswae povicsd

Fally, in addition to the aove caoeted indtitutions, there are aher myriad sodeties
ad assacadaias an lbath sdss of the Atlartic cevaed to garedagy, family histay
ressadh, herdldy, ad diher rdevat dsddines ad adivities. Many of tem ae
vduntzyy, moncpveanTrata aganisatia s paraing adaocouagrg interest in Irish
o edagy, auch as the Gaedlodcal Sodety of Irdlad, Irish Ganeslogical Researdh
Sodety, Iish Gaedlagca Sodety Inematia =, ad das of idad Alas in
atradst, ae bearesssaiatated bodes dfering gaedagdca researdh sendicss ana
amedd lkehas ah as Bredan a Waren, Ganadk & Assodates Not
sunxisingly, noet of tempudidse ad advartise their activiies ard seniaes an e
Inemet. The Inemettoesad gaedagcaAd researdn advertising ad pronationis, ina
dddised wadd ustigqgede ad tre vest nEjaity of te stakdddas look
favouady a it (Internvew 27/03/06, Tade 34 ad Inteniew 030406, Tadle 35,
Ggoer 3. A H like the Irish gaedagdcd indletry, the Irish touisminclstry, asit
edsts todhy, is dso uninagrelde without the uee of the Intkemet, beit for aceclaricar
ammeadd reseadh forrd arinfomrd leaming hdiday damingardsoan

4.3 Tourism in time, space and human perception

‘The ability to travel, to be able to reflect on your own life and culture in relation to the first-hand

experience of others’, is a major and significant welfare consequence of our privilege to be able

to travel across the globe. Perceptions of tourism as a force for good, inter-cultural

understanding and world peace, have viewed it, ethnocentrically, largely from that position of

privilege and dominance’ (Hall, 2006: 21).
The aoowe acedharic pagosdive an tauiam in gaad, waordaefully gagarg its
e is dso tgocd in rdaion to gaedagy tariam  Indbsd, thoee trading their
ae=try oar the ddoe diten use thair firdings to reflect antheir onnanigrs, life ad
adture Thare ae runmaass dihaer acechric ad poouar paagdias oo, ad
cefinias o, tauian Qe definiion, taken fran the Oxford Advanced Learner’
Dictionary (Horby, 1989, 1356), cesailees tauiam as a ‘ladress of povding
acoomocHiaN ad sendass for taunsts. A taunidt s in the save resouras, intum
cEfired as a ‘paanwho is traadling a visiting adace for deesure. The evxdution
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of the tounst's daadaidics e oar ting, edaded this definition o leaming,
resting rguverating ad inportartly, puauing aaatain activity. At the lbeginming of
the 21t cauryit isqudity rather then guartity tiet is eqoedted of tounismpradLas by
tauists- qudity invirtLally all agoeds of thair visit, aaribned withvalue for moey.
Tharefare, dttough nass tauismin tre secod half of tre 20" carury (@ reurd
asgae of ecomaric pogoanity ad dagirg lifeshes in the denvdgosd wardd
domirated by degp pedeoe hdiceys invwvarmndinate cestiretias) is still popuar, it
eatrdHess seansto e afar ayrowframitte refined tedes ard hich eqoedtatias of
may catEenpoaytoriss For audhtaund, hister ‘aatinued desireto eqdae tte
warld is aaridred with an imesesing diversification in the tyoes of tauiam
ucertaken (YeorenadMuro, 2006 J).

Qe thirg honever, raraired the sse- areeean, agood \vdid reeen for raadling
Ganrng futher donn tre path of histary, tauiamis by ro nears an affair of tre 20"
ity There wae rnumaaoss geaggdnicdly ad adtudly motivated individlel
pureLits tret cotribued 1o the devdgoert of touism asit is koan todey,.  Whet
d=s, for earde wastre 18hcatiury Gard Tour of Bdlish Gartleran, if ot ae of
pecbeessas of whet is novy laodled as adlturd tauian? Acaedlaric siudes anthis
aigedx aarpgise The Grand Tour: Language, National Identity and Masculinity
(Cden, 2000) ar The Grand Tour: Constructing the English Gentleman in Eighteenth
Century France (Gden, 1920).

Seethe early days of trese touids- daeas, the nativation, bucoet, geoggdhical
ad tinre pdaao=s s wdl as bdaviar ad eqpaedatias of tochy's taunids hanve
daoed beyad recogition, ashave tre visutel asegaes of the inrodlbdtion ad
cedgrrat of nass taxiganm in te nost atradtinve ad tadfae pogouar,
cedirdtiao s Fagle adbeautifu aedlires- ate aparadse ofwildlife - heng, in
may iNndacss been anvated ino akdlkscdle ad aeddaoe tounst resats
domireted sedly, by ovarsizzd hatd caondees The Gess in paint are save acestd
resatsin dreedy mertiaed Vgaca, dthouchthis Balearic idad hevingredised tre
migsakes of its recat e, is mowining o ‘softay e coseg.aoss of its ‘degp
pedaoe hdiday imege of e 19805 ad 1990s Vo bes of cause avaery
different dinete o tret of I'dad ad therefae different tauists notivation for a
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visit It an r,evattdess sane as aneande of agvdl idad with tiny poauation
thet ‘sndis durningthe pesktounansssnilbeyadiodlief.

Irddad, for dovas reesa s Gan dffer ‘dlweather-ididay’ ratther ten an beaks
with virtLally g erateed aurghre ad hich tarpaaures tragoua e summear
s=an The Raaudic of Irdard with 27,136 s ae miles is mudh larger in sz tten
Mgaca Aocoading to the Census 2006 Preliminary Report, thae ae 4,234,925
pecde Iving in e Regoudic (Gawda Satidics Office Irddlad, 2006). It is
uthdacede ttet it is in the inaest of the Insh ecooy to kring noe tauigs to
treidad It sss et ttae is dill roomfor tem-  literally ad netgahanically.
Hopefully, the inoesse in the tourist runioers will be naregeede, adwill cotribue
1o the loca ecaoaries of e regas without jegoardisirg the fragility of Irdland’'s
dHicate retura ad autural enviramrert. It is asdl idand ard the targets are high
imbed  The Irish Tourist Industry Confederation Submission on the National
Development Plan 2007-2013 (2006) caries a rdlaer dear nessege 10 mnillion
vigitas ad&s billion in revaiLeby 2012, These ardtiaus figures acoud ave herdy
been enviseged &t the begiming of the 20hcatury when Inish tauismas aninclstry
wessinits aade A aadse overnviewoftte devdgaoret of the InshtourismindLstry

fdlonsa

4.4 The Irish tourism industry

As with virtually any sLbodireted ar adarised retion geining indgpaencace, Irdand,
in the early 19005, started thirking of whet inece ard idertity it Soud presart o the
atsce wadd The estadigdat of the Inish Tawist Assodatian (ITA) in 1924
pehed fovad tre idea of touism devdgarert in tre Iish Free Sate (Zueiony
2005).

Baoth the tren GCoarmat ad loca arymunities felt tret priandties ware dsanhare
ad caoatrasd an their onn egatbes a.oh as cevdgaing ingpal fudtias of tre
date ad soMing ugat gpddens influending pegde's evaeryycby Iness Far this
reesn to dat systendicaly cdend tauriamwves anamah task in its onnngt
As A eow futher repats (2005), aiter ITA'slddoying for touiamn as a pragosdinve
ad desirade ecoaric ad adtud ‘atais, tre Irish Tounst Boad (1ITB) care
ino being in 1939 This irgtitution, agein hed t sinugde o justify its edsa e

46



Chapter 4 The Anatomy oflrish Genealogy and Tourism: Nature, Meaning and Identity

Later an in e early 19805 An Bad Failte ad Foga Failte ware est=dised
redacdg e ITB.  This d.H autiharity did not prove to be agoad idea ad so it wes
Bod Failte thet led adrgpesated e indLstry for savad decaces aftarvvarcs. Itwes
ot util 1963 tret the first rega = toism aogaiisstia s ataad tte alaewise
‘Dudindomirneted s|ae Adow nakes it dear, honever, et the “tauriam
dadagorat invdved nae trenjust stiatuary taurist autiharities ard induded albced
acss ssdian of sodety, futher statirg tret “[ijhe variety of “vaces” invohved
virtLally assred avigoals ciate et preasgly hovv Irdlad wauld e presaried
@ eon 2006 199). In 1998 Towiam Irdad e ino bairng ad in 2008 Failte
Irdlad todk over the resoasillities of Bord Failte.

Nevathdess after dl thoee years of irstitutiadlising the Inish tauismincustry ad
rethinking the idkes of whetiher a “traditical” o ‘nroden inrege of Irddlad S oud e
Leed o attract the taunst, this resead e feds thet thre nesseoes In ane irdacss
aatradd eechabher eentocly. Whoee fauit isthis? Ontre aelhard sorevsitas
aae for ‘ugadlt rud paradisg, antre dhe hard dlas daryad tte vilkhaoy of
uben life. To ke fair O tre Irish ‘imege devdgoas, tre task is nae ten
ddHlegg Rbdeat infonmaion an tre inees in Insh adiure, heritege ad
gaedagy araginematiad vsitas, aragrg frompimary reseadh is pesaied
in dgaer 5 dee it is the am of this inedticggtion, too, o reved the tourists
parogdias of Irdad adthair eqedatia s in rdaion tothair vsits

Garardly goeekirg this ressarder srady bdieves thet the redlity rather then tre
mythsoldle pesatedtovigtas  Irhdad hes eqoaiaceduaecsdatedecaaric
daoes within avery dat peaiad of tine Therefae, while its lardsaee is still
precorirertly rua with vest traropil aess ard rather limited infrastrudure, the
building adtivties ad nodenmdife sendce povisas e revattdess imessad
aosidaally. Inckeed, to avisitor frominsiniand Birgee, Irddand ey seamlike ahuoe
‘ulding gitg. For this reeson- acoedda e of tte dd ad e revw Irdlard sauid
e dloned This researd e feds ttet loath inagess heae adace in pesatirg ttre
auty ad its pade Thae doldd be mahing strarce in pandting, to e
nEirsreamtounst inerested in ‘rud Irlad, the aoutnysice ad sttill exdsting falk
tradiias ad a the sanre ting, difering the agaads of uten life to e narstream
tourist inEerested in the ‘utenirdlad . This aould o douat hep the tauismindustry
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ard its retiordl bodies - Filte Irdland, Tourism Irdland ard Irish Tourism IndLstry
Corfeceration - 1o cater for varied testes ard prefaraoes. This prindiple is also in
hamony with the notian, as rightly famnulated by MdDoredh (2001 81), thet *[City
ard aoLrinsice have becare inedricaldly linked in fudiordl ard firerdal tenrs.
Sinpy put, tretouismirdLery inege devdgoers shoud fdllowttis dosenetion

Failte Ireland

Failte Irdlad is e National Tourism Devaelgoret Autharity, est=edished ucer the
Natioral Tauism Devdgoret Aubhaity Act in 2008, providing strategjic ard
padical syqoat for tre desdgoet of the touism indlsry in Idad. The
agarisation dedqos rewvpadLds, makets them (in trndamwith Toudism irdland),
adpoudes apdasae gaidics antaunist figures, aswall aspagoedinves antte
fuLre pgedias Foa eangde Failte Irddad armudly deesss figues an tauaiam
pafanmace udh the Tourism Facts doounat Gha rdevat satidics pagoas
ad poda cevdgaret intiaives anlboe faud uder the Research and Statistics,
Product Development, Marketing Services ard Education & Training ssdtias of tre
agaisatiaiswdsite (Failte Irdland, 2007).  They d<o provice strategjc advice ard
oot as vwall as finendd assdae to a wide rarge of tauiam povdas an a
reticd led. These take vaias fans a9 as rdesgirg latest cela an bath
inematicdl ad reticdl touis trads inestmert sygoat (from the Brgoeen
Regad Devdlgoret Fud o traugh vaiaus gataid ad tax incentive sdraes),
ed.ation ad researdh augoat yough Tourism Research Scheme with its rnew
Thematic Tourism and Hospitality Research Scheme), aafaarss ad sarmas ad
darer eats Anog ae of tre latest rdesses is e Developing Regional Tourism
2006 doouet, induding the Ireland West Tourism Marketing Strategy 2006,
brading Irddard West as tte alltud heat of idad.  In referace to the dreedy
mertiaed edeavaur o bring touismio the regars through tre estedishrent of tre
first regaod tousnaganisatias in the 19805 even after nore then four decacks it
is still widely acogded by tauisautixaities (Intenievw O406/06, Takle 36, Grgpter
3) thet tourism shoud ke better belanced, bringing nrore touists o the regia s As
this ressarder garLirely blieves, garedlogy tourismibes gest potertial to cb exadly
this g9e a5 edoad thraughaut this inesticggtion, garedlagy tounigs cdb
recessaily sit ‘ot touian goas  they visit their aacestrd hanesy nmrany of whidh
aeintre aessthet aelessdadqoed, & leest fromithe toLrismpaint ofviews
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Tourism Ireland

Est=dished ucher the framenak of tre Balfast Ageaat of Good Fiday in April
1998 Tauismirdad natkets the idad of Irdland ovasass as ahdiday destiretion
With two dffices in Irdlad, ad 12 maket dfices ad 10 naket agats all over the
warid, their prindpal god is o ‘inbeese touiamito the idad of Irdad [ad] sygoat
Northem Irdlad o redlise its tourian potertid’ (Towrism Irdlad, 2007). Their
deasaovvelkig pacsss is 9 qoaotaed by toouch naket reseexdh ausice Iir'kdlad, as
edainsd by the Haming Vareder, wWo dso ammated antire lirks lbetween Failte
Irdlad ad Taunsmirdlard in the areaof garedlogy touriam statirgtret Failte Irddad
‘are aciLdlly resooaide for nrarketirg gaedagy as apoduat itself ot they gve s
[Tanam idad] tte naoey o naket it oa=ses (Intervevv 28/07/06, Tade 36,
Ggoer 3. Sepdnted at thet their ‘nreinfoos of rekating inte US isnmainy e
Mid Atantic [ad their] rewmarket is garg to foos an Haida ad Cdlifomia ad
Teas (Intenvdew 28/07/06, Tade 36 dgaer 3.  In rdaion o the fure of
gaedayy taungT Tauiam irdad fed et ‘as atraditicd - finding your rods -
thet is gargto atine tocedire, tret isgargto e avery goeadist naket All e
nessegEs ae into the pegde, tte dacg, e aulure- =0t eanlaing ar gaedogy to
life. Itis avery natketade a et (Internview 28/07/06, Tade 36, Ggater 3). The
agaisaion dssarrges tre laest touism taos ad povides a vkt virtal
cAEnay ino dsoovaing Irdand to e ddod tourist aonmrunitywarldhnice,

Irish Tourist Industry Confederation

The Irish Tourist Industry Gonfeckration rigaesa s the industry thraugh dedling direct
iNnestnat dfraeges ad fuding priadties to pafanmacose sygoatilng tte
inematicd naketing ad poda dedgayat The Irish Tourist Industry
Confederation Submission on the National Development Plan 2007—2013 (rish
Tourist IndLstry Gonfeceration, 2006) to the Departrert of Hinerce dainred afurther
€lbn inestat in g It identified saven divas of tauiam eqarsan s
CGCoaune Inmaves in Sue Verkets, Aa=ss Faes o Iidad, Natiaoa Gost ad
Devdgoret, ad finally Varketing Irddad Abced, of whidh tre last five are beirng
sscspddardaic Nevathdess it is exadly ttee d Hlaging aess tret are auad
inrdaionto thre devdgaorat of garedogytariam
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Final note

The Insh touiaMm indlstry ss awde is anan ascadirng path There are a gest
variety of dacss of inerest ad adtivities an dffer to the nainstreamtourist. Rodl it
dadagareat, honeer, is an aeathet resds o be addessaed further with ilrmovatian
adaeativity. Garedagy tarigansaansto e arather avdl pat ofttrewhde pdureg,
& leest ss far ssecoOaric neeaues ae aawanred  Theare arg revattdess awde
race of dher barefits - altura, sodd ar educatiad - Al of whidh rgaesat high
vales inttar onnigt Sme ofttee assgts aetoodsd anin Ggaer 5, toogetter
with the presatation of the main firdings from primraery researdh ad daoeice tre
atdd infarraion an tre regad cevdgaret of tte gaedagcd inmlstry in
Gourty Galwnay.
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5.1 The development and challenges of Galway’s genealogical industry
Emigrationfrom the Westoflreland and the birth of Galway’ genealogical industry
‘Farewell to old Ireland, the land of my childhood,
Which now and forever I’'m obliged for to leave.
Farewell to the shores where the shamrock is growing.
It’s the bright spot of beauty, the home of the brave.
I will think ofher valleys with fond admiration,
Though never again her green hills will I see.
I am bound for to cross o’er the wild swelling ocean

In search of fame, fortune and sweet Liberty’
(O’Connor, 2003: xxii).

The eqedatias for e gonth of garedagy tanamin Gouty Gavnay in tre late
180sware rather high Therewss agoad valid reeenfor et Although the VWest of
Irdad hred beenpaised intte et ad evennoe soda pesat, asthe adturda beaxt
oflrdad intre 19hacatuythis ‘teart rgaesated ae of e pooest regas intte
030405, Tade 35 dgaer 3 ad garedagy avaisstias (Inenjiens 06/04/06,
30065/06, Tade 34, Agaer 3J), the arvigat runbas duirng ad after e Geat
Farxire (18451850) ware pooatiadly higder ten thoee in rdatively noe
paogEaas eedlan rega s The redation by tre Haritage Officer with Gawvway
Gounty Gourdl anamigdaianis sefeqdasaiay. ‘Courties dagttreWest Goeet ae
vary, veary heanily invohved in garedagy ard if you stat looking baedk yau will sse
why (Intendew 0304/06, Tade 35 Geyder 3. During the aowe inendens ad
framthe rdevat literary resourass an the trare of tte Gest Famire (eg O Gara,
2008), this resead e leened thet the poverty-driven pagoulation Iiving anttre westem
peripharywas in the sscod half of the 19haatury, leeving their hordacs in lage
rnunbas in saadh for anmoe daaat life. The cosgacss of this lagescae
aTigdatiaon aested tre kegis for e aounty sgaredagdd indlslry, atermnttet tocky
rgaesats tre irstitutiodised s oot in garedagcd ressarcch for the eqoatriates ad
the local camunities  The Haritage Officer furter gave ponerfu ad enatiarelly~
toed saenats aoot this ssdadtragic reeemn- e inability of Irdlad to provice a
lving for its pegde - whidh later an uchstarncedy;, bt aso rather paradadicdlly,
Hepaed Insh gaedagy o beooe an indlstry in its onn igt ‘Brigaion Fes
effeded evary srde pason pradicdly in e West of Irddad ad particularly in
Gavnway, adadicdly evsaryae | kowhes sore rdation in Anrerica ard Austrdia
adBgdad (Interview 0304/06, Tade 35, Agaer J).
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Aooading to the Genealogy Centres in West Galway (2007), nost of e arigats
leanirg Vst Galvnay settled in Boestonwhichwas goargaiatdly laodled ‘aaade of
Arerican gaedlagy. Glas sled in New Yak, Philacdpphia, Garedian Newy
Busnidk as wall as in pats of Ausrdia ad New Zedad The arvigat
aamuities fran Bt Gawvway nracke thalr rewhores pedorirnertly in Bdad tre
S (New Yok Messsdioedts) ad Austrdia Thare is ro douat thet this nass
arvigdaion fram Irdard influenoed tre garedlagical idkertities of tre US. After nae
then a catury the Irish Dagpooa gated retumirng o Irddad, in a differert cgoeaty
honever - mt as sattlas bt astaunigs wishirg to find aut who their acestaswarg,
howthrey were inerdated, whare ard howthey lived, ar who their edaroed farily
wae This inaest in dsowaing ancsshry in e 19/0s rutured individlal
iNnesticgias an a nocest sc=gde Honever, laer any gonirng carvard rnedudlly
aested arssd for alostter aganised sndured adirnstitutiadlised assistlae This
agae riee o the estadid et of loca ga s of heritege ad garedagy-anare locd
aoud be paraeived as a pacheessar of whet is tochy cdlled e Irish garedlogical
indLetry;, of whidh Gourty Galvay is anintiegd part This ‘lbottomyg initiative wes
later an s gqoated by the Govenmrat, wWho redlised thet there wes appotertid in Irish
gaedagy ss asue for acsstrytarigan The reault, ss dayastraed in Gegater 4,
was the Irish Garedlagcal Rget

On tre lod led, therks o the vision ad hadd wark of these garedlagyr-anare
paeas tte nman gllas of Gavnway's garedagdcd indislry tochy ae e two
cesigeted garedlagy researdn cares qoaratirg u ol the augaass of tte Inish Family
Hstay Fauceian Gavway West Family Hstay Sodety stated in & Josgh
GComunity Gatre in Saentalain Gaivnay Gity is the first port of call far thoeetrading
thelir raats in Galway West, ardthe Eest Galway Farnrily History Sodety in Woodfard
provice essidae to thoee reseadas wWoee acestas aigreted fran Galvway East
These aares acanlboe virtually aocessed fram e wdasite of their urtordla agarisatian
(Irish Faily Hstary Faucetian, 2007).

Galway West Family History Society at Shantalla
INn the eaxly 1990s tte nmrain task of this sadety (then located In e Licskben B aress
Pak Gaway Qty) wss to gatter, index ad caonpusrise tte pimary gaedagcd
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resoucss, nmrainy Gurdh recads within the Iish Garedlagcal Rgea. Thiswes o
doia a difficult ek ad ggoeaed o ke ldooias ad tnecasurirng . The tten
inftially. We hed to devise anrethocdagy for taasaibing Gudchrecacs’ (Ineernview
B04/06, Tade 35 dygoe 3. Futamuoe goad padice ad sachdsad
gaocades rescEd o e inroducsd to nmininrise aras to provice rdiade souass with
acouae infaomatiaon The wakdaoe wes provded by FAS traimness wWo varded in
runbas agrgfrom20to S a atine Thaks to tte Vaneger’ shdlistic ggaacadh
the soadty, in addiion to aapueErisg tte Gudh recads Griffittvs\auation ad
Tithe Aodanmeat Bods dso waked an lesssteedily adilade resaurass ach as
gasad recads tet ware audited thraugh tarsailbng ad nggang nenids
Cier intiatives acaissd listingSlaters Commercial Directory oflreland 1846, ad
the laudh of a ggedagdd jourda, Galway Roots.  Lager in the 1990's hevirg
snicss o ttepudic for afee Baaiee trare was o starchrdissd ggaaach to [ice
srudure aaacss the Idad of Irdard, they devised their onn fee pdlicy thet attanpeed
10 aouace poEartid asoTas- oasss ad doredtic gaedayy reseadas- o
amrissianassadh Astre famer MVaneger recdled, ‘we tried to ane vypwith e
fair pricg’ (Inenvievw GB304/06, Takde 35 dgaer 3. On tte wde onever, tre
mnedstace of sathdisadpices ttraughout the courtry Fed lbeenbheanily aitiased
by their utsas aLargnuch disggoanmant to gaedagy researdas eqoeddly tiose
framoas=ss (Inteniew 26/05/06, Tade 33, Agaer J).

AL pesart the sodety is ucher differat naeganat, hoed in e & Josgh
GCaomrunity Gartre in Srentalla, Galway Gity (Flate 4, Appardix 6).  Degaite the fact
thet they still atinced in uang BAS trainsss to arpusise the recads they ware
fully anare of the need to firdlise the copusrisatian of the Ghurdh recads within a
reeeaede tine s=EHe ad amatae an nakating paraion ad rew poduct
cedgrmeat o imesse tte runber of gredayy researdas availing of thair
snices  Although, for e punposss of this researdny they did mat disdose the aumart
nunioes of their pa=od dlas ad auires o enail, doe o fax they
aditted thet their visitor runioes ware lovwy, espeadlly in the US nmarket.  In thair
view this wes cased by tre overdl fall in e US naket after 911, The anat
Mareger aafimred thet they still heavily rdied an FAS e ware anare tret this
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oot migtt not aotince in tre fuure. Ardlly, the MVaneger bdieved tret it is the
sodety slboard wo doud novw detenrire howv to e remm s gtaireldle analag
tem ks (Intendew 0604106, Tade 34, Ager 3. AL pesat, the sandass
aorgise aninitial garedlagcd ssardn suUlgedt to aninitial sssessat peyrat, with
an gation to purdrese searxdhreauts individLally ar to ammissian afulll family histary
rgpat Thare wae over twwo million atries of \varias doounmats fram whidh
gaedagda infarration aoud ke edraded In addition o the mudueed imaery
gaeslagdad reocads ah as tte Gudh recads o o 190 (Ravaen Gaildic
Andican, Methodist, Resbytarian), avil recads (1864—3900), Griffith’'s \Valuation
(1848-1855), Tithe Apdarent Recads adtre 1901 ad 1911 ;e ess tarewvwae
d=o diher induede resourass adh s gaesae inaipia s, ndbeed drecaries
parodhid aaess dedas ligds edae cout ratas Qdae Saney ngs ad

East Galway Family History Society at Woodford

The pradices of the sodety in Woodiord in Galway East were, in prindiple, sirrilar to
thoee of its cutaat goaatirg in Galvnway West They wdaaored ammissias far
cgeredlagical research ad still provided training for the FAS partidperts. Their
cHelese of infomatian aTaised tte Rarvan Gatbhdic Gurdh recads with tre
ealiest cairg kadk to 1799, Resbytaian reaads framn 1846 awvwads Wedeyan
Nethodist recads fram 1824 anwnwads aswall as avil recats gaestaeinsaipgias,
the Gaas for Bt Gawvway (e earliest ae bairg tret of 1901), ad tre loca
Woodfiord Paish Gaaus oftte Roman Gailrdic Gurdn

The Mareger ad tre Garedlagst ware athueeadlic aoot their wak, attaugh
certainty delaged by their locationin aratiher isdated WWoodfard, with virtually mone
edsat reglar pudic tagoat  They dady povided the gatidtics an vsitor
rnunoas 1N 2006 the sodety received 350 auiries, aut ofwhidh 482oweare mece by
o, 230 over tre oy 16320 o0ver etail, 106by pa=adH dlas ad O32oby
fax The rdaively low visitor runoas wag, in their vien, a caoseoae of tte
owerdl caaeeseintre US vsitas o irdad. They felt tret, dttoughagest initiative,
tre garedlagcaa researdh sendae was ‘like allibrary sendiaa It is it profitirelkdiing
ad praoshldy rever will be’ (Inteerview 300606, Takde 34, gaer 3. Thair ngor
matket was nat supxisirgly, retired pegde Althauch they ware visited by a few
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gaedayy reseades ute 40 yaas of agp tte vast nHarity wae in tre 56+
Gy, with a few yauroa Austrdians, whidn wes an inerestirng redation To
offer ary reliabde arelygis of this faat futher researdh i Austrdian gereslogy
taristswoud beresced  The sodety was heanily dgoadat onaygoat fram FAS
ad wss lodding ino ater posghlities o ssare thar lagtem austairaality.
Although they were wall liefed an their loca heritege, they did ot offer lkroecker
SNicss IN the area of haritace inEanaatation, bue ware goento aLchinttiatives intte
fuLre, udastiading the Inpotance of reging garedlagical researdn with anoestrd
vigits ad gererdlly, the eqoaria e of loc- haritece

Galway County Libraries and Archives

In additian o tre infamatiaon an loca histay, te Gavnway Gounty Lilbraries ad
Ardhives in Idard House in Gaivnay Gity (Flate 6, Appardix 6) provided, durirg the
aurse of this inestiggtion, arather vauede saurce for garedagy researdas ad all
thoese inered=d In Insh gaedagy.  The Family History & Genealogy: A Brief
Research Guide not anly exqdained the adhinistrative divisias in Irdad (oath cGivil
ard ecdesiagtical) ard desaribed the primrary geredlagical recads, bt proviced allist
of aher resauraes thet right be of assistarce (WIlls ard Adrinistrations; Brigration,
Military, Rdice a Searmenrecads, Nengogoers). Researdars aoudd avail of avest
ad invaluslde adledion of bocks, ddogad s ad ngos an Galwmay local Histary,
loca jaurds (Irish  Genealogist, Galway Reader, Journal of the Galway
Archaeological and Historical Society), rangogoa autings anloca histary, ad Roor
LavwUnion & Rural District Coudl Cdledias

West Galway Family History Association

Qe of tre lo-d hantage gayos cevaed to gaedlagca researdhis e West Galvnway
Family Hstory Assogaiaon with anmaybaship of .ipto 40 Vany of their renoas
aece In gaedagca reseadh of their onn family ad dare this eqoariace with
eech ater thraugh pesatatia s infanmd dsaessas ad rendettas  In this way
they assd renmsahes in garedagdAa puraits ad naoe baaedy, nurture aninterest in
sogd histay ad adlture amagthe local anmunities, ssfaurd ad at the Ventoars
Night in Noverrbber 2006, ad thraugat e dsasson thet fdloned apesatatian
by this researd e totte mravbas a thaeir AGM in JarLery 2007 (Aoparcix J).
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Galway Archaeological and Historical Society

Andtter loca gap with a hedlthy mevbadshp is tre Gaivway Ardeedagca ad
Hstorical Sodety. Fuded in 1900, its mein djedives ae, as exqdaired by its
Pesidat, “to g goat the study of axdreedagy, histary, fddaore adrdigon stiudes in
the West of Irdard (Ineniew 13106006, Takdle 37, Grgpter 3. Their adtivities
aTmise ledues stLdy s ad e pudicatian of ajoumal covairg albced aoe
ofinaeds- adesedagy, hisiay, fdkdae, dacaanres adgaedagy.

Galway City Museum

The Gaway Gty Mieeum regoared in rew panises (Flate 9 Agpardix 6) inthe
summeEr of 2006 ard was paraeived by its Director “as a adledtive nenary for tre
amuity, ssacaahyd for aTedirgeats adpade ssacatd, mud gae
where pacde from differet sedos an ared, [ad] as a dace of reandenirg
edaits in rdaion to histay, heritege ad adledive nenay for e conmrunity
(INntervevw O504/06, Tade 35, Ugaer ). Thre musaumiis damirg to eqdae ad
iNnemret variaus heritege aess in dgah with gareslogy eing potertialy ae of e
thaes pesatedwithin tenpoay edibtas

Ireland West Tourism

Irddad W\est Tarian - the Regadl Tourism Autharity for the three aaurties of
Gawnway, Veyo ad Roecommn - lads aiter visitas varass reecs (induding
printed ard anlire infamration. In addition to being the first pat of cal for visitas to
teWest of Irdlad, e aganisation d=so s goorts ad advises touismard hositality
afaa s sarres adtraning podsias, nray ofwhidh ae aganissedin tarcem
with Failte Irdad, Tauriam irdard ard GMIT sWest of Irdland Gatre for Taurism
& Hogpitdity Research ard ae of its letest inttiatives - TauismlLeamingNetwarks

During the aourse of this inesticgationy, Irddlad WWest Tauiamware well anare of their
the garedogy tounam market rgaesated anly a gvdl pation of e whdle paure
Acocaodirg to the Tauiam Cfficer far Gounty Gavway, they ‘db a lot of narket
reseadhin the Eian naket, inte UsS nakst, find aevwhat e touist wants whaet
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atrads traemto Irdlad (Interview O4/05/06, Tade 36, Agaer 3).  Insunmmary, thair
Marketing Strategy 2006, pudished in the dreedy nertiaed Developing Regional
Tourism 2006, dared to ingesse vsitor ruvbas ad gadfor dl nakets Asfor
tre Mainiad BLragee naket, adhaer dgedtive wes o inmreeee brad anaaess of
Coraraa Whilst this wes aninpotat pondia = tagst, Corenaa- tochay a
fanols ad pooular part of Galway Wet, dtthaugh in the pest assodated with hich
arigdaion- hedareedy esedid editselfasalbad  The reed tonarket bathregas
of Gounty Gaway was dearly famulatsd by Gaivnway East Tauiam The main Tournist
Infomration Office Hake 5 Apgoardix 6), dairg e sane paisss with tre
heechpertars of Irdlad WWest Tauiam sarnved as ae of the rindpdle adledion pairts
oftre g.estiaTare suney ofthisinesticetian

Galway East Tourism

The anmmmunityAsssd Galvway Eest Taurisn Viarketing Lindted prarae ad nmarket
the BEest Galwvay regian, richinbuilt ard auitural heritage, attoghi still alessar koan
aeato tte West of Idlard'svigsitar. . The newly ggaarted Viarketing Vereger wes
anare of the yet mnestadished satus of the lard ard udlarstiood the need to attract
das whnidn in um, aoud e areded with cdties in the regon. lbecauese taunists
ae loddking for apedage tret will tie in with a goedfic ten€  (Intenievww 2504/06,
Tade 36, Agaer 3). The foma Marketing MVarecer felt et ‘Goraraalses tte
beaLty ard the scarary ard thet nregic bt Galvnay East hes rurd life in Irdland adlit
is vary utauded ad very guiet ad dow pece..ad d=o it hes an anful lot of
heritece in tans of adeart stes (Internvievw 1406/06, Tade 36, gaer 3. A goad
eandeis agvdl haritage tonn of Atherry, where Galvnway Eest Taunsmare bessdin
dose proxdnity o tre nedievd Atharry Gastle (Haie 13 Agpardix 6), apotertid site
Gare (Fae 14 Aypadx 6. As de gogogriady pu it, the tvwo regas
‘caTdareteachdter.

Connemara Tourism

Coraraa Tarxign acoadig to ae of its Dreaars ad fauadin,g mathas is a
loca touisn aganisstion naketing e dreedy estadidbed bad rene of
GCoranag, thet wes st o aoat 20 years agp with three to four menoas It bes
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lbeen gonnrg ever arce ino a hedthy maybaship body of o 100 Today
Coraraa Tansnm e ttar onn waasite podue trer onn ponatiad
maeEnds, have aparttinestaffed dffice ardreceive avery good a goat fromirdlad
West Tauian  Futhemag, it wes dearly saed thet they ware ma “sdlling’ just
CGCoravaa ot tre whde of the West of Irdlard regan.  In relation to e dargirg
nmarket the Directar painted aut thet: ‘it usedto e the Anericars but nowBLrigee is tao
eqaa\e [for them).. the Fadthae dill nyrunber a g (Internvienw 27/06/06, Tade
36, Agaer 3. Gier natkets ware rigaesated by the Bdlish, the Irish, the Dudh,
the Ganag tte Audgrias tte Soangh ad tte idias. The main ddlaoe of
CoraraaTauiamwes to have afuldine dfice ad a highly g dified marketing
pasonwWo would pedece ihdichys in line with the tracs ad e West of Irdand's

praordion oftreregaonttvauch ‘SayadMay’ .

Gaerdly, traughout the caur=e of this inesticatian, this researd e felt tret here
WS a gedt patertid to cevdgp araoe of heritage touism padlas caredaed to
gaedagy within a variety of multidisaddinery tarpaoary edidtias o pedagsd
tours asjoint iniatives sreredby sonear dll oftre doeirgitutias

5.2 The profiles, needs and preferences of tourists to County Galway

Identifing the t\wO NnHor tauist ssgats befae te guatitative geestiaTreire
aney, laodled ess gaedayy ad gaad tonss posed aussfl ggacech This
aeded this ressad e to ask all regooda s tte save danoggaiic geoggadic ad
Eydoggtic g estias ad futher asded her o ineslicgae e eqoeriaoe of
gaedagda remseadh arag tthoee wo Fed lbeen inaevay ar adber, ageged in
ach puslits N tre e of garad tauids oy guatitative tedriges ware
gdied, with abrief guditative irsigt ino the resoo ot inerest in Irish adture,
heritage ad gaedagy, asart of tte g ediaTare aney. Intre aee of gaeslagy
touists, both quartitative (e gesiareire aney) ad guditive (nendens,
diaries ard partidpart dosenatian) tedrigueswere godied

The gediaTare nmatnx anbe viened in Agoaedix 1, ad the inapeation of tre
full arehas of tre gquartitatinve County Galway Genealogy Tourism Visitor Survey,

2006 - Arney R=Uts - anbe vienaed in Agoardix 2 The inanaatation of tre
daies of Noth-Anerican garedagy tarsts an be vienaed in Agoardix 4, ad
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Sendce anbeviened in Apoardix 5

The man firdinogs wae aunmaissed traugh bah reratinves ad gagdics The
fdloning ggds (Hgue 51, Hgre 52, Hguae 53 Hguae 54) ae futher
ardarated by a datailed desaipian of the main daeadaristics of gareddagy
of cgaredagy taunsts related to thalr inerest in Irish adlture, heritege ad garedlagy.
They gaesat tre prindpal firdings ofthe guartitative suney of garedagy tanists
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Howinpaotat isthe eqoaria e oflrish adture far yar?

100%
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50%
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g m Important
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< 42% ONo answer
40% 25%
36%
14%
17%
6% o 8%
(¢ Z0)
All Group Group Group
A B C
n=47 n=10 n=12 n=25
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Group C Tourists with an interest in genealogical research
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61



Chapter 5 Galway’ Genealogical Industry: A Baseline Audit o fPursuit and Popular Practice

Howinpaotat istte eqoaiaoe of Insh heritege for yar?

100%
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Avreyauinerested in garedagy?

100%
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g ONo answer
o
o
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Genealogy tourists

The tod savde of gaedagy tounsts aonpised 47 regooclats in ttre ase of e
gegiareare aney. In addtion, egt reseadas patigpated in a foousgap
iNnenien; t\wo researdes povicded diares, ad six resesarddas ware dosened dunirg
thair Garedagy AAMsay Senice se=1i0 5 ssaummaisedin Tade 33, Agaer3 A
futher ssgreaiation of garedagy tansts fdloned three main deradenidics - how
thaagh their researdh hed lbeen, hovwy mudh tinre hed been devated to it ard howy
prdfidert they hed becaore in ggedagd researdn The three s bssogats thet
aragdwae dassified aspure genealogy tourists, tourists with a strong motivation

for genealogical research adtourists with an interest in genealogical research.

Group A - Pure genealogy tourists — ware higily nomnated, profideat ad
eqrriaxad gaedagy resesardas Thar konledoe ad dddlls ety natded those
of pdessad gaedagds Thar gaad notivation for garedagca reseadh in
Irdad wes rather sraigtfavnward, ad was very ginilar to tre reslits of pevias
reseadh into geredagy tariam-  “firding aut where they e frad, knowning ‘wwo
they a¥ o ‘edairg thair Indress (\ash, 2000 9), as dreedy ddoated in Ghgpter
4. Thevary inpusss tret actidlly intiated their garedagd puaLits ware, honeer,
noevaeried They raced framwedding ariversaries ad lirtts ar degttrs of faily
matoas thraugh anadinve aouagarat by Inshioom fammily a rdatives, to sndy
finding ameanirngid hddoy for thair retirarat days (Internvievw 26/03/06, Tade 33
Geter J).

Bag nostly in the 65+ farde catay, trese ressadasware anargoest visit ad
weare vary anvdinetary of Irddard as alhdiday destiretion, goeeldrg highly of Irish
adtwre (Fgure 5.1), haritege (Figure 52) ard garedlogy (Figure 5.3 Figure 54). In
line with the gLides to garedlagical researdh (MeCarthy, 1991; Gartam 19909), their
inesticetias ware damireted by aaeuting Griffithy s\aluatiion, e Gurch recads
the aa v srecads the dvil recads ad the Tithe Aqdomnmet Bods  Reauits ofttese
puaLits avded tremto aasatnud family tress assweall as to firnrd ad sulbseg ety
uisit acestrd daoes Sanre of these taunists aauld be, without exegoaration, called
‘pasas of nodcem Insh gareslagdaAa reseadh sree they acaymaoed a et ino
thair Insh aigrs soe 40 yaas agn Satirg literally with ‘lere e, becaiee
thaewss virttally ro tedrdaogy to asss in the 19890s ar 19/0s5 thalr ggaeaation of
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todby' sinemetvwas inmeaese The nost inportant niesseoe framtte=e researdars to
all those staxting their geredlogical ‘adyssey wes to aare o Irdlad prgpared, adto
dbasmuthreseardh sspossilde intheir e acoutry:. The recomacetionwvwas tole
petiat, paEsat, ad hae a sas of huar.  Athough they foud Irish
gaedagda researdh dHlagig they felt it wes wal warth tre effat. Thalr joy
resuiting from discoverirg a revv dece of infomration wes ovevwdimirng egoeadly
when draed by their peas ad addsas With sedress in thalr vaaess they revedled
thet thair dhilden wae little inaested in eqdadrng thair Insh roas  (Intendevw
26/03/06, Tade 33, Agaer 3 Arehyas 1- Gaedogy tounigs, Appardix 2).

Taking adifferart, mat ecoaricaly aiaentated pargoedive, pure garedlogy taunists to
Irdad have udoudEedy aoribuied a gest dedl 1o the touism industry adlurally
ad soddlly, e.enif - patgos mt sonmuch - fimanddlly, at leest if caparing their
nunibas o tre large vdune of gaad tauisgs  Over e yaas they have firetuned
their researdh tedmiges ad troaudhly enjoyed researdnirg their anoestry furtter,
visiting Irddlard an aregular lkegis It becare their oy, pessian, even dosessian
Many aofimred their interest thrauch menbarship of varias garedlagical soddtiess
Arag trese e nost parirnert wes TIARA, wWo amudly aganise gosadist
ressardhtrips to Dubdlin ad Beifast with the s jjoat ad adMice of prdfessiadl US ad
Irish gaedagsss dike, thus providing eddlent ressardh gooarturities to the Irish
Dagpoaliving intte Us. These trips atrat sonme 2010 25 ressardas eechyear. In
2007, TIARA edarid thar activties 1o exqdaing the histay ad auture of Irdad,
thet ware goen o any inerested party - aoegirg in garedagcad reseacch in e
rgposaties Wes 1o looer apaaequidgte Suoh aninttiative sygooted the erergirg
ttad of infusing paraion of histay, altue ad haitege of Irdad with
traditicrelyuderstood garedladical researdhin rgpositties Ontrevidle, honever,
tre natket of pure g edayy tangss even if dedining in ruoas ad tradfae
hamving aless sgificart ecoarmicinpaect antre taunsmindistry in irkad, nray edst
for manyyearsto are  Alnost aartainly it will further nurture the histanic, soda ad
adturd links betvween Irdlard ardits Dagooa. Such gairs arelodlieved to be of gest
inNpotance, sgoatrg anaaess ofindvidLal ad adlective idartities anmagtochy’'s
nmulinationsal, nmulticuitural ardinuttilingual sodeties
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Group B - Tourists with a strong motivation for genealogical research - wae less
goaddist ad profidert, dthouch their notivation for garedlaogical researdh wss il
sray Honever, they canreto Irdard with thalr partrer, family o friends rather tren
with anaganised gop adtadedto e yauoge - usdly inthar faties ar fifties.
Having previaldly \sited Irddlad, they aigrneted mainly fram tre UK o tre US
Srewvwae ‘dorestic garedagy ressadasin ttarr fifties, sbdies a savaties Iving
iN Irdad ad pusLing researdh astheir hddoy, anmeanilgil pestine Thair interest
in Irish adture Hgure 5.1), haitege (FHgure 52) ad garedogy (Hgaure 53, Hgure
54 wss vy strag too, dthough mt aquite as didirt as in e a2 of pure
gaeay tands They nostly casauted aa s recads avil ad Ghurdh recads,
awailled of the Garedlogy Advisary Senvice in the Natior |l Avrdhives of Irdland ad the
Natiod Libraxry of Irdlad, aasaLited resourass intte Gaard Reggter Office ar paid
avisit to ardevart Irish Family Hstay Fauchtian soaety. They dreedy vsited the
aesswhare thalr aeestas arelived, awaedamingto do so Most of tremussd
tre Inemet ad faud it very el for garedagda reseadn  In thair view, nae
anlire reseadh daud e daoe in tre intial gagss of gaedagdad reseacdn Thair
advice o tre ‘rMovcg garedagy researdder was 1o thirk laterdlly, to doudednedk
infarration, ad nat 1o avays dieve family staies athough they gt ke agood
Stating pairt (Arelysis 1- Ganedlogy tounists, Appardix 2). On apragr#ic s,
gaedagy tanss with Insh raas fram e UK taoed to aeoe in gaedagcd
researchin the prindpal rgoositaries in Dudlin egosadly antte dvswhenttrere vnware
bargain fligts fronBdad a- Soatlad (Intenview 28/03/06, Talde 34, Crgter 3J).

Group C - Tourists with an interest in genealogical research —rgaesated astgqarg
sae betwvween tte highly rdiidert pue gaesagy taunss ad the taunists with a
aarirg fromthe wider Diagpoa antre diher sice It was rather difficult, alttough
very inpartart for this investicgtion, o identify this slbssgraet Nevatdess ey
weare gaated ad povded very usefu infanrdation an the paertid of aogegirg in
gaeaagd puadts for soveae with vary limited eqoatise in e field  These
taunsts areto Irdad with thalr partrer, family o fieads, adwae nostly Northr
Anwricars Iin thair faties ad fifies  Faor tram) tog, the eqoaia e of Insh altue
(Hogue 51) ad haitecge Fgure 52) wes vary inpatat Nawwrdly, they wae
inerested in g edagy (Hgure 5.3) ad warted to leemn mare aoout tre garedlagcd
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ressarchkonvdow (Fgure 54). Thevest ngjarity wished to be ade to aasnud thelir
faily trees ardisit ancestra hnes adlad das. Altihough afew of themareedy
aaaUted sore of e nHar g edagdAd resourcss audh es Gudh recads ad awvil
recads they nodlly rdied an pasod amuicatian, family addinves ad
menoddlia Ths sgesad et ey wae a an early s of gaedagca
inesticgtion whidh was tterefag noe infamd ad less aganissed In soe
inttaes the ek even ssened o ke caurtirg.  In thalr e tog tre Inemet was a
Sating paoint ad inbeesed their auiasity o find ot noe It waes aburclantly deer
thet there vas a gest dace for trese taunists o retum o Irdlad o gither eqdae
thalr aestry in nore dgath ar sinly o enjoy tte idad as a hdliday destiretion
lbeca e of the beautifl s ary (egoeddly tre ‘synday of e s=a ad te
nountaine), autihatic aulture, ardpeqde ad hosaitdlity, inersified- inthis ase- by
ancesrd ties ardldood links (Arealysis 1- Gaedogy toungs, Appadix 2).
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General tourists

Qe of tre main ain's of this inesticgation wes to exqdae wret was the poertia of
Insh gareslogy as aauturd resouras, aberitage thag ad albhentege tauianpoduat
for the gaad inematiad visitar. A toa of 256 garad tounidts partidpated inthe
gEestiareEre aney. Soven nga ssghats wae identified, rgaesatirg valals
gogghid aigrs- treUs, e UK Faxe Ganmany, Iirdad, Rdad adtre Rt
of Warld  The latter catsgary aaxised aourntries as varded as Argerting, Austrdig,
Badaksh Blgun Basnap Garech Caaries Chile, Ching, Gaop the Caadh
Regpudic Demmak Fnlad, Gesogs Huoary, lsad, italy, Jgoen Melaysia,
Mogdia, New Zedlad Nowvay, Faotuoe, Riesia Jovalkda, Sauh Africa, Sauth
Kareg, Soain Snedkn, Shitzarlad, ad Thre Ntrerlacs

As eqaded ad in hamaoy with pevials researdh ino the taunigst prdfile in tte
TedTical Cdlege Gaway, 1997), it was still the ‘utestalde scaay, hanttege ad
adture ass wall as pegde ad hosatdity thet rgaesatad the inege of the West of
Idad Ontreale ad assves doresoat franttese et aaneys vsitaswae
disggoansdwith the Iish weeth ey, traffic adraeds ardhighices

The fdloning gagds futhar caondaratsed by aaase raraine antte pdiles of
tre gaad touids povice acaorpaaive arehygs of the regoedine geoggdnicd s
sgrats of gaad touids in rdation to thair inerest in Insh adture (FHgure 55),
heritage (Figure 5.6) adgaredagy (Fgure 5.7, FHgure 5.8):
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Howinpatat isthe eqoariaeoce of Irish adlure far yar?
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How inpatat isthe eqoariace of Irish heritage foryaur?

ONo answer m Not important
= [mportant m Very important
100%
37%
0,
4% 47%
53% 52% 52%
64%
S
]
(o))
ISl
)
c
<]
(&)
L
Q
28%
47% 8%
3% 33% )
53%
26%
1%
22%
10%
7%
6% 2% 0 %
12%3)
6% ®0o 7% % &% 5%
o
All USA UK France Germany Ireland Poland Rest of World
n=255 n=50 n=30 n=27 n=18 n=18 n=17 n=95

General tourists

Hogue5h6 Attituce of garerd taungsto Insh heritege

71



Chapter 5 Galway’ Genealogical Industry: A Baseline Audit o fPursuit and Popular Practice

100%

ko
—
X
S
(]
(o))
©
]
C
]
(8]
1
<]
o
9%
0%
All
n=255
Hogueh7

Areyauineested ingaedayy?
ONo answer BNo mYes
22%
33% 33%
45%
n%
67%
%%
5%
63%
41%
40%
17%
17%
:I!,,E) 0.12
4% 6%
USA UK France Germany Ireland Poland
n=50 n=30 n=27 n=18 n=18 n=17

General tourists

33%

58%

9%

Restof World
n=95

Led ofinaest in g edagyy araoggaad tangss

72



Chapter 5

100%

12%

32V.
&
a
3%
21%
Qo
All
n=255
Hgueh8

Galway's Genealogical Industry: A Baseline Audit o fPursuit and Popular Practice

Avreyauinerested in finding aut noe aoout garedagy?
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The most devoted advocates of Irish culture were, not surprisingly, the Irish
themselves (78% very important), although visitors from the US (50% very important),
Poland (47% very important), France (41% very important), the UK (40% very
important) and Germany (39% very important) also gave high scores to the ‘very
important’ category (Figure 5.5). In certain segments Irish heritage scored even higher
points. It was, again, the Irish (72% very important) who praised their heritage most,
giving the highest points to the ‘very important’ category, followed by visitors from
France (52% very important), Poland (47% very important), Germany (44% very
important) and the UK (37% very important) (Figure 5.6). Whilst an interest in Irish
culture and heritage clearly received high scores among both domestic and overseas
tourists, genealogy - as a separate category - generated a much lower interest among
all geographical sub-segments, with the exception of the Irish (67% interested in
genealogy) and the North-Americans (52% interested in genealogy) (Figure 5.7, Figure
5.8).

Genealogy tourists versus general tourists

The most apparent characteristics, presented through a comparative analysis in the
following graphs, that greatly distinguished the two principal segments - genealogy
and general tourists - from each other were:

* the frequency of the visit (Figure 5.9a, Figure 5.9b),

« the tourist’s age (Figure 5.10), and

« the tourist’s interest in genealogy (Figure 5.11, Figure 5.12).

These characteristics are followed by a concise narrative, further debating the

comparative analysis.
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What age group do you fall into?
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Figure 5.10 Comparison of age groups between genealogy and general tourists
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Are you interested in genealogy?
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Quite a sizeable number of genealogy tourists (64%) have already visited Ireland and
23% ofthose who have were on their third visit at least. In the case of general tourists,
only 36% had already been to Ireland (Figure 5.9a). The most represented age
categories among genealogy tourists were 45-54 (28%), 55-64 (23%) and 65-74
(21%), while the general tourists mainly fell into the 25-34 (27%), 20-24 (24%), and
35714 (16%) categories (Figure 5.10). Naturally, interest in genealogy as part of
Ireland’s cultural heritage was very high among genealogy tourists (88%) while lower
in the case of general tourists (41%) (Figure 5.11). The same was true about their
interest in finding out more about Irish genealogy. While he vast majority of
genealogy tourists (68%) were very interested in extending their knowledge in this
area and 14% were interested in so doing, it was only 12% of general tourists who
were very interested in broadening their horizons through Irish genealogy, with 32%

interested in so doing (Figure 5.12).

This investigation into the profiles, needs and preferences of genealogy and general
tourists revealed an urgent need to develop more generic heritage products that can
serve both groups. Genealogy as a heritage theme appeared to be best marketed as an
integral part of heritage, rather than being promoted separately. It is therefore
envisaged that packaging or wrapping-up Irish genealogy into more generic heritage
tourism products will make it much more marketable to wide audiences. This
important message emanated from tourists’ feedback. As demonstrated further, it was
also shared by many of the interviewed stakeholders. For this reason, this message
truly represents the intersection of the views of both tourists and stakeholders. It is the

principal finding on which a novel marketing strategy needs to be build.

5.3 The views of genealogy, heritage and tourism stakeholders on the potential of
genealogy tourism
In conjunction with the research investigation into tourists, feedback from key
stakeholders on the potential of genealogy tourism was generated. It took the form of
a thorough consultation process, touching on the sensitive themes of the Irish
Genealogical Project, the challenges of genealogy tourism in Ireland, and the
marketability of Irish genealogy - undoubtedly complex subjects in their own right.
One of the most debated facts was the 50% statistical decrease in the number of

genealogy overseas visitors to Ireland over the period 2000-2005, that was believed to
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be caused by a number of factors. It needs to be stressed, however, that this decrease
was also caused by the overall decline in the US market after 9/11 - ‘the volume of
North-American tourists fell by 2% and remains well below the record level of
958,000 achieved in 2000’ (Fdilte Ireland, 2005b: 1). This, however, changed for
better throughout the course of this investigation, namely during 2006. Furthermore, it
was the high cost of holidaying in Ireland claimed by overseas visitors themselves that,
too, contributed to the decline. Latest surveys suggest that 45% of holidaymakers
described the cost of living in Ireland as ‘higher than they had anticipated. [A]lmost
two in three considered Irish prices to be higher, and this view was particularly evident
among U.S. (79%) and German (85%) holidaymakers’ (Failte Ireland, 2005b: V).

These factors, that had already been in the public domain before this investigation
commenced, were further debated in the interviews with stakeholders. Their feedback
assisted in producing the following snapshot of genealogy tourism in County Galway
through the eyes of the sixteen principal stakeholders - service providers, all of whom
are high-calibre professionals. The list of the interviews and interviewees can be
viewed in Tables 3.4 to 3.7, Chapter 3. Here, the principal findings are narrated within

four thematic debates.

Positively viewed Internet-based genealogical research

Positively viewed Internet-based genealogical research, as expressed by the vast
majority of stakeholders, acts as a catalyst in the process rather than a threat to it. A
representative of the Irish Genealogy Limited, who manage and market the Irish
Genealogical Project, was aware of the rising interest in Internet-based research and
perceived it to be ‘like a DIY in genealogy’ (Interview 27/03/06, Table 3.4, Chapter 3).
On a local level, the Heritage Officer with Galway County Council also spoke of the
advantages of virtual genealogical research: “Just if you look at the way everything is
going really towards Internet access, and information is becoming more and more
available. [I]fyou look at the websites like Ellis Island that is really a way forward’
(Interview 03/04/06, Table 3.5, Chapter 3). The East Galway Family History Society
at Woodford revealed that genealogy researchers would not be discouraged by virtual
research from coming to Ireland to investigate in person. As discussed, there was a
relationship between interest in genealogical research and a visit to the ancestor’s

country of origin. (Interview 30/05/06, Table 3.4, Chapter 3). Furthermore, a
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representative of Aran Islands Direct explained that if genealogy tourists ‘can do a lot
of the research online it means that if they come over here [to Ireland] their time is
more productive...they are actually experiencing the country [which] leads to a much
more pleasant visit’ (Interview 14/06/06, Table 3.6, Chapter 3). This observation is
crucial to the process of a more even distribution of tourists throughout Ireland
(desired by the national and regional tourism authorities alike) since genealogy tourists
‘are not visiting the real hot spots, they are visiting where their relatives are from and
that is a real opportunity to send people out to the regions...but to get that tourism we
need to make it easier for them in the preparation’ (Interview 14/06/06, Table 3.6,

Chapter 3).

Regarding the genealogical research on the Internet, as most of the interviewed
stakeholders (and genealogy researchers) confirmed, not everything is readily available
online. Furthermore, genealogical research usually does not finish by finding the data.
There is a strong desire among genealogy researchers to visit the ancestral place as a
follow-up to their investigation. Everyone has agreed that if the Internet is to be used
to its full potential, the leading online product of the Irish Genealogical Project - the
Central Signposting Index - needs to be completed without further delays, and Irish

genealogy needs to be made more marketable.

Making genealogy a marketable subject

Emphasis on marketing genealogy through people, history and culture was the key, as
viewed by many of the interviewed stakeholders. They believed this would boost the
genealogy tourism market (formed mainly by North-Americans) and attract a new
market - general tourists with an interest in heritage, coming from virtually any
geographical location. Whilst genealogical research in repositories, libraries and the
Irish Family History Foundation societies was very important, providing the basis on
which to build further, it was mainly constructing family trees and stories about the
ancestors - tracing their destinies as accurately as possible - that truly excited
genealogy researchers. It was also visiting ancestral homes and land plots that brought
the aura to the expatriates’ hearts and, most importantly, it was the contact with people
- newly-found cousins or descendants of the community from which the ancestor
came, that was perceived as one of the ultimate rewards of often long and tedious

genealogical research. Whilst such emotional testimonies about individual identity
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were revealed by genealogy researchers themselves, this message also echoed from the
official circles of heritage and tourism organisations. The position of Tourism Ireland
was self-explanatory: ‘We still need to say [that] we [the Irish] are the most important
thing that actually every tourist and everybody really likes - the people. So, if we need
to know what makes us unique and different from all the Europe, that is through our
history and our culture’ (Interview 28/06/06, Table 3.6, Chapter 3). This idea was
strongly supported by the Heritage Officer with Galway City Council: ‘I think an
interest in genealogy is all about an interest in people and if you have people who are
tourists in the country and if they have an interest in meeting and getting to know the
people then you have your way to promoting genealogy’ (Interview 07/04/06, Table
3.5, Chapter 3). Many stakeholders talked about the people of Ireland, social history
and folklore that could be brought to life through stories, fables, songs, dance,
mythology, arts, crafts and so on. Genealogy, in this way, could naturally be
interwoven into these representations of the Irish folk life that, in turn, could be
transformed into appealing heritage tourism products. In this way, genealogy might
also attract the general tourist with no blood links to Ireland, through the narrative and
pictorial interpretations of the nation’s heroes. Just like for the expatriates the stories
about their ancestors intensified their interest in Ireland, for the mainstream visitor it
was the stories about the greatest Irishmen and Irishwomen that increased their

appetite for this country as a holiday destination.

Providing high-quality, value-for-money heritage products might help tackling the
overall pre-2006 decline in the numbers of the US visitors to Ireland - both genealogy
and general tourists. It must be accepted that some of the services in Ireland are more
costly than those of their counterparts in the US or mainland Europe. However, if
tourists had a great experience and the quality of the product and service was good,
they objected little to prices even if these were slightly higher than they expected. On
the contrary, if tourists were deeply disappointed with the quality, the high prices were
severely criticised and the chances that these tourists would come back were minimal.

This observation was confirmed by many ofthe stakeholders.

Fast completion ofthe Irish Genealogical Project
Fast completion of the Irish Genealogical Project on a commercial basis is a must.

This was proclaimed by the majority of the interviewed stakeholders despite the fact
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that many of the resources, that have been computerised through the Project, are now
accessible from elsewhere, in many instances for free. Among these are the Tithe
Applotment Books now available from the Ulster Historical Foundation, Griffith’s
Valuation from the National Library of Ireland, and the 1901 & 1911 censuses from
the National Archives of Ireland (Department of Arts, Sports and Tourism, 2004: 63).
In addition to its commercial value, most of the stakeholders also praised the Project’s
importance beyond its monetary benefits. Computerisation of these records created a
rich cultural resource and assisted in saving the important information that might
otherwise gradually disappear - the pages of many of the records are fragile and
fading. Itis in this respect that this large-scale and time-consuming initiative also paid

homage to the past generations of the Irish through preserving information about them.

On a local level, both of the county-based Irish Family History Foundation societies
already processed large quantities of data and they, too, would like to see the results of
their mammoth work to be used to its full advantage. It is their wish to welcome good
numbers of genealogy researchers, and help them bring their genealogical endeavours
to fruition. To achieve this, the societies are aware of the reality that some changes to

their structure and funding may be inevitable.

Changes to the structure andfunding ofthe Irish Family History Foundation

Changes to the structure and funding of the Irish Family History Foundation societies
are closely connected to the future of the Irish Genealogical Project. A positive step
was taken by lIrish Genealogy Limited (IGL), who commissioned the already
mentioned consultancy advice from the Tourism Research Centre of Dublin Institute
of Technology (2005) - Development ofa Model Business Planfor Genealogy Centres
in Ireland: A Summary Report on the sustainability of these societies. The IGL’s
current views on the future of these societies were rather straightforward: ‘They might
become either super-centres...or a one-person centre operating from a computer either
at home or from the database working form, whether it is under the auspices of the
local authority or the county library’ (Interview 27/03/06, Table 3.4, Chapter 3). Such
models can minimise running costs or attract funding from different resources since
the current major supporter - FAS - was uncertain about their future commitment to
the Project. Within this current model, the existence of the two genealogy research

societies in County Galway was jeopardised, too, by financial uncertainty. This
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situation can, however, be solved by introducing some of the proposed changes to the
structure and funding of these societies. Attracting new sponsorship, perhaps from
local governments, or their affiliation to the county library should be explored further.
Based on feedback from all participants of this investigation, the implications of the
main findings, and their implementation in practice, should be understood as the

ultimate mission of this research, nurturing links between academia and industry.
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Looking at genealogy tourism from a broad perspective, with the wider Diaspora and
the general tourist as two major recipients, can give it a new dimension and can initiate
its rejuvenation. In this way this branch of tourism can also contribute to the overall
revitalisation and innovation of the currently somewhat ‘tired” Irish tourism product.
This ‘tiredness’ has been felt for some time and has eventually been admitted by Failte
Ireland themselves. Deegan, representing academia, echoes the same message: ‘Now
we also need big investment in innovative products. The old things have to be done in
new ways and we need new things’ (cited in Paul, 2007: 6). Innovation is exactly what
the genealogy tourism product now requires. Another statement in support of
genealogy tourism, this time from the Government proper, formulated by Minister
O’Donoghue, is self-explanatory: ‘I accept there is a case for a new attraction such as
an lIrish diaspora centre, based on something like the Ellis Island museum in New
York® (cited in Paul, 2007: 6). It is debatable, however, whether a brand new
attraction of this kind is the best way forward, whether it would not be better to
revitalise and up-grade some of the existing products and attractions linked to the Irish
Diaspora. The latter has the potential to spread the resources and therefore the tourists
more evenly throughout the regions. The former, on the other hand, could bring a truly
state-of-the-art tourist attraction with a good chance of ‘getting it right’ in every
aspect, resulting in high visitor numbers. Such a centre could be perceived as a
cultural equivalent to the €31.45m Cliffs of Moher Visitor Experience in County Clare,
one of Ireland’s top natural heritage visitor attractions, opened by the Taoiseach Bertie
Ahem T.D. on 8 February 2007. In either case, the idea of a new genealogy tourism
product should be welcomed and is fully in accord with the main findings of this
investigation. Innovative products related to the West of Ireland that would ‘tell the
story of the nation’s emigration over preceding centuries’ (Paul, 2007: 6) are certainly
in place to enhance regional development through creating new employment
opportunities in the West, a less visited region compared to Dublin and the South-east.
According to Deegan, ‘there is definitely an argument for one big development in the
west to draw people into the region’ (cited in Paul, 2007: 6). Further cultural and

economic growth ofthe West of Ireland is now becoming a reality.

Understandably, to reach the right audience, such novel products and attractions, be
they exhibitions or activities, will have to be adequately tested and marketed before

and during the development, and ever more so after their opening. In the case of the
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former, it will be desirable to conduct preliminary (finding out what the visitor knows
and would like to know),formative (testing the visitors’ understanding of an exhibition
before its opening) and summative (investigating whether the exhibition met its
objectives after its opening) studies and evaluations’ (Gergelyova, 2001: 8). Looking
at the West of Ireland region and County Galway from a broad perspective, they
inherited the reputation of the cultural heart of Ireland, connected with high emigration
in the 19thcentury. This fact proper gives the answer to a search for appealing themes
to develop novel products in the form of temporary exhibitions and exploratory tours,

and the best ways of how to market them.

Furthermore, tourists need to visit the regions, not just the hot spots. Here, as echoed
throughout this investigation, genealogy tourism is a great opportunity to do exactly
this, since its market is interested in experiencing ancestral places, many of which of
course are not the most visited tourist spots but rather ordinary locations scattered
throughout the country. Hence the dilemma about developing one large attraction or,
perhaps within the same budget, modernising and up-grading some of the existing

assets.

Genealogy tourism also seems to fit into another of Failte Ireland’s current plans,
satisfying, as stated by its Chairman, Gillian Bowler, ‘a need for all-weather
attractions’ (Healy, 2007: 17). Again, a part of genealogy tourism, the in-door
research into the basic data previously labelled as the ‘back-bone’ of the investigation,

is no doubt an all-weather activity.

All in all, these are good, valid reasons why genealogy tourism should be supported by
the national tourism authorities. Let us now take another look at how this sector’s
current product in the West of Ireland could be rejuvenated to leave behind its
reputation of an industry in decline. After all, the expectations of Irish tourism are
high - to increase the number of overseas visitors in 2007 by 5.5 percent (Healy, 2007:
17). The good news for genealogy tourism is that the development of genealogy is
listed among the ‘Special Interest Holiday Facilities” formulated in the latest National
Development Plan (Government of Ireland, 2007). It is therefore envisaged that
genealogy tourism can, in the short-term future, bring a reasonably decent share to this

rise, if a holistic, all-inclusive and integrated approach to the Irish genealogical
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industry it taken. Therefore it needs to be viewed from myriad angles to develop

modem, feasible products and market them adequately.

6.1 An examination of existing genealogy tourism products and their marketing

The main product of the 1988 Irish Genealogical Project - the Signposting Index -
although still unfinished, is nevertheless usable. It is the first port of call for genealogy
researchers pointing them into the right direction - the local county-based Irish Family
History Foundation societies that may hold the needed records. At the beginning of
2007, there were 3,198,125 records available online, from the following 11 counties:
Armagh, Cavan, Derry, Donegal, Fermanagh, Leitrim, Limerick, Mayo, Sligo, Tyrone
and Wexford. Records from County Kilkenny were reported as ‘coming online soon’.
The remaining 20 counties, including Galway, did not have their records online. A
direct follow-up to this Internet-based self-search, is a visit to the appropriate Irish
Family History Foundation society. Here, for a fee, the research can be taken further
by the society’s genealogist, not the researcher himself/herself. Other possibilities
comprise a professional, free-of-charge consultation in the National Archives of
Ireland or the National Library of Ireland as part of the Genealogy Advisory Service
facilitated by professional genealogists, members of the Association of Professional
Genealogists Ireland, as observed in the National Archives of Ireland (Sessions 1to 4,
Appendix 5). For domestic genealogy researchers, a strong support exists in the form
of various family history associations providing opportunities for exchange of
information, ideas and know-how. Although such exchange of information within
associations, strictly speaking, is not a genealogy tourism product as such, these
associations nevertheless form part of the genealogical industry in Ireland. Finally,
there is of course the possibility to avail of the services of professional genealogists,
with the researcher being involved in the process to varied degrees, according to their
time and financial constrains. The most expensive option is no doubt to commission
full research on a commercial basis with a rather limited personal input on the part of

the customer. So much for the existing genealogy tourism products.

Since the vast majority of genealogy researchers who were interviewed desired to be
actively involved in the research, with many wishing to do it completely by
themselves, they availed of the Irish Family History Foundation’s services but, as

admitted by many, found them inconsistent, non-transparent and not easily accessible.
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This revelation clearly suggests that the main products and services of the Irish
Genealogical Project still have a long way to go to become a modem and efficient
provision for the genealogy researcher, adequately priced and appropriately marketed.

The following suggestions shed more light on how this could be achieved.

6.2 Marketing to the genealogy tourist: product development

The market of the genealogy tourist should be understood in the broadest possible
sense, including all types of genealogy tourists and researchers, from highly proficient
ones to those with a rather limited expertise. For this reason it would be perhaps
appropriate to label it ancestry-related tourism market to reflect its varied nature. The
existing genealogy tourism product should be improved and better marketed to reflect

the wide spectrum of the ancestry-related tourism market.

Improving existingproducts and marketing them

It is hoped that for the benefit of this wide spectrum of visitors with Irish roots, the
current genealogy tourism product will be taken further by finalising and making fully
accessible online the Central Signposting Index, providing records for all counties.
This will make the services of the Irish Family History Foundation societies more
consistent, transparent, time efficient and a better value for money than they are now.
On the one hand, the fees should be standardised, reflecting various degrees of
difficulty and time involved in the search. On the other hand, the same fees should
apply to the same type of search with the same degree of difficulty throughout all

counties.

Furthermore, the services of the Irish Family History Foundation societies can be
extended to a vivid interpretation of local history and heritage. Their staff should be
not only well briefed on these topics but it is desirable that they actually develop
interpretative means to present and market their local heritage to the visitor, through
the use of marketing models such as, for example, a marketing mix. They must
become truly outward-looking, rather than inward-looking, establishments, departing
from the phase of computerisation of data by FAS trainees. They must extend their
products and market them efficiently. It is in this respect that those societies who will
be proactive and will find the financial and human resources for these new services

may become sustainable on a long-term basis. They should seek feedback, advice,
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mentoring and financial support not only from the local government and their
community but avail of the various financial support schemes offered on a competitive
basis within local heritage grants by the Heritage Council (The Heritage Council,

2007b) or other agencies, for example Pobal (Pobal Supporting Communities).

The Galway West Family History Society at Shantalla, at the time of this investigation,
could offer no market-orientated brochure or leaflet about their records and services.
Their only marketing means outside their premises were a business card and their
online entry on the Irish Family History Foundation’s website. They were, however,
planning to design a brochure by their FAS trainees supervised by their genealogist.
The Society in Woodford was well briefed on their local heritage and history and

appeared to be happy to move on also in this direction.

In relation to marketing, professionally-designed eye-catching brochures or booklets
comprising information not only on genealogical research but local heritage as well are
a must. They should be made readily available in tourist information offices in
Galway City and throughout the county. Needless to say, both societies should
regularly advertise their services in Irish Roots, and in the leading local newspapers
(The Galway City Tribune, Connacht Sentinel, Galway Advertiser, Galway
Independent). Furthermore, they should place their promotional kits in local hotels
(some of which might like to offer the service of a genealogy butler, following the
example of the Shelboume Hotel in Dublin) and B&Bs, and avail of the services of
local TV and Radio stations. In other words, they should be proactive and reach to the
community and outside it. Such advertising could be a start of modem and effective
marketing. At the end of 2006 these marketing techniques were not in place. This fact
perhaps also contributed to the extremely low number of personal callers to these local
Irish Family History Foundation societies. For clarity, the marketing tools are
presented graphically further in this chapter through a marketing mix model (Figure
6.1).

Taking into account the research by Tourism Ireland (2006b), marketing to the
ancestry-related tourism market in the US should be targeted ‘at the Mid-Atlantic, with
new markets focusing on Florida, California and Texas’ (Interview 28/06/06, Table

3.6, Chapter 3). In these areas the Irish Diaspora is less dispersed which makes
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marketing cheaper, more focused and therefore easier to plan, conduct, and evaluate.
It would be beneficial if Irish Genealogy Limited, the Irish Family History Foundation,
Failte Ireland, Tourism Ireland and Ireland West Tourism teamed up with The Irish
Ancestral Research Association (TIARA), who represent perhaps the most respected
and developed US-based non-profit organisation devoted to genealogical research.
Thus, the existing marketing campaigns could be intensified and corporate marketing
could be launched. Good timing would be September/October, i.e. six months before
the annual research trip to Dublin and Belfast, when TIARA start their online
recruitment. These advertisements should be included in the websites of Tourism
Ireland, West Ireland Tourism, Galway East Tourism, Irish Genealogy Limited and
Irish Family History Foundation, as well as websites of local associations devoted to
genealogical research. In this case also domestic genealogy researchers would be
aware of the activities of their US-based counterparts. Thus, an exchange of ideas and
know-how between the US and the domestic genealogy researchers would be

launched. On the whole, such corporate marketing can no doubt bring positive results.

Conferences and seminars

Another way forward is an exchange of ideas and know-how through dissemination of
information at conferences and seminars. On an international platform, within the time
scale of this investigation, the 2006 Federation for Genealogical Societies’ annual
conference took place in the birthplace of American genealogy - Boston,
Massachusetts, hosted by The New England Historic Genealogical Society, the oldest
society of its kind in the US. Some of the most prominent genealogical presenters
from five countries shared their expertise with professional and amateur genealogy
researchers, in a cosmopolitan atmosphere, through workshops, classes and luncheon
presentations (The Federation of Genealogical Societies, 2006). Such symposia should
definitely be organised regularly because they represent a much needed international

exchange of expertise.

On a regional and local level, following in the footsteps of a very successful
Genealogical Conference in Oranmore, County Galway, in 2005 (the first major
genealogical conference in the county) there are possibilities of taking this initiative
further, with similar follow-up symposia. Another step would be to develop this

initiative as a regular biannual event, welcoming global audiences in the local context.
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This would no doubt enormously boost regional development through the spending of
the conference participants in the hospitality sector. The principal organiser, the
Heritage Officer with Galway County Council, explained: ‘We had 210 people come
to that conference. Quite a sizeable number came from County Galway. The feedback
I got - the people are even now asking: “When are you going to do another conference
again?”’ (Interview 03/04/07, Table 3.5, Chapter 3). It is believed that this
unprecedented success could mainly be attributed to the vision of the Heritage Officer
with Galway County Council, who extended the sometimes narrowly perceived
genealogical interests to a much larger audience, just like this investigation is
suggesting to look at Irish genealogy and genealogy tourism from many different
angles, in addition to the traditional perceptions. As she stated: ‘I did that a little bit
broader...because what | felt was that if there were groups interested in their local
heritage and they were interested in archaeology also you would find the members are
interested in genealogy, because it is all inter-linked and inter-related’ (Interview
03/04/06, Table 3.5, Chapter 3). This approach undoubtedly paid off and is, therefore,
understood as one of the ways forward in relation to marketing genealogy through
looking for links with other heritage areas and through incorporating it into more
generic heritage contexts. In this way, the chances of attracting a much larger
audience are arguably higher. The conference was marketed through a variety of
means, including a beautifully designed brochure. For all these reasons it is a good

role model for similar initiatives in the future.

Visits to ancestralplaces and constructingfamily trees

Visits to ancestral places and constructing family trees, according to many, embodied
the fictive bridge between the past and present, between the homeland and home
country, and between ancestry and posterity. These activities are often emotionally
toned; genealogical research per se is indeed a very sensitive matter, often bringing
strong emotions when suddenly experiencing the non-identifiable genius loci. No one
knows whether it would or would not come. Once it does, however, the joy is

unspeakable.

Therefore, when marketing genealogy to the ancestry-related tourism market, the
slogans should be formulated in line with this finding. The perspective genealogy

researcher should see one of the final products or ‘rewards’ that could be reached - a
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visit to the ancestral place. In this respect, the expatriates would appreciate any piece
of information, in writing or in picture, that could introduce ‘their place’ to them as it
were and as it is now. This initiative could be taken up by the two local Irish Family
History Foundation societies through not only being well-briefed on their local area
and heritage, but through marketing this ‘reward’ widely to the Diaspora. The
Heritage Officer with Galway County Council clearly supported the idea of reaching
out to the towns and parishes in the county, proposing that the Irish Family History
Foundation societies ‘could provide information about that town or parish because,
say, if you are living in Nebraska or you are living in Argentina and you want to find
out where your ancestor came from - so even a photograph of what the village was
like [can be valuable]” (Interview 03/04/06, Table 3.5, Chapter 3). For all these
reasons, visits to ancestral places must dominate the vocabulary of genealogy tourism

marketing campaigns.

Stories about ancestors

Another exciting aspect of genealogical research is finding out about the ancestor’s life
through stories narrated or written down by various family members. This refreshing
approach wonderfully complements what without doubt is an important stage of
genealogical research but which is nonetheless often perceived as a rather ‘dry
homework’ - the search for names, data and places. Many of the genealogy tourists
started their research by talking to family members and browsing through
memorabilia. As already explained, many felt that it was a good starting point,
although they admitted that in some instances it was misleading, too (Interview,
26/03/06, Table 3.3, Chapter 3). The same revelation was noted among the domestic
genealogy researchers, members of the Western Family History Association, during
the Members’ Night on 8 November 2006, and their Annual General Meeting on 18
January 2007, both taking place in Oranmore, County Galway. It was evident on these
occasions that the members share, on a regular basis, experience of tracing their
ancestors within meetings, presentations and informal discussions. As found out,
stories about ancestors should be treated with caution. They can, however, lead to
lateral thinking (which may often be helpful when it comes to genealogical research)
and wonderful discoveries. As such, they should be widely promoted as tools of
possibly initiating one’s genealogical ‘odyssey’. To sum up, for the purposes of

marketing genealogy tourism to the wider Diaspora, °‘stories about ancestors’,
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alongside ‘ancestral visits’ and ‘the construction of family trees’, should be the hottest

catchphrases in marketing slogans.

6.3 Marketing to the general tourist: new European markets and new heritage
tourism products bringing Irish genealogy to life

The findings of this investigation are fully in accord with a previous study on Galway

City Tourism (Nielsen and Mumion, 1995), which - among other important

revelations - showed that ‘major variations occur between national and local tourism

statistics and local tourist information is essential for the management and

development of tourist products.’

Furthermore, as revealed by representatives of Ireland West Tourism and Tourism
Ireland (Interview 04/05/06 and Interview 28/06/06, Table 3.6, Chapter 3), recent
marketing campaigns aimed at the general tourist from Western Europe and the US
were based on comprehensive market research. After all, the number of tourists from
the established European markets, mainly the UK, France, Germany and Italy were
very reasonable. The situation was different, however, in the case of new European

markets. The following thoughts are, therefore, devoted to them.

While in the 1990s and in the early years of the new millennium the overseas tourist
markets in Ireland were dominated mostly by the Diaspora living in the US and
visitors from Western Europe, after the EU enlargement on 1 May 2004, the market
has, understandably, diversified and enlarged. The new accession member states,
officially known as the A8 countries, were the Czech Republic, Estonia, Hungary,
Latvia, Lithuania, Poland, Slovakia and Slovenia. It is fair to say that the motivation
for coming to Ireland among the citizens of these countries did not, strictly speaking,
follow the usual routine - experiencing different cultures, nations, their cuisine or
lifestyle - but was, rather, more economically orientated. Young Poles, Lithuanians,
Latvians, Slovaks, Czechs, Estonians, Hungarians or Slovenes started coming to
Ireland (and other prosperous EU countries), in large numbers, in search for work. In
the initial stages of their stay, they mostly limited their experience of Ireland to work,
satisfying their basic needs and sending part of their earnings back home. Whether or
not the assimilation of non-nationals will, in the future, change the genealogical

identities of Ireland, is very difficult to predict. The determining factor here is how

94



Chapter 6 Enhancing Regional Development

many will stay and how many will marry into Irish families. It is extremely difficult to
know exactly how many A8 citizens currently live and work in Ireland, but the ‘PPS
numbers issued to accession state workers up to mid-February 2007° (Brennan, 2007:
14), give a good indication. The non-nationals are led by 193,282 Poles, followed by
Lithuanians, Latvians, Slovaks and Czechs. On the other hand, the governments ofthe
A8 countries started realising that they are ‘losing’ the best people to better economic
prospects in the West. For example, in Poland, ‘the government hopes its programme
will sow the seeds for the return of a million Poles who have emigrated in recent
years...” (Scally, 2007: 16). After some two years in Ireland, however, many of the
non-nationals started exploring the country as any general tourist would do. Moreover,
they started inviting their friends and families to visit them in Ireland. This, no doubt,
boosted regional development throughout Ireland, subject to the geographical clusters

ofthe Central and Eastem-European communities in the respective regions.

One of those who realised, identified and named this trend at its early stage was
Tourism Ireland, coining such segments of visitors to the Irish and to the non-nationals
as an emerging ‘Friends and Relatives’ market (Interview 28/06/06, Table 3.6, Chapter
3). Although, obviously, the motivation for visiting Ireland was more personal in the
case of such visitors, this investigation revealed that the most represented nation
among the new European markets - the Poles - are very much interested in Ireland’s
culture and heritage, in some respects even more so than their Western Continental
counterparts (Figure 5.5, Figure 5.6, Chapter 5). This is an interesting revelation,
nonetheless, it should not come entirely as a surprise. Like the Irish, Central and
Eastern European nations still value their culture and folklore greatly (Benuskova,
2005, Zaturecky, 2005). In the case of music, dance, poetry, fables or genealogy, there
could be many parallels drawn between Ireland and some of the Slavic countries, for
example. So those who are interested in their national or local heritage at home are
likely to be interested in the heritage and its local representations of the country they
visit. For this reason the ‘Friends and Relatives’ market expressed their interest in
Irish culture and heritage. This should then be taken as a starting point for the
marketing campaign directed to Central and Eastern Europe. Areas that could be
marketed because of certain affinity are archaeological heritage (through Celtic
connections) or built heritage (the abundance of medieval and late medieval castles in

Ireland and in Central and Eastern Europe). In addition to the cultural aspects,
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especially for prospective Central Europeans from the three land-locked countries (the
Czech Republic, Slovakia and Hungary), the proximity and beauty of the Atlantic
intensified by its incredibly scenic intersections with the land in the wild and rugged
Connemara for example, could be another selling point. When devising products for
these new markets, it would be extremely helpful to have knowledge of these
countries, their citizens and tourism practices. An invaluable resource on this agenda
is Tourism in the New Europe. The Challenges and Opportunities ofEU Enlargement

(Hall, Smith and Marciszweska, 2006).

Because of the above mentioned specifics of the ‘Friends and Relatives’ market, word
of mouth can be very powerful in the case of the Irish-living Central and Eastern
Europeans promoting Ireland to their families and friends back home. This should not
be, however, relied on entirely. To secure a good number of visitors from these
countries for many years to come, there should be a targeted joint campaign by
Tourism lIreland, Failte Ireland and West Ireland Tourism, launched well before the
summer months, organised in tandem with the leading Central and Eastern European
tourist organisations. The question is whether or not the Irish national and regional
tourism authorities believe that this potential market is big enough to be worth the
investment. It must be said at this point that, considering the population of the Czech
Republic (over 10 million), Slovakia (over 5 million) and Hungary (over 10 million),
as examples, this could be a risky business. However, in the case of Poland with
population over 38 million, a targeted marketing campaign on a big scale could pay
off, especially when taking into account recent statistics. In 2005, the number of
Polish visitors to Ireland reached 125,000, which made Poland to feature, for the first
time, in the statistics of Failte Ireland (2005b) as a separate segment, representing the
sixth largest market in Mainland Europe. The estimated number of the Poles labelled
as new migrant workers or non-nationals is 200,000 (Oram, 2006), and the already
mentioned number of the Poles with the PPS number is 193,282 (Brennan, 2007: 14).
For comparison with the UK, ‘Polish people made around Im visits to the UK in 2005
alone. Many of those were tourists, but nobody really knows how many Polish have
stayed’ (Smith, 2006: 25). Elaborating further, visitors from Central and Eastern
Europe can become valuable and repeated customers especially for the B&B sector,
that is currently in decline on the Irish market, particularly in the West of Ireland

(Interview 27/05/06, Table 3.5, Chapter 3). The reason for this is simple - their
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budgets are still much more limited than are those of Western-European tourists.
Besides, the Central and Eastern Europeans have a very good reason to come to
Galway City - to visit their friends and relatives who live and work here. The latest
statistics suggest that the largest community of non-nationals living and working in
Galway City are the Poles (2,489) and the Lithuanians (532); on the whole ‘[m]ore
than 11,300 non-Irish are now living here [in Galway City].. .which represents 16.3%

ofthe total’ (Carroll, 2007: 1).

As already suggested, bringing genealogy to life through the people and history of
Ireland would be the number one answer to its revitalisation and marketing to the
general visitor, regardless of their geographical origin. For this reason, in addition to
marketing various facets of folklore (music, dance, story-telling, mythology), famous
personalities of Ireland can make genealogy more lively and appealing. What tourists
are undoubtedly interested in is not only the achievements of the nation’s heroes, but
their human side as well. Looking at them from this angle would, again, bridge the
gap between their greatness and their humanity. It would allow the visitor to compare
them with ordinary men and women often struggling with their emotions, relations,
professional lives and, needless to say, finances. Well-produced colourful film
biographies of the famous hook large audiences all over the world to the silver screen,
through exposing not only the strengths but the weaknesses of the famous. There is no
reason why portraying the lives, alongside with achievements and failures, of the Irish
chieftains, writers, poets, painters, the intellectual or pop music elite would be any
different. The list can be endless, comprising Niall of the Nine Hostages, Grace
O’Malley, Jonathan Swift, Oscar Wilde, George Bernard Shaw, William Butler Yeats,
Lady Augusta Gregory, Sean O’Casey, John Millington Synge, Jack Yeats, James
Joyce, Samuel Beckett, Bono, and Sinead O’Connor. By contrast, the interpretation of
the lives of the poorest, and their struggle for survival, would be an interesting

juxtaposition to the one of the successful.

Furthermore, interpreting forgotten or traumatic events featuring unsettled
relationships, wars, battles, natural disasters, ethnic cleansing, diseases, famine,
extermination camps, violence, and so on, where human suffering is at the very core of
the interpretation, has never been easy. Even if the approach is straightforward -

factual clarity, high level of respect, tact and sensitivity - such themes are difficult to
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interpret. Still, it is exactly such topics that make people think, make them alert and
concerned. Therefore, some of the proposed new heritage tourism products aimed at
the general tourist feature such heritages. They all, to a certain degree, include
genealogy that is intertwined and interwoven with social, military, literary or
architectural history. In the West of Ireland region, there is no shortage of stories,
events and interesting developments. The question therefore is not what they are but
rather how and where to interpret them. As for the latter, the new Galway City
Museum (Plate 9, Appendix 6) is regarded as being ideally placed to do this. The
Museum Director was supportive of the idea of developing thematic temporary
exhibitions including genealogy (Interview 05/04/06, Table 3.5, Chapter 3), and the
Heritage Officer with Galway City Council found the idea of incorporating genealogy
into exploratory castle tours in the county appealing (Interview 07/04/06, Table 3.5,
Chapter 3). When launching such initiatives, the Elma Johnson’s wonderful heritage
tourism product, bringing the spirit of Shetland to the visitor (Island Trails, 2007), and
the Scottish Ancestral Tourism Product Development should be consulted. The latter
is the Ancestral Tourism Initiative that ‘is working with businesses across Scotland to
develop new and existing products for the ancestral tourism marketplace’ (Highlands
and Island Enterprise, 2007). Their product ideas are fresh and innovative, and include
Genealogy Packages at the Roxburghe Hotel and Golf Course, Ancestral Tourism
Islay Group, The Ancient Secrets of Finlaggan Go Online, Step Back into the Past,

Hebridean Connections, Orkney Homecoming 2007, and. Industrial Museum Project.

All in all, one of the principal findings of this study echoes an urgent need to develop
appealing ancestry-related heritage tourism products in the West of Ireland region.
This researcher and cultural heritage consultant recommends six pilot products that
are, in this thesis, presented - for clarity - through a marketing mix model (Duignan,
2003; Failte Ireland, 2005c; Gibson and Nielsen, 2000: 208-245; Heffeman, 2005;
Jobber, 2001: 228-519; Parker, 2002). This researcher believes that these products
have the potential to inspire all stakeholders in the county to work together on the
intersections of the genealogy, heritage and tourism interests. They all address

genealogy as their integral part.
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6.4 Marketing mix: genealogy as a tourism growth product in County Galway

This researcher gave a deep consideration to the social and cultural history of County
Galway, the existing tourism products aimed at the genealogy and the general tourists,
and the recommendations of the visitors and stakeholders, participating in this
investigation, before recommending the following products. For this reason she
genuinely believes that these products have great potential to considerably contribute
to the regional development of County Galway through attracting international and
domestic tourists to the West of Ireland. As a consequence of the increased visitor
numbers and their spending, these products can help boost the hospitality and heritage

sectors through creating new job opportunities for the local communities.

Firstly, the products proper - one of the ‘5Ps’ of a marketing mix - are graphically
presented alongside the four remaining elements - price, place (distribution channels),
promotion (communication channels) and people (both target markets and staff) in

Figure 6.1. Secondly, concise product briefs, offering theoretical and pragmatic

considerations, are outlined further. These represent the ultimate recommendations for

the following service providers:

* heritage and genealogy stakeholders - mainly exhibition developers in the Galway
City Museum, managers of the two local Irish Family History Foundations societies
in Shantalla, Galway City, and in Woodford, as well as managers of other interested
heritage centres throughout the county, for example the Athenry Heritage Centre
(Plate 14),

e tourism stakeholders (mainly representatives of the West Ireland Tourism, Galway
East Tourism and Connemara Tourism),

» other stakeholders (mainly the GMIT’s West of Ireland Centre for Tourism and

Hospitality Research).
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Price

Itis recommaidedto use the peroeived-vahie, and canqwtition-oriented, pricing. The price should be established as a compromise agreed on
between aD principal institutions and businesses involved in the product development and its marketing, and should reflect die seasonal character of

Place

Distribution channels
Ireland West Tourismoffices
(Forster Street, Galway City

Salihill, Galway City
Ballinasloe
Clifden
Oranmore
Oughterard
Thoar Ballylee, Gort
Tkiam)
Galway City Museum
Galway West Family History
Society
Galway East Family History
Society
The Internet

Timing
Information on the products
should be e-mailed to TIARA and
the New England Historic
Genealogical Society 6 months
before the annual Spring TIARA
genealogical research trips to
Ireland

Information on the products
should be e-mailed to GAS service
in the NAI & NL1 and Tourism
Ireland 3 to 4 months before the
exhibition opening/tour launch, as
well as seasonally, depending an
the agreed dates for sales
promotions

the tourism product, as follows:
Regular price

To be used during high season (must be competitive and realistic)

Discounted price

To be used during low season and wh® booking all-inclusive packages

Products

Exhibition in the Galway City Museum
Making the Diaspora I:
Emigration from the West of Ireland
during and after the Great Famine (1845-50)

Exhibition in the Galway City Museum
Making the Diaspora Il:
Famine Crisis in Galway (1879-1880)

Inhibition in the Galway City Museum
The Connaught Rangers and Irish Families
Affected by War

Exhibition in the Galway City Museum
Clans, Heraldry and Surnames:
Fourteen Tribes of Galway

Packagc tour
Re-tracing the Steps of the Great Irish Literati
In the West of Ireland

Package tour
Peopling the Past:
Castles in County Galway

People

Target markets

Genealogy tourists
Mainly the US market (Mid-Atlantic, Florida, Californiaand Texas)
General tourists
Mainly the US, the UK, the European market (France, Germany,

Italy, Poland, Spain), China and Japan

Figure 6.1

Promotion

Advertising
The Galway City Tribune
Connacht Sentinel
Galway Advertiser
Galway Independent
Galway's Heritage
Galway Roots
Galway Bay FM
Branding
The products should be promoted
as brands of Ireland West Tourism
Direct mailing
TIARA website
New England Historic
Genealogical Society website
GAS serviceindie NAI & NLI
Tourism Ireland customs website
Sales promotion
Seasonal sales should be used as
well
Brochure distributions
Ireland West Tourism offices
Hospitality provides
Exhibition attendance
Joint promotion o fall products at
all venues
Public Relations activity
Feature articles. TV andRadio
programmes, tourism fairs
Word of mouth
Provided by customers themselves,
depending on their level of
satisfaction

Staff

Principal institutions and businesses
Ireland West Tourism (connected to accommodation and catering
providers and tour operators), East Galway Tourism, Connemara
Tourism, Galway County Council, Galway City Council
Positions

Tourism officers, Heritage officers, Hospitality and tour operator
managers, Tourist guides
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It is highly desirable that the recommended products are initiated and marketed by
Ireland West Tourism. This would give them an undoubted brand identity and
therefore credibility, securing a healthy balance between high quality and value for
money. The following topics are organised according to this researcher’s hierarchy in

relation to their potential as tourism products for large audiences.

Making the Diaspora I: Emigration from the West of Ireland during and after the
Great Famine (1845-50)

The Great Irish Famine evoked myriad definitions, interpretations and connotations.
Without doubt it is generally considered as one of the worst social catastrophes of
nineteenth-century Europe. The data on human loss vary but, generally, between the
critical years 1845 and 1850, Ireland lost almost one quarter of its population to death
or emigration. In modem Ireland, homage was paid to the victims ofthe Great Famine
through the opening, in 1994, of the Museum of Famine in Strokestown Park House,
County Roscommon. Because of the unimaginable poverty of the Irish tenant during
the Famine years, virtually no material of a physical nature survived apart from written

documents from the estate office (The Famine Museum, 2007; O’Connor, 2003).

The scholarship on the Famine topic, however, is well-researched, and is made
available through publications or lectures, mostly to the benefit of the local
communities. For this reason, temporary exhibitions aimed at the international visitor
to the West of Ireland can give this heritage theme a wider dimension. In its
introductory part the reason for the outbreak of famine should be explained, looking at
the complex issue from many perspectives - geographical conditions, peasantry life,
staple food, landlords and tenants, early marriages, trade with England, to mention but
a few. The critical years of the disaster should be interpreted through thoughts on
relief provisions and their efficiency, the beginnings of emigration and destinations of
the emigrants (as given in Chapter 5), the death toll, and the political implications,
among other representations. Finally, the immediate post Famine years should be
outlined, looking specifically at the population loss, the recovery of farming and trade

and the provisions made to lessen the consequences of the suffering.
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Making the Diaspora Il: Famine Crisis in Galway (1879-1880)

The lesser known famine crisis in Galway between 1879 and 1880 as described in
Galway Roots (Murray, 1996) is almost certainly outside the knowledge of overseas
mainstream tourists to Ireland, although, in the regional context, it forms an extremely
important part of local history. Such an exhibition should explain the reasons for this
disaster - the failure of crop due to blight, a succession of wet summers ruining the
grain harvest between 1879-1880, loss of the cattle and sheep trade with England, and
the failure of fisheries. Very importantly, it must be stressed that it was the generosity,
fast action and good organisation (ad-hoc voluntary Local Relief Committees, the
assistance from the US-based Diaspora and local resources - mainly from religious
communities), supported by better-developed communication and the international
banking, that ‘softened’ the consequences of this famine and prevented it from turning
into a large-scale catastrophe ofthe Great Irish Famine some 30 years earlier. Many of
the Diaspora donors themselves were the latter’s emigrants and their assistance had an

immediate impact on relieving the suffering communities (Murray, 1996).

The Connaught Rangers and Irish Families Affected by War

The fact that the Connaught Rangers are almost certainly unknown to the overseas
mainstream tourist to Ireland comes as a little surprise. What is, however, more
surprising is the fact that this former Irish regiment in the British Army is little known
to the general public in Ireland as well. Nevertheless, this topic is interestingly
debated in Lost Heritage: The Connaught Rangers and Multivocal Irishness
(Morrissey, 2005). As rightly believed, the Connaught Rangers ‘encapsulate the
fundamental ambiguity of Ireland’s relationship with Britain and the diversity of
experience writ large in Ireland’s past that is often neither celebrated nor indeed
recognised’ (Morrissey, 2005: 83). For this reason, this theme belongs to one ofthose
heritage topics, nationally and regionally, to which greater attention needs to be paid.
It certainly involves a great deal of military history, social history, politics and
genealogy. Dating back to 25 September 1793, when the first battalion of the
Connaught Rangers was raised in Galway by Colonel John Thomas de Burgh
(Morrissey, 2005), it seems appropriate to narrate their story in the local and national
contexts to the tourists and the local community from this date. It would undoubtedly
be of interest to the European visitor, usually well-briefed on European wars of the 20th

century, that ‘nearly eight hundred men from County Galway were killed in the First
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World War, and approximately two hundred and eighty of these were from the
Connaught Rangers Regiment’ (Irish Roots, 2006: 26). Also, the Connaught Rangers
represent one of the lesser-known genealogical connections between Ireland and
Europe. Launching such a temporary exhibition during the annual Heritage Week in
September, to mark the birth of the Connacht Rangers in the same month, would be an

appropriate gesture.

Clans, Heraldry and Surnames: Fourteen Tribes of Galway

One of the established tourism brands of Galway City is its association with the ruling
merchant families from medieval times. They dominate academic and popular
publications, tourist brochures and feature in guided tours. For the overseas tourist,
however, who do not do any preparation beforehand, the visual presence of Fourteen
Tribes of Galway is less obvious. It is fair to say, there are fourteen flags with the
names and coat of arms of the famous families decorating Eyre Square in Galway City
(Plate 7, Appendix 6). Although their position is excellent, for international visitors
with little knowledge of local history, they may not quite convey the desired message.
If these emblematic images are complemented by information in writing, the impact
will be different. In this way, Irish genealogy can be brought to life to be visually
noticed, and therefore better comprehended and more appreciated. As a representative
of Tourism Ireland explained: ‘When you are walking down Dublin and you see a
plaque for, say, W.B. Yeats - maybe there is a possibility of getting that life: Who on
Earth was W.B. Yeats or...all these people in the city that made up the city and could
we tell them [the visitors] about the Irish genealogy?’ (Interview 28/06/06, Table 3.6,
Chapter 3).

In the context of Galway, those who made the city famous, like its merchant families,
should be made present whenever and wherever, through a variety of interpretative
means. One of them could be durable eye-catching large-scale panels, well visible
from a distance, with just-right amount of text, with a good-size font, concisely
narrating the stories of these medieval rulers. They should be placed by the existing
flags on the Eyre Square. A temporary thematic exhibition in Galway City Museum,
explaining their story through genealogy, surnames with mottoes, and heraldry is also
needed. As famously depicted in History of Galway (Hardiman, 1820), the following

surnames with their mottoes gave Galway City its unmistakable identity, labelling it
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the City of the Tribes: Athy (To be led not driven), Blake (Virtue alone ennobles),
Bodkin (Crom to victory), Browne (Boldly and faithfully), D’Arcy (One God, one
king), Deane (By art or by war), Ffont (no motto), Ffrench (One Heart, one mind),
Joyes (Death or an honourable life), Kirwan (My God, my king, my country), Lynch
(Everfaithful), Martin (My help from the Lord), Morris (If God be with us who shall
be against us) and Skerrett (First and last in the battle). These surnames with their
mottoes and coats of arms would make wonderful emblems of the Fourteen Tribes of
Galway within the proposed exhibition. They would no doubt become the

‘ambassadors’ and ‘selling agents’ ofthe city.

On the whole, the Fourteen Tribes of Galway must be widely presented visually
through outdoor plaques and interpretative panels, or within indoor exhibitions, in
addition to being ‘visible’ thanks to their castles that still dominate the city. They
should also be made ‘audible’, through an audio-trail, for example, where visitors
would listen to a story about the family/clan that they are interested in. Such stories
would be available at each of the designated points relevant to the family/clan in
guestion, along the lines of the product currently on offer in the Dublin docklands.
The most prominent of such designated points would no doubt be Lynch’s Castle
(Plate 11, Appendix 6) and Blake’s Castle (Plate 12, Appendix 6), that now have
assumed new functions - housing a bank and a restaurant, respectively, that make
them useful in the city’s every-day life. Another positive example testifying to
Galway’s eventful history is the preservation and conservation of the city’s surviving
fortification in the Eyre Square Shopping Centre. Here, another (more commercial)
connection to genealogy, heraldry, surnames and coats of arms is to be found - the
Shoemaker Tower. It now houses a gift shop with genealogy-related merchandise
(Plate 8, Appendix 6), of which visitors to the proposed exhibition in the Galway City
Museum - Clans, Heraldry and Surnames: Fourteen Tribes of Galway - should

certainly be made aware of.

Re-tracing the Steps ofthe Great Irish Literati in the West oflreland

Other famous personalities, connected to the city and the county, of whom the general
visitor should be reminded more often, and who could certainly bring Irish genealogy
to life, are Padraic O’ Connaire, James Joyce and Nora Barnacle, Lady Augusta

Gregory, William Butler Yeats, John Millington Synge and Sean O’Casey, among
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others. In the national context, during the course of this investigation in the second
half of 2006, an excellent exhibition celebrating the life and work of William Butler
Yeats was on display in the National Library of Ireland (Plate 3, Appendix 6). Visited
by large audiences, the exhibition bridged the literary heritage of Ireland with the
country’s social history and genealogies of famous families, vividly bringing the latter
to life, thus setting a good example as an exquisite visual narrative uniting various

heritage agendas under one theme.

It needs to be noted that, for example, the story of Lady Augusta Gregory and her
literary circle is excellently interpreted in Coole Park near Gort, and the story of James
Joyce and Nora Barnacle in the Nora Barnacle Museum in Bowling Green, Galway
City (Plate 10, Appendix 6). Synge’s Cottage on Inismaan, Aran Islands, and the
Thoor-Ballylee near Gort also interestingly present the stories of their famous
occupants. What is missing, however, is more efficient marketing of these venues to
the general visitor throughout the city and the county. Better still, these places of
literary connections can be inter-twined with guided tours comprising flexibly
packaged visits to these sites, that would suit varied tastes and budgets. They can
range from a modestly-priced one-day bus tour with a qualified guide, to a one-week
luxurious holiday package, aimed at a demanding cultural tourism connoisseur,
including the services of a guide, transport, accommodation and evening programme
featuring poetry reading. Again, it needs to be remarked that some of the commercial
tourist agencies offer, through online booking, literary tours, such as the ‘Irish Writers’
by Back-Road Tourism Co. Ltd. (2007), London. It is, nevertheless, felt that literary
tours developed by ateam of experts locally and marketed globally can be a successful
way of getting tourists to the regions through incorporating Irish genealogy into more

generic heritage tourism products.

Peopling the Past: Castles in County Galway

For a number of genealogy and general tourists participating in this investigation,
castles built by the Anglo-Norman families seemed to be an undoubted magnet. Some
of the most famous castles in the county - Portumna, Dungaire, Aughnanure and
Athenry - were restored (mostly under the supervision of the Office of Public Works),
and were converted into mainstream tourist attractions. Some of these are reasonably

accessible to the tourist by public transport. The lesser known castles, many ofwhich
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now exist as ruins, may be of interest to those with a passion for medieval history
rather than to general tourists, so such a specialist tour should be developed in tandem
with providers offering more academically-orientated historic tours or cultural tourism
trips. Among such castles are Cargin, Ballinamantaine (Kiltartan), Ballindooly,
Ballymore (Laurencetown), Claregalway, Merlin, Oranmore, Palas and Terriland

(Leask, 1995).

What is still missing is a possibility for the international mainstream visitor to explore
the famous castles in the county within a professionally-guided all-inclusive tour,
flexibly packaged with accommodation, banqueting and evening programme.
Authentic Ireland Travel (2007) offer an ‘Ancient Ireland Tour’, ‘Taste of Ireland
Tour’, ‘Irish Castles and Manors’, and ‘Hidden Ireland Tour’. Within these trips
tourists have the chance to visit some of the medieval castles in Ireland, but the
selection of castles in County Galway is limited to Ballinahinch Castle in Connemara
only. Needless to say, considering the prices, these tours mostly cater for clientele
from higher socio-economic strata. For this reason, a professional integrated castle
tour telling the story of the clans who once lived in County Galway, aimed at the

overseas tourist with an average budget, as described below, should be developed.

A good starting point seems to be the most easterly situated Portumna Castle, now a
National Monument. As described in Castles of Ireland (De Breffny, 1977) and
Castles and Strongholds of Ireland (Salter, 1993), it was built in 1609 by Richard
Burke, 4th Earl of Clanrickarde, Lord President of Connacht, belonging to the clan of
Norman origin, who was a well-travelled Irish-born nobleman, but who lived mainly in
England. It was built as a ‘strong-house’, featuring a strikingly-looking and well-
proportioned facade echoing a Renaissance layout. Simply put, it was far outshining
its contemporaries. On a genealogical note, an interesting connection is that the fourth
Earl married the daughter of the famous Sir Francis Walsingham. During 1652 and
1661, the castle was in the possession of Henry Cromwell, and was, later on, forfeited
under William 111, restored by Queen Ann and gently altered around 1800. With the
death of the last Marquees in 1916, the title of Clanrickarde became extinct (de
Breffny, 1977, Salter, 1993). A great deal about Irish genealogical identities can

certainly be traced here.
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The second stop should be the picturesque Dunguaire Castle, now owned by Shannon
Heritage, scenically nestled at the head of Kinvara Bay, built by the O’Hynes in the
16th century that, later on, became the possession of the Martins of Tullira (Salter,
1993). Oliver Martyn, who lived in the castle in the early 17th century and the Irish
literati - George Bernard Show, Sean O’Casey, William Butler Yeats, among others -
used to meet here. Today, the restored castle welcomes visitors throughout the day
and evening, offering medieval banquets with harp music, songs, storytelling and
poetry reading - the ultimate representations or ‘emblems’ of Ireland for the

international visitor.

The third venue should be Athenry Castle (Plate 13, Appendix 6), in a small historic
town ofthe same name that claims the longest preserved medieval fortifications among
all of Ireland’s medieval towns. According to Castles oflreland (De Breffny, 1977)
and Castles and Strongholds of Ireland (Salter, 1993), it was built by Meiler de
Bermingham, second baron of Athenry, circa 1235-50, and further extended in circa
1250 and in the 15thcentury. The castle’s original function was to guard the river ford,
that gave the town its name - Baile Atha an Riogh. However, in the 15ii century, the
de Berminghams opted for a more comfortable (and undoubtedly warmer) residence in
a nearby town house. Since then the castle was virtually left to the mercy of nature
until 1990, when the restoration works started (de Breffny, 1977; Salter, 1993).
Having been rather sympathetically restored, it now belongs to the Office of Public
Works, and presents an interesting interpretation of its architectural and genealogical
development. More broadly comprehended, there is an appealing narrative - through
audio-visuals and interpretative panels on the walls - of the story of medieval castles
in Ireland and the history ofthe clans who occupied them. As a bonus, the visit to the
castle can be extended to viewing the exhibitions in the Athenry Heritage Centre,

housed in the 19thcentury St. Mary’s Parish Church (Plate 14, Appendix 6).

The last stop on the itinerary will bring the visitor to Connemara, to the banks of
Lough Corrib. The castle’s history and building development are described in Castles
oflreland (De Breffny, 1977) and Castles and Strongholds oflreland (Salter, 1993).
Regarded as ‘one of the best preserved strongholds of the Irish chieftains’, and built
around late 15tVearly 16th century, Aughnanure Castle was the seat of the O ’Flaherty’s

(meaning ‘the field of the yews’ - the derivation from Irish) until 1572, when it was
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attacked by Sir Edward Fitton. However, Hugh O’Flaherty secured his interest in the
estate by a Royal grant from James I. The castle was lost during the Cromwelliam
wars. In the 17thcentury it was granted to the Earl of Clanrichard and, in the 18th
century, Lord St George became the owner. The O’Flahertys once again owned it in
the 19th century (de Breffny, 1977; Salter, 1993). Now a National Monument, the
castle is open to the public and is in the ownership of the Office of Public Works. Its
connections to the multiple meanings of Irish genealogical identities are varied and

well worth exploring.

As demonstrated, medieval castles in the county represent not only a rich
archaeological and architectural heritage, but also embody the genealogical identities
of their rulers and their further development through marriage bonds between clans in
the context of peace or wars between the Normans and the Gaelic Irish. Therefore,
they have a great potential to make a good use of Irish genealogy to narrate the social

development of the county to the international visitor.

6.5 Rejuvenation of genealogy tourism products: means and resources

It is firmly believed that the above proposals on heritage tourism product development
in County Galway can support regional development and lead to the rejuvenation of
genealogy tourism in Ireland as well. This process, however, requires not only ideas
about the product proper but human and financial resources as well. Therefore, a high-
degree of co-ordination, co-operation, team work, regional investment and joint

funding needs to be employed to bring this uneasy task to fruition.

Everyone in the tourism world agrees that tourism cannot be developed in isolation but
through partnership between academia, industry, the Government as well as the private
and voluntary sectors. This understanding was clearly comprehended by Minister

O’Donoghue:

‘The development of tourism has always been a partnership. | see scope in terms of working
with the private sector to develop our attractions. The Business Expansion Scheme will also be
ofimmense help’ (cited in Paul, 2007: 6).

With regards to Galway, the National Development Plan 2007-2013 has emphasised

the transportation area, in order to ‘maintain quality of life and competitiveness and
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tackling traffic congestion, better and more compact urban planning and further
renewal of the city centre’ (Government of Ireland, 2007: 70). Galway local
communities and tourists will certainly benefit from such provisions since ‘Galway
City has experienced a population growth of nearly 10 per cent, the only Irish city that
grew faster than the national average of 8.2 per cent, according to Census 2006 figures’
(Hession, 2007: 4).

This study has looked at Irish genealogy from many different angles - some
traditional, some perhaps unusual. It has shown the ways through which genealogy
tourism can be transformed to all-inclusive ancestry-related tourism, addressing a more
varied and larger market. However, unless the changes that can facilitate this
transformation are implemented by the principal stakeholders, results of this
investigation will remain in the domain of academia. To implement them, co-
operation and co-ordination between the involved organisations must become an
integral part of this venture. In the context of the West of Ireland, the leaders of such
joint initiatives must include the Galway County and City heritage offices, Ireland
West Tourism, Galway East Tourism, and the two designated Irish Family History
Foundation societies in Shantalla, Galway City and in Woodford, supported by the
voluntary local and regional tourism, heritage and genealogical organisations. In the
broader context, the Heritage Council will no doubt play an instrumental role in
developing new projects, wisely managing existing resources, and building bridges
between various sectors, as outlined in their new Strategic Plan (The Heritage Council,

2007: 34):

‘Council will achieve best use of existing resources, and will supplement income by, [among
others] [acquiring new sources of public and private sector investment and sponsorship for our
national heritage including the development of new programmes and projects’.
Furthermore, in relation to the proposed content of the temporary exhibitions, the
intellectual wealth of the knowledge and expertise on various themes in the local
context can be provided by the National University of Ireland, Galway (the
Departments of Archaeology, Celtic Civilisation, Education, History, Geography,
Irish, Women’s Studies Centre and the James Hardiman Library), the Galway-Mayo

Institute of Technology (The School of Humanities, the School of Business, the Centre

for Tourism and Hospitality Research), and - again - the heritage offices of the
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Galway County Council and Galway City Council. The expertise in exhibition design
and production may be facilitated by the Galway City Museum. In theory, partnership
is an obvious choice. In practice, however, its implication may be challenging,

especially in less developed areas with fewer resources.

Generally speaking, perhaps one of the best recommendations on how to achieve a
working partnerships in rural areas through co-operation and co-ordination was

formulated by McDonagh (2001: 205):

‘The terms partnership, participation and integration, used widely in rural development rhetoric,
are bandied about superficially without adequate attention being given to their underlying
meanings and connotations. Partnership arrangements between community, state and private
sector will only make an impact if the constraints of centralised control are lifted. The trend for
local development plans to be fund-driven or rushed to meet some programme submission
deadline, needs to be addressed, as do the ‘quick-fix’ or tangible outcomes which are being
dispensed’.

All the envisaged initiatives would be best supported through joint funding. In the line
of proposed products, the core financial resources should be shared between the local
government authorities, the Heritage Council, Failte Ireland, Tourism Ireland, Ireland
West Tourism and Galway East Tourism. Other principal stakeholders - FAS, Irish
Genealogy Limited, Irish Family History Foundation - can also confirm their support
through top-up funding. Such joint funding may also secure an ongoing interest and
support among all stakeholders throughout all stages of such developments. This will
arguably increase their chances to succeed and nurture the sustainability of tourism in

Ireland, a point recently reaffirmed by Matthews (2006: 23):

‘The tourism sector interacts closely with other policy areas - transport, energy, environment,
planning, business and trade - and there is a need to achieve better co-ordination and integration
of policies with these sectors. Failte Ireland works in partnership with all relevant agencies and
bodies, aiming to provide leadership and support to the industry in formulating and implementing
policies for sustainable tourism in Ireland’.

Since everyone in the driving seat is now calling for better co-ordination and
integration, it is hoped that the relevant authorities will work closely together so that
partnership, co-operation, co-ordination, holistic thinking and joint-funding are not just
empty words filling numerous reports and articles, but that their implementation will

make Ireland a better place still - for its citizens and visitors alike.
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In this concluding chapter, final thoughts are given to the principal findings about the
current state of genealogy tourism in Ireland, and recommendations are made as to
how regional development in County Galway can ultimately be better facilitated. A

few ideas about future research close the chapter altogether.

Although surveys on the satisfaction with the services of the Irish Family History
Foundation societies were previously conducted, it is still the case that, with the
exception of research into genealogy tourism by Nash (2002), there has not been any
other large-scale academic study on present-day genealogy tourism in Ireland executed
so far. This study, therefore, fills a gap. In its essence it adopts a holistic approach,
and brings wide perspectives on the potential of genealogy tourism in Ireland, and

particularly on its western seaboard.

The principal findings of this original research multi-vocally echo the message of an
urgent need to increase access to genealogical research institutions and their services,
and to promote genealogy as an integral part of Ireland’s cultural heritage, not as a
solitary component. New perspectives on an overall revitalisation of genealogy
tourism in Ireland are brought to attention of the stakeholders, addressing the needs of
both - the genealogy tourist and the general tourist. Realistic novel products in the
domain of genealogy tourism and a corresponding marketing strategy are proposed as

catalysts for regional development in County Galway.

The overall message that emerges from this investigation is clear. A specialist, rather
affluent and dedicated market of pure genealogy tourists coming to Ireland (the term
coined by this research), even if relatively small in number and ageing, will exist for
many years to come. However, it needs to be admitted that this market is likely to
gradually decline in time. In addition to this major finding, it seems appropriate to
identify and term a larger market that is closely connected with genealogy tourism. It
includes the wider Diaspora visitors to Ireland who, even if to a limited extent, engage
in some of the many aspects of genealogical research or simply visit the country as the
land of their ancestors. This broadly perceived market is termed the ancestry-related
tourism market. As opposed to the pure genealogy tourism market, it has a good

chance to develop and grow, subject to the entire performance of the tourism industry
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in Ireland. The obvious pre-requisites of success are good quality and a great variety

of products, value-for-money services, and well-targeted marketing.

Most of the media-stated reasons behind the fall of the overall number of genealogy
tourists coming to Ireland between 2000 and 2005, were thoroughly researched and are
believed to be correct in principle. However, it is felt that the growing popularity of
Internet-based genealogical research which might have marginally contributed to this
decrease, was not its major reason. What is believed to cause this serious decline in
the first place could be described as a natural contraction of the genealogy tourism
market due to the gradual decline in the numbers of the US citizens who claim Irish
ancestry. It was also found out that Internet-based genealogical research is, together
with talking to family members, a great starting point that is usually followed by field
research in Ireland and culminates in visiting ancestral places and constructing family
trees. As such, virtual research can be perceived as one of the means of genealogical
investigation, but not as a substitute for field research. The exciting and emotional part
of the research remains the physical and spiritual re-unification of researchers with

their ancestral place, family members and their culture.

Recommendations on structural andperceptual changes

Rapid completion ofthe 1988 Irish Genealogical Project is essential. Once completed,
the Project’s results will help to provide a wide intellectual, virtual and cultural access
to genealogical records, thus breaking barriers that, in the past, prevented genealogy
researchers from easily accessing the data. They will also serve as an excellent
learning resource for heritage students, and future professional or amateur

genealogists.

Revitalisation of the Irish Family History Foundation, that would make its research
societies sustainable on a long-term basis, was proposed by the Tourism Research
Centre (2005) of the Dublin Institute of Technology, in their report for Irish Genealogy
Limited. Various business models, which they recommended, ranged from merging
some of the existing institutions into ‘super-centres’, to establishing low-cost home-
based service providers. This investigation is fully in accord with their proposals.
Furthermore, it is believed that the Irish Family History Foundation societies should

finalise the data input and concentrate now on the full provision and marketing of their
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genealogical services, making their visitors feel they are welcome. Professional and
structured advice should be available to all sorts of genealogy researchers, from those
with a high level of proficiency to those with very little experience, thus addressing the
widely-composed ancestry-related tourism market. The marketing activities should
predominantly concentrate on the US market that, throughout 2006, started recovering
on the whole, and should target the areas with a less dispersed Irish Diaspora. The
buzz words in the marketing slogans should include ‘ancestral visits’, ‘stories about
ancestors’ and ‘constructing family trees’, some of the ultimate rewards and treats for
the genealogy researcher. A key to success is in co-operation, co-ordination and co-
funding. The whole spectrum of stakeholders should ideally team up in the areas of

product development, marketing and funding.

General tourists, who were surveyed, clearly declared their interest in Ireland’s
heritage and culture. For this reason, genealogy can become an integral part of more-
widely defined heritage tourism products aimed at a wide audience, rather than being
marketed separately. The many faces of Irish genealogy can become, to various
degrees, core themes for such products as appealing all-inclusive packages. This
proposal narrowly follows the National Spatial Strategyfor Ireland 2002-2020 for the
West Region, stating that ‘[p]riorities for development here include identifying key
assets and presenting or assembling a quality package...e.g. improving awareness

through marketing’ (The Stationery Office, 2002).

Marketing andfunding

Due to growing competition from other Westem-European countries, and an
increasing popularity of Central and Eastern European tourist destinations, Ireland has
to develop new state-of-the-art tourism products and market them adequately. As
stated in the Summary of the National Development Plan 2007-2013, ‘[a]vailable
marketing resources are making it difficult to ensure that Ireland’s voice is heard in an
increasingly crowded international tourism marketplace’ (Irish Tourist Industry
Confederation, 2006). Therefore, as proclaimed by Minister for Arts, Sports and
Tourism, the Tourism Marketing Fund ‘will also enable the tourism industry to
undertake product-specific complementary marketing activities. This will ensure that
Ireland will be in poll position to meet the growing international competition from

existing and newly-emerging destinations such as Eastern Europe and the Far East’
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(O’Donoghue, 2007). Moreover, among other areas, the fund will also be used ‘for the
marketing of niche special interest products’ (O’Donoghue, 2007). Genealogy tourism
certainly belongs to this arena. Some of the stakeholders who were interviewed
recommended looking outside Ireland in relation to the development of genealogy
tourism (Interview 27/03/06, Table 3.4; Interview 03/04/06, Table 3.5, Chapter 3),
proposing Scotland or the US. As for the former, it was acknowledged some time ago
that ‘genealogy tourism is a growth area for the “diaspora” market for which greater
provision could be made’ (Hall, 1999). Ireland should certainly look at these

examples.

In addition to competition from other countries, another challenge currently faced by
tourism is competition from the retail and the entertainment industry. Only the future
will show how this competition will have been handled and which industries will keep,
and indeed increase, their audiences. Failte Ireland’s target is rather ambitious (10
million visitors by 2012) but, nevertheless, not unrealistic at all since ‘visitor numbers
reached an all-time high of 7.4 million last year [2006], an increase of 9 percent on
2005’ (Healy, 2007). On aregional level, 2006 was announced as the ‘record year for
tourism industry in West of Ireland’ (Quinn, 2007). Ireland then seems to be well
aware of a growing international competition and the need for niche products.
Besides, the visitor of the 214 century is more knowledgeable, more culturally-aware
and - quite rightly - more demanding, if not spoilt for choice. Putting all these aspects
together, the task to develop new products that will attract the international visitor and,

ideally, secure arepeated visit, is not an easy one.

Such new products will not be able to folly compete in isolation. It was officially
admitted, through the National Development Plan 2007-2013, that ‘[t]here is evidence
to indicate that, in many ways, Ireland’s tourism product has become tired and lacking
in verve or “bounce” for many tourists’ (Irish Tourist Industry Confederation, 2006).
Therefore, it is believed that flexible and economically viable packages need to be
introduced as part of novel product development. In this way, some of the products
may merge and mix, breaking the once clearly defined boundaries between the product
for the pure genealogy tourist and the product for the general tourist. Thus, a new
generation of tourism products may develop - flexibly wrapped up products including

exhibitions and packaged tours, satisfying all sorts of needs, ranging from educational,
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through exploratory (keeping the mind and the body active), to those of wellness,
relaxation and enjoyment. In the case of the ancestry-related tourism market, the
activity aspect will be the genealogical research. The enjoyment aspect will be
represented by reunification with the ancestral place and family members, extended to
exploring Ireland’s heritage, culture, cuisine and so forth. This approach is fully in
accord with the broadly comprehended tourism trends in the holiday market, that ‘has
gradually fragmented into a pick-and-mix selection of destinations, activities length of
trip and time of year’ (Yeoman and Munro, 2007: 3). Itis also fully in harmony with a
development proposal, as formulated in the Summary Version of the National

DevelopmentPlan 2007-2013 (Irish Tourism Industry Confederation, 2006):

‘The essence of this proposal is to transform existing stand-alone activities and individual visitor
attractions into high value-added integrated holiday products that are saleable on international
markets. This requires
(i) “Wrapping’ existing diffuse activities into a small number of well-defined products;
(ii) The inclusion of service and facilitating activities into the product, for example,
walking holidays integrated with food and accommodation service;
(ii) The vigorous marketing ofa group of such products on the internet.’

More specifically, the development of genealogy products is directly mentioned under
the ‘Special Interest Holiday Facilities’ section of the National Development Plan
2007-2013 (Government of Ireland, 2007). With the clearly expressed governmental
support, genealogy tourism, aimed at the broadly-defined ancestry-related tourism

market, has now a real chance to join the family’ of tourism growth products.

Future research

In the immediate future, it will be interesting and indeed desirable to compare the main
findings of this research into genealogy tourism in County Galway with similar studies
from other counties or regions. This will shed more light on the trends through the
passage oftime. It will also be meaningful to compare genealogy tourism in Ireland to
the same branch of tourism in other countries and continents. The US citizens
claiming European ancestry (in addition to the Irish and the Scots Irish) such as
German, English, Italian, Polish, French, Norwegian, Dutch and Swedish, who are
among the most numerous ancestries (Tourism Ireland, 2005), could provide a base for
an investigation of genealogy tourism in these European countries. Elaborating
further, an international symposium devoted to the exchange of academic thoughts and

popular practice in genealogical research could disseminate the knowledge on current

116



Chapter 7 Conclusion

trends and the future of genealogy tourism in the global arena. Perhaps it would be
appropriate to organise such multi-cultural exchanges under the auspices of The
Association for Tourism and Leisure Education (ATLAS), who have been operating in
the international domain since 1991. An ATLAS conference entitled Journeys of
Expression VI: Diaspora Community Festivals, Cultural Events and Tourism, taking
place in October 2007 in York, the UK, may initiate and further develop international
information exchanges on genealogy tourism. Other avenues to be examined are the
global celebrations on St. Patrick’s Day or the popular face of genealogy tourism
connected to celebrities’ search for their ancestral roots, and how this phenomenon
influenced genealogical research among ordinary people. Have shows such as the
BBC’s Who Do You Think You Are? initiated an unprecedented, marginal or no
upsurge in genealogical research in the UK? The topics for future research into

cognate themes are numerous and exciting.

In conclusion, the ancestry-related tourism market needs to be given a wide and
generous access to the Irish Family History Foundation societies, offering high-quality,
customer-orientated and reasonably-priced genealogical research services. These
societies should allow the customer an active input. A working link between them and
local libraries would be an undoubted bonus, as would be the provision of genealogical
research services in some of the county or city museums. This means a truly modem
approach to access and marketing solutions, reflecting the technological advances of
the 214 century. Generous opening hours and a variety and versatility of the services
must be the norm, not a luxury. This physical and intellectual access should be
supported by still wider virtual access. Although it is not always possible to stop
poorly-designed amateur genealogical websites with misleading information from
penetrating the Internet, the quality of the official websites (including those of Irish
Genealogy Limited, the Irish Family History Foundation, the Genealogy Advisory
Service operating from the National Archives of Ireland and the National Library of
Ireland, and the Association of Professional Genealogists of Ireland among other
stakeholders), underpinned by a large number of reliable professional and voluntary
societies” websites, is easily identifiable. The trend is rather straightforward - there
will be more and more records digitised and placed on the Internet whose power, also

in the area of genealogical research, is growing rapidly and is, virtually, unstoppable.
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Moreover, if the idea of developing a Diaspora Centre transpires, and if the selected
location is the West of Ireland, this investment has the potential to significantly
enhance regional development through a rapid increase in tourist numbers and their
spending. Many of these visitors will no doubt form part of the ancestry-related
tourism market. Such development can then become the number one state-of-the-art
tourist attraction in the West of Ireland, closely related to genealogy tourism. As such,
it may tremendously support the revenue generated by the heritage and the hospitality
sectors in the region. However, the other values - mainly cultural and social - should
not be forgotten either. In this context, the 1988 Irish Genealogical Project assisted in
preserving great cultural and social resources related to data on the population of
Ireland. Furthermore, Ireland’s rich culture, history, heritage and arts are greatly
valued by its communities and, as such, they play a very important role in the well-
being of the population and in increasing the interest in Ireland among international

visitors, as rightly noted by Minister O’Donoghue (2007):

‘In this fast-paced and vibrant economy of ours, it is so important to remember that economic
indicators alone cannot measure a strong and healthy society. Econometrics, and P&L
Statements are wonderful tools - but they are a mighty bloodless substitute for life. The
wellbeing of our society is dependent also on the vitality of our communities. | believe very
strongly that the arts have a critical role to play in enlivening, invigorating and distinguishing our
society - locally, nationally and internationally - and that Ireland’s future success -
economically, socially and culturally requires that appropriate priority be given to our nation’s
creative and artistic core.’
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GMIT

GALWAY-HAYO INSTITUTE OF TECHNOLOGY
INSTITHID TEICMEOLAIOCHTA Nk CHILLIHHE-HAIGH EO

COUNTY GALWAY
GENEALOGY TOURISM VISITOR SURVEY, 2006

Venue: Date:

Welcome to our survey on genealogy tourism, which is being conducted under the auspices of the West of
Ireland Centrefor Tourism and Hospitality Research (based in GMIT). We would be very grateful ifyou could
spare up to fifteen minutes to fill in this questionnaire. We would like to learn more about your needs,
preferences and expectations when visiting Ireland and doing your genealogical research. Your answers will
help with the development o ftourism in the region. Thankyou very muchforyour time.

Q1 - How would you describe yourself?
General tourist O => Please fill in Parts A &B
Genealogy tourist O => Please fill in Parts A, B &C

PART A - INFORMATION ABOUT YOURSELF

Q2

Did you come to Ireland: Q3 - What country are you from?
Alone

With family/partner/friend(s)
With an organised group

oo

?

What is your current status? Q5 - Have you visited Ireland previously?
Employed/self-employed Yes O
Full-time student No |
Unwaged
Homemaker
Retired Once

Other Twice

Please give details: ................ Three or more times

If yes, how many times?

oooood
oo

What age band do you fall into? Q7 - Are you:
16-19 Male
20-24 Female
25-34
35-44
45-54
55-64
65-74
75+

Q6

OO

ooooooon

PART B - INFORMATION ABOUT YOUR VISIT AND TRAVEL

Q8- What were your travel arrangements? Please give details (e.g. JFK—Shannon):
Air & car OIS
Air & rail I OO
Air & coach I OO
Sea & car I OO
Sea & rail O
Sea & coach [ OO
Other I OO
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Q9 - Where in Co. Galway are you staying? Please give details of your location:
Hotel (Name: ..o ) s
B&B D0 ettt et
Self-catering I PR
Hostel D0 et
Caravan & camping PSP
Staying with family/friends I OSSR OPPURRRN

Q10 - How long are you staying in Co. Galway?
One day
One weekend
One week
Two weeks
Three or more weeks
Other

0 O0Oood

Please specify:.

Less than €1,000 €1,000-€2,000 More than €2, 000
Alone
With family/partner/friend(s)
With an organised group

Q12 - How expensive have you found the following? Please tick the appropriate line.
Inexpensive Value for money Very expensive
Accommodation
Food
Transport
Retailing
Bars & pubs
Admission charges to
museums, performances, etc.

Q13 - How far did your trip meet your expectations? Please tick the appropriate line.
Very good Good Poor

Scenery

Hospitality

Social life

Pricing

Variety of activities

Q14 - How important is the experience of Irish culture for you (e.g. going to music, dance, theatre
performances)?
Very important O
Important O
Not important O

Q15 - How important is the experience of Irish heritage for your (e.g. visiting national parks, ancient
monuments, archaeological sites, castles; learning about folklore, mythology, language)?

Very important O
Important O
Not important O

121



Appendix 1

Q16 -

Q17 -

Q18 -

Q19 -

Q20 -

Q21 -

Q22 -

Q23 -

Q24 -

Q25 -

Are you interested in genealogy (family history research)?
Yes O
No O

Are you interested in finding out more about genealogy?

Very interested O
Interested (W
Not interested O

What aspects of genealogical research are you interested in?

Questionnaire

Constructing family trees O Attending conferences/study tours O
Attending family/clan gatherings O Other O
Visiting ancestral homes/land plots O Please give details: .......ccoevieeenne.

On this visit to Ireland, what have you enjoyed most and why?

On this visit to Ireland, what have you enjoyed least and why?

PART C- INFORMATION ABOUT YOUR GENEALOGICAL RESEARCH

How would you describe yourself?

Overseas genealogy tourist

Overseas professional genealogist

A person living in Ireland doing genealogical research
Professional genealogist living in Ireland

Have you undertaken genealogical research in the past?
Yes O
No d

What results has this genealogical research brought?

Satisfactory O WNY? i
Partially satisfactory O WHhY? e
Unsatisfactory O WhY?. i
Are you a member of a genealogical/historical society/organisation?

Yes O Which one(s)?

No d

oooog

Which of the following records have you been researching and which methods and/or activities

have you been utilising?
Civil records

Church records

Census records

Tithe Applotment Books
Griffith’s Valuation
Register of Land Deeds

ooogooo
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Personal communication
Phone books

Graveyard headstones
Family archives/memorabilia
Military service records
Other sources

Oooooono
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Q26 - Where have you been doing genealogical research?
General Register Office
Registry of Deeds
National Library
National Archives

OO0 00000

Family History Centre Which one?

Local library Which one?

University library Which one?

Other Which one?
Q27 - Have you used the Internet when doing genealogical research?

Yes O

No O

Q28 - Which of the following have you bought in relation to your genealogical research?

Books O Which ones? .....ccccecvvivveennnn.
Gifts/souvenirs O Which ones? .......cceevviveieinenn.
Videos/DVDs/CDs/CD-ROMs O Which ones? .....cccoevvevevviienen.

Q29 - Would you like to visit the area where your ancestors once lived?
Yes O
No |

Q30 - What would improve your experience when doing your genealogical research?

Q31 - What advice would you give to others when doing their genealogical research?

Q32 - How can we better promote genealogy tourism?

Thankyou very muchfor the information you provided andfor your time. It is much appreciated. |fyou would
like to share the experience ofyour visit to County Galway or ofyour genealogical research with us in more
depth over the phone or e-mail, please leave your contact details below.

N A M E e bbb bbb e bbb bbb
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ANALYSIS 1- GENEALOGY TOURISTS

Total Sample of Genealogy Tourists: n = 47 = 100%
In the cases of multiple-response questions (Q18, Q19, Q20, Q25, Q26, Q28, Q30, Q31, Q32) the total
sample represents the number of responses rather than the number of respondents. In the case of all
other questions, the sample represents 47 respondents. Due to the percentage rounding (decimal places
= 0), the total figure may not always add to 100.

PART A - INFORMATION ABOUT YOURSELF

Q2 - Did vou come to Ireland: ResDondents (%)
Alone 21
With family/partner/friend(s) 51
With an organised group 21
No answer 6
Q3 - What countrv are vou from? Respondents (%)
USA 49
UK 19
Ireland 11
Rest of World 18
No answer 2
Q4 - What is vour current status? Respondents (%)
Employed/self-employed 47
Full-time student 1
Unwaged 2
Homemaker 6
Retired 32
Other 2
No answer 0
95 - Have vou visited Ireland previously? Respondents (%]}
Yes 64
No 30
No answer 6
If ves. how many times: Respondents (%)
Once 6
Twice 15
Three of more times 23
N/A or No answer 55
Q6 - What ase band do you fall into? Respondents <%)
16-19 0
20-24 9
25-34 9
35-44 4
45-54 28
55-64 23
65-74 21
75+ 4
No answer 2
07 —Are you: Respondents (%)
Male 36
Female 60
No answer 4

125



Appendix 2 Survey Results

PART B - INFORMATION ABOUT YOUR VISIT AND TRAVEL
Respondents (%)

Air & car 43
Air & rail 6
Air & coach 40
Sea & car 0
Sea & rail 0
Sea & coach 2
Other 6
No answer 2
09 - Wherein Co. Galwav are vou staying? Respondents (%)
Hotel n
B&B 21
Self-catering 0
Hostel 9
Caravan & camping 0
Staying with family/friends 1
N/A or No answer 49
010 - How long are vou staving in Co. Galwav? Respondents (%)
One day 23
One weekend 6
One week 1
Two weeks 2
Three or more weeks 0
Other 1
N/A or No answer 47
Less than €1,000-€2,000 More than N/A or
€1,000 €.000 No answer
Alone 26 4 0 70
With family/partner/friend(s) 21 9 9 62
With an organised group 6 2 1 81
012 - How expensive have vou found the following? Respondents (%)
Inexpensive Value for Very expensive N/A or
money No answer
Accommodation 6 53 15 26
Food 2 55 21 21
Transport 9 60 9 23
Retailing 2 38 19 40
Bars & nubs 2 47 17 34
Admission charges to 3 19 2 23
museums, performances, etc.
013 - How far did vour trip nfeet vour expectations? Respondents (%)
Very good Good Poor N/A or
No answer
Scenery 68 21 0 1
Hospitality 74 13 2 1
Social life 60 13 0 28
Pricing 1 57 11 21
Variety of activities 49 28 0 23

126



Appendix 2 Survey Results
(>14 - How important is the experience of Irish culture for vou? Respondents (%)
Very important 38
Important 42
Not important 14
No answer 6
Q15 - How important is the experience of Irish heritage for von? Respondents <%)
Very important 62
Important 25
Not important 6
No answer 6
016 - Are vou interested in genealogy ffamilv historv research)? Respondents (%)
Yes 88
No 5
No answer 7
017 - Areyou interested in finding out more about genealogy? Respondents (%)
Very interested 68
Interested 14
Not interested 3
No answer 14
018 - What aspects of genealogical research are you interested in? n=83 Responses (%)
Constructing family trees 41
Attending family/clan gatherings 6
Visiting ancestral homes/land plots 33
Attending conferences/study tours 1
Other 4
No answer or N/A 6
019 - On this visit to Ireland, what have you enioved most and why?
Bottom-up analysis
n = number of responses - 37
Rank Category n % Representative quotes
37 100
1 Doing genealogical research/ 13 35 ‘Going personally to places where
Visiting ancestral places my grandparents/great grandparents
went-
the villages, schools, churches, etc.’
‘Finding past relations.’
‘Researching my family history.
Walking around Dublin.
Anticipating my visit to my
family’s villages.’
2 Scenery /Landscape 1 30 ‘The beautiful scenery.’
3 Scenery/Heritage 4 1 ‘Heritage sites, scenery sites (Ring
ofKerry, Cashel, Moher, etc.).”
4 Miscellaneous 9 24 ‘Everything so far.’

127

‘Hospitality.’

‘Discussions with ordinary people.’
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020 - On this visit to Ireland, what have you
Bottom-up analysis

n = number of comments = 25
Rank

Category
1 Weather
2 High prices
3 Traffic
4

Miscellaneous
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Survey Results

eniovcd least and why?

25
10

%
100
40

Representative quotes

‘Rain, narrow roads.’
‘Always raining.’

‘High cost of food, car rental.’
‘Cost of food & clothes.’
“Traffic in Dublin, crossing the
roads, large lorries.’

16

16

‘Traffic! - much busier than |
remember.’

‘Big city traffic & parking.’

‘The roads & driving has been very
unsatisfactory. If 1 knew how
difficult it was to drive | probably
wouldn’t come to Ireland at all.’
‘The shortness of time - always

want to stay & do more & see
more.’

28

‘Landscape, construction.’
|
‘Cork City-
weather/cleanliness/people.’
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Survey Results

PART C- INFORMATION ABOUT YOUR GENEALOGICAL RESEARCH

u21 -

Q22 -

023 -

Q24 -

025 -

026 -

Q27 -

028 - Which of the following have vou bought in relation to vour

now' wouia vou aescrioe vourseiir

Overseas genealogy tourist

Overseas professional genealogist

A person living in Ireland doing genealogical research
Professional genealogist living in Ireland

No answer

Have vou undertaken genealogical research in the past?

Yes
No
No answer

W hat results has this genealogical research brought?

Satisfactory
Partially satisfactory
Unsatisfactory

No answer

Are vou a member of a genealogical/historical sorietv/organisation?

Yes
No
No answer

Which of the following rccords have vou been researching
and which methods and/or activities have vou been utilising?

Civil records

Church records

Census records

Tithe Applotment Books
Griffith’s Valuation
Register of Land Deeds
Personal communication
Phone books

Graveyard headstones
Family archives/memorabilia
Military service records
Other sources

No answer

Where have vou been doing genealogical research?
General Register Office
Registry of Deeds
National Library
National Archives
Family History Centre
Local library

University library

Other

No answer

n=132

n=78

Have vou used the Internet when doing genealogical research?

Yes
No
No answer

genealogical research?

Books

Gifts/souvenirs
Videos/DVDs/CDs/CD-ROMs
No answer
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n=54

iitsuumieius i /at
62
0
0
4
34
Respondents (%)
64
26
1
ResDondents (%)
34
30
13
23
Respondents (%)
32
51
17
Responses (%)

12
13

[y
[

~No N0 OO oo,

Responses (%)
13
4
17
18
6
8
3
8
24
Respondents (%)
64
15
21
Responses (%)

35
13
n
41
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029 - Would you like to visit the area where vour ancestors once lived?

Yes
No
N/A or No answer

Survey Results

Respondents (%)
51

6
43

030 - What would improve vour experience when doing vour genealogical research?

Bottom-up analysis

n = number of responses =21
Rank

Category n

21

1 Better access to records 1
2 Internet matters 3
3 Time matters 3
4 Miscellaneous 4
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%

100

52

14

14
19

Representative quotes

‘Longer hours at the repositories.’

‘Direct access to Church records.
Easy access to civil records.’

‘Access to microfilm of closed
records (Catholic Church).’

‘Computer based indexes of vital
records, census, land records with
soundex search capabilities.’

‘More computers & printers at all
locations (NAI, Nat. Lib., Dublin
Library, etc.)’

‘Booklet to signpost information.’
‘Better Internet Access.’
‘More info on Internet.”’

‘More time.’
‘More history.’

Having seminars done by local
experts.’
‘Less red tape to get through
while researching.’

‘Results.’
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Survey Results

031 - What advice would you give to others when doing their genealogical research?

Bottom-up analysis
n = number of responses - 20

Rank Category
1 Preparedness
2 Patience
3 Online research
5 Miscellaneous
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%
100
40

15

15
30

Representative quotes

‘Do all your research -
as much as you can in the USA.
Talk to your elderly relatives.’
‘Persistence, patience, a sense of
humour. Irish genealogical
research [is] difficult.’

‘It’s tough as records are
decentralised, and sometimes
difficult to access (e.g. permission
required to view Cork Church
records, etc.)

“Try to do more online first.’
‘Think laterally.’

‘Keep trying.’
‘Double check information, don’t

always believe family stories but
jthev| are a good starting point.’
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Survey Results

032 - How can we better promote genealogy tourism?

Bottom-up analysis
n -number of responses = 20

Rank

Category
1 Better genealogical product in the
genealogy/heritage centres
2 Miscellaneous

132

Representative quotes
20 100
‘Better organise and
computerise index records!
Better “quality control” and
uniformity of product from
county heritage centres.’
‘Charge less - we feel exploited
often. Encourage citizens who
haven’t left Ireland to be
interested in their cousins in
USA-
a database ‘Finding Missing
Cousins.’

‘Improve customer service at
facilities; add experts to help
researchers; provide more on
Internet.’
‘Make heritage centres easy to
use, e.g.
1 question- 1 standard price.’
‘The personal help [GAS in
NAI] has been great. A very
helpful send off for research.
Thanks.’

14 70

‘Get the Irish people who deal
with tourists to understand the
difficulty visitors have in
getting around.’
‘Contact societies in the USA.
Send experts to USA for
lectures at mayor US
genealogical conferences.’
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ANALYSIS 2- GENERAL TOURISTS

Total Sample of General Tourists: n = 255 = 100%
In the cases of the multiple-response question (Q18) the total sample represents the number of responses
rather than the number of respondents. In the case of all other questions the sample represents 255
respondents. Due to the percentage rounding (decimal places = 0) the total figure may not always add to

100.

02 -

03 -

Q4 -

05 -

PART A - INFORMATION ABOUT YOURSELF

Did you come to Ireland:
Alone

With family/partner/friend(s)
With an organised group

No answer

What country are vou from?
USA

UK

France

Germany

Ireland

Poland

Rest of World

No answer

What is vour current status?
Employed/self-employed
Full-time student

Unwaged

Homemaker

Retired

Other

No answer

Have vou visited Ireland Dreviouslv?
Yes

No

No answer

If yes, how many times:

Q6 -

07 -

Once

Twice

Three of more times
N/A or No answer
What ase band do vou fall into?
16-19

20-24

25-34

35-44

45-54

55-64

65-74

75+

No answer

Are vou:

Male

Female

No answer
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Respondents (%)
31
62

3

4

Respondents (%)
20
12
11
7
7
7
32
5

Respondents (%)
57
2

O O wNOo

Respondents (%)
36
55
10

Respondents (%)
17
4
15
64
Respondents (%)
5
24
27
16
12
7
5
1
1
Respondents (%)
42
55
2
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Survey Results

PART B - INFORMATION ABOUT YOUR VISIT AND TRAVEL

Air & car
Air & rail
Air & coach
Sea & car
Sea & rail
Sea & coach
Other

No answer

09 - Where in Co. Galwav are vou staving?

Hotel

B&B

Self-catering

Hostel

Caravan & camping
Staying with family/friends
N/A or No answer

010 - How long are von staving in Co. Galwav?

One day

One weekend

One week

Two weeks

Three or more weeks
Other

No answer or N/A

Alone
With family/partner/friend(s)
With an organised group

Less than
€1,000
25

23

2

€1,000-€2,000

012 - How expensive have you found the following?

Accommodation

Food

Transport

Retailing

Bars & pubs

Admission charges to
museums, performances, etc.

Inexpensive

8
3
1

~ B w

Value for
money

013 - How far did vour trip meet your expectations?
Good

Very good
Scenery 71
Hospitality 60
Social life 48
Pricing 12
Variety of activities 30
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16
27
34
55
47

1
15
0

52
47
48
44
49
43

Respondents (%)

Respondents (%)

14
20

9
15

2
22
17

Respondents (%)

22
9
14
5
7
33
10

More than
€2,000

5
1
1

N/A or
No answer
60

51
96

Respondents (%)

Very
expensive

20
35
23
27
27
16

N/A or
No answer
20
15
18
27
20
33

Respondents (%)

Poor

N~ O

N/A or
No answer

13

13

16

17

18
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014 - How important is the experience of Irish culture for you? Respondents (%)
Very important 47
Important 39
Not important 8
No answer 6
015 - llow important is the experience of Irish heritage for vour Respondents (%)
Very important 53
Important 35
Not important 6
No answer 6
Q16 - Are you interested in genealogy (family history research)? Respondents %)
Yes 41
No 50
No answer 9
017 - Areyou interested in finding out more about genealogy? Respondents (%)
Very interested 12
Interested 32
Not interested 35
No answer 21

Q18 - What aspects of genealogical research are you interested in? n=283 Responses (%)

Constructing family trees 21
Attending family/clan gatherings 7
Visiting ancestral homes/land plots 15
Attending conferences/study tours 2
Other 3
No answer or N/A 51
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019 - On this visit to Ireland, what have vou enioved most and why?
Bottom-up analysis
n = number of responses = 148

Rank Category n % Representative quotes
148 100
1 Combination ofa 38 26 ‘Irish landscape & culture. Different from other
variety of different European countries.’

aspects or activities -
‘Culture, music, pubs, lands.’

‘Shopping, little towns, pubs.’

‘Galway City and cost.’

‘Angling and scenery.’
‘Meeting locals, having lIrish residents all
around, notjust tourists like other areas; quality local
goods, crafts; scenery.’
‘Connemara is the most beautiful place in Ireland, a lot
of castles, streets in Galway City, nice people.’
2 Scenery 25 17 ‘West coast, specially Connemara -
brilliant and wild.’
‘The scenery - variety (mountains, ocean, greenery,
flowers, etc.).’
‘The scenery and tranquillity in Connemara.’
3 Heritage/Sightseein 18 12 ‘Seeing all the different ruins because they are
g/Culture/History intriguing.’
‘Playing music, listening to live music, seeing the
countryside, seeing old parts of Ireland, learning

history.’
4 People/Hospitality 15 10 ‘The Irish people and lifestyle. The people are very
friendly & welcoming and know how to have a good
time.’

‘Meeting people - getto know their life and culture.”’

‘The hospitality and all the friendly people and staff.’
5 Pubs/Music in pubs 13 9 ‘Old pubs.’

‘Pubs and style of pubs.”’

‘Drinking Guinness & music shows in bars & pubs.’
6 Country/Nature/Lan 10 7 ‘Landscape. | love the nature and the originality.’
dscape *
‘The views, the nature is breathtaking here, the towns
are rather boring.’
7 Atmosphere 8 5 ‘Life in the City centre: people are friendly and the
City is lively.’
*

‘The “craic”.

‘The magic atmosphere of Ireland.’
8 Miscellaneous 21 14 ‘Hiking -+ always my favourite. Great country to hike
in for a while.’
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020 - On this visit to Ireland, what have you enioved least and whv?

Bottom-up analysis

n = number of responses = 121

Rank Category
1 Weather
2 Travel/Traffic/Tran
sport/Roads/Directi
ons
3 High prices
4 Nothing
5 Miscellaneous

n % Representative quotes
121 100
31 26 ‘The weather (do | need to explain...).’

‘It seems dark and rainy but also mysterious.’

‘Weather. Too cold to travel far.’
“The weather, but who cares.’
30 25 ‘Too much time on the bus and not enough at the sites.
Next time will rent a car.’

‘The bumpy roads.’
‘Crowds in big cities - lack of signs while driving -
lack of street signs.’

‘Travel - too expensive and irregular.’

‘Difficulty of accessing many locations (towns &
historic sites) via public transportation.’

‘For cyclist there are almost no road signs which tell
you how far it is or where to go. In the city there are
hardly street names and for cyclist it is dangerous.’

‘Speed limits I0Okph on tiny country roads,
dangerous.’
16 13 ‘Prices are very expensive, especially food +
accommodation.”’
‘The cost and the negative effects on the locals
financially for them. Tourism driven.’
1 9 ‘I have enjoyed it all.’
33 27 ‘Accommodation, cold rooms.’
‘Expensive life - people don’t speak other languages
than English.’
‘Sometimes felt sorry that some people are
disappointed where | am from [Poland] but for us
Ireland is a chance for better life as USA was for Irish
people before.’

‘Not easy to visit around Galway.’

‘Public toilets.’

‘Pollution.’

‘The exchange rate [US Dollar] was not as expected -
no one’s fault, but a bit of a shock.’
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Schedule of presentations by this researcher

Presentation Venue Date
3rd Annual Postgraduate School of Humanities, 15 March 2006
Research Colloquium GMIT
ATLAS Faculty of Management, 22 September 2006
Tourism Conference University of Lodz,
Poland
Heritage class School of Humanities, 24 October 2006
GMIT
AGM Oranmore Lodge Hotel, 17 January 2007
Western Family History ~ Oranmore, County Galway
Association
Adult Education Course School of Humanities, 15 March 2007
GMIT
4" Annual Postgraduate School of Humanities, 26 April 2007
Research Colloquium GMIT
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Appendix 4 Diaries o fNorth-American Genealogy Tourists

TIARA genealogical research trip to Dublin
between 25 March and 1 April 2006

In addition to participating in a focus-group interview on 26 March 2006 (with seven
researchers), and providing feedback afterwards through self-completion
questionnaires (ten researchers), two TIARA researchers Kindly recorded their exact
steps/views on customer service when using the main genealogical research
repositories in Dublin.

It also should be noted that the researchers were supported by highly qualified and
internationally-known genealogists including Mr. George B. Handran, expert on
Griffith’s Valuation, and Ms. Mary Ellen Grogan who, in addition to her expert advice,
organised the genealogical research trip.

The TIARA members provided the most comprehensive feedback on genealogical
research conducted in Ireland by overseas researchers, allowing an invaluable insight
into their own research techniques, as well as into their views on the quality,
accessibility and standards of customer service in the main genealogical research
repositories in Dublin.  Very importantly, they also disclosed their findings and
feelings that accompanied the whole process. The following two diaries complement
the other research techniques, shedding more light into the strategies of overseas
genealogy researchers still.
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Day 1
Activities undertaken/
Resources consulted

Results obtained

Quality/Speed of service
Price of service
Comments

Day 2
Activities undertaken/
Resources consulted

Results obtained

Quality/Speed of service
Price of service
Comments

Day 3
Activities undertaken/
Resources consulted

Results obtained

Quality/Speed of service
Price of service
Comments

Diaries o fNorth-American Genealogy Tourists

Diary 1
GRO NAI
To submit 5 slips for vital records. Ordered a copy ofone
will
([Researcher’s] husband’s
grandmother).

Looked at Field books &
House books
(for several of her
ancestors).
Two ofthe obtained records were Found 2 wills that could
notthose of [the researcher’s] be used.
family, three records were fine.
Very prompt.
High.
Did not find anything
new.

Valuations Office
Submitted four townlands.

Received the printout & obtained all the Valuation books
available for those townlands, examined them and found them
quite interesting.

Obtained copies of most interesting pages.

Purchased 1 Ordnance Survey map.

It was time-consuming.

Registry of Deeds
Had atour ofthe facility.

Spent about three hours using both Name Index & Land Index.
Obtained a very long transcript of a memorial from 1876 that
included much information about the property owned by...
[the researcher’s] great great grandmother’s brother who had
inherited much of it from his father, her ancestor, and ordered a
copy of it.
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Day 4
Activities undertaken/
Resources consulted

Results obtained

Quality/Speed of service
Price of service
Comments

Day 5
Activities undertaken/
Resources consulted

Results obtained

Quality/Speed of service
Price of service
Comments

Diaries ofNorth-American Genealogy Tourists

GRO Valuations Office

Ordered five certificates - two
were fine but three were not useful.

Found books of valuable
material for the people &
researched them.
Good.

NAI

Did House books for two parishes. They were valuable in

helping to see who was on the land ‘pre-Griffith’.

Did 11 books for two counties. One was not on the roll of
microfilm. The record was very informative - had information
on when these started. They listed all occupants oftownlands.

Tried to get a copy ofa will ordered on Tuesday but learned that
it would not be available until next Monday.

Looked at school records for two locations. The pupils’ names
contained in records. Administration only.

Looked up film numbers for films to be booked next week.
Did learn when schools were started in the two parishes where
her grandparents were bom. Both were able to read and write

with confidence.

Used finding aids.
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Day 1
Activities undertaken/
Resources consulted

Results obtained
Quality/Speed of service
Price of service
Comments

Day 2
Activities undertaken/
Resources consulted

Results obtained
Quality/Speed of service
Price of service
Comments

Day 3
Activities undertaken/
Resources consulted

Results obtained
Quality/Speed of service
Price ofservice
Comments

Day 4
Activities undertaken/
Resources consulted

Results obtained

Quality/Speed of service
Price of service
Comments

Dianes o fNorth-American Genealogy Tourists

Diary 2
NLI
Had our badges updated.

Missed tour of the Library but did
that in 2005; went to Manuscripts
Office early and checked some
sources and had a presentation by
the staff.

People there were nice.

NLI
In the morning looked at Microfilm
books, got there first thing as later
people would be waiting for
readers. Library is only open in the
morning [‘'on Saturdays].

NAI
Friday night - special trip
to National Archives.

Dublin City Library
Excellent discussion on
Griffith’s Valuation and

House books, Land books,
etc.

St. Patrick’s Cathedral
Went to Pro-Cathedral for Mass at 1lam. This was where
Michail Collins was buried as well as Daniel O’Connell, and
John McCormack first sang. Commemorating music of Mozart

this year.

NAI

Went to the National Archives first
thing at 10 am and searched in
Field books - no luck there asjust
land descriptions [were there], no
people.

Also checked Field books for one
county - similarto Valuations
information on one of the
ancestors.

Also looked at Griffith’s
Valuations on microfiche (in bad
shape).
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Valuations Office

In the afternoon —

Valuations Office
consulting Cancellation

books of several counties.

A recent Cancellation book
looks great for a copy (but

copied down) as lots of

changes to another of the

ancestors [were recorded
there].

Saw when two of the
ancestors died as well as
when another ancestor
went for America.
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Day 5
Activities undertaken/Resources
consulted

Results obtained
Quality/Speed of service
Price of service
Comments

Day 6
Activities undertaken/
Resources consulted

Results obtained

Quality/Speed of service
Price of service
Comments

Diaries o fNorth-American Genealogy Tourists

NLI NAI
National Library was full, microfilm In the afternoon went to
readers not busy. National Archives.

Everyone inb

oth places was very accommodating. After early

dinner - meeting with Irish genealogists in Salthill.
Registry of Deeds Dublin City Library
Consulted 100 years of indexes to Few hours at the Dublin
various testaments. City Library for

births/deaths index.
Did 10 microfilms,
stopped at O ’Neills and
Pearse - so nice.
Perched up earlier special
editorials - Easter Rising.

Did find one document on one ofthe
ancestor’s farm in 1890s referred to

in indexes.

Seemed like estate

papers. May hold more information.

Very fascinating place, had a nice, interesting, special tour and
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then worked there.
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Day 7
Activities undertaken/
Resources consulted

Results obtained

Quality/Speed of service
Price of service
Comments

Day 8
Activities undertaken/
Resources consulted

Results obtained
Quality/Speed of service
Price of service
Comments

Diaries ofNorth-American Genealogy Tourists

Joyce House (GRO)

Went to Joyce House to get three
birth records and one death record
but instead of death record got a
birth record ofthe man looked for,
both of his grandson with parents
and grandmother.

NAI

Lucky to find some
information in Town
books, in each page ofthe
‘pre-Griffith’s Town
books.

Was shown by staff how to
get pictures of the
drawings.

At night had the big dinner at the Grand Club at St. Stephen’s
Green (excellent wine).

Valuations Office
Systematically going through
Cancellation Books for several
townlands.

Was the only one there and people
were very nice and gave [the
researcher] all the books up to

present as well as printed Griffith’s

Valuations.
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NAI

Spent the time on
microfilms ofrelevant
parish registers (births

that had not been checked
before).

Tomorrow will check
marriages or deaths of
some ofthe ancestors as
was found that [the
researcher’s] great great
grandfather may have had
an earlier marriage as an
earlier birth of a child to
this ancestor with
different wife was found.
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Appendix 5 Participant Observation o fAdvisory Sessions Provided by the Genealogy Advisory Service

Participant observation of advisory sessions provided by the
Genealogy Advisory Service in the National Archives of Ireland

28 March 2006
The participant observation took place immediately after the interview given by Ms.
Maire MacConghail, Adviser of Genealogy Advisory Service (GAS), member of the
Association of Professional Genealogists Ireland (APGI), and her encouragement to
remain in the advisory room to experience the sessions at first hand and thus obtain a
better understanding of how GAS works.

The activity started at 10.10am and was finalised by 11.25am, taking the form of
unobtrusive, silent observation of four advisory sessions involving six visitors availing
of GAS. To ensure the privacy of the participants, notes were taken only and, unlike
the research techniques in the case of one-to-one and focus-group interviews, no
recording was involved on this occasion. The advisory sessions took place in a very
pleasant atmosphere, in a relatively small office (smaller than the GAS premises in the
National Library of Ireland), which undoubtedly contributed to a positive working
environment that felt safe, private and comfortable.

The biggest asset, however, was believed to be the very high professional conduct,
extensive knowledge and expertise, charisma, understanding and tact on the part of the
adviser on duty. It was felt that she was not only a highly qualified professional
genealogist, but that she also enjoyed advising on genealogical research, as well as
meeting people coming from various professional, social and cultural backgrounds.
Her positive approach and human touch encouraged the advisees in their quest for their
ancestry.

The main purpose of this research technique - participant observation - was to better
comprehend the nature of genealogy advisory sessions in terms of a variety of
enquiries, preparedness of the participants and their understanding of the possibilities
and limitations of the records available, as well as their readiness to follow the
adviser’s suggestions and recommendations, and - finally - the length of time
involved in such investigations.

To sum it up, the purpose of this research technique was more to get a feel of what
strategies by both the adviser and the advisees were used, rather than to record in detail
the respective cases, giving the names of the researched ancestors, their places/dates of
births, marriages and deaths. It was felt that this approach secured the privacy for the
advisees, undisturbed working environment for the adviser and still provided, for the
purposes of this study, an invaluable insight into the scope and nature of enquiries and
the art of advising in the field of genealogy. It was also to the credit of GAS and the
two national institutions - the NAI and NLI - that no advisory appointments were
needed beforehand. Each advisee signed the visitor book on arrival and waited for
their advisory session if necessary, or was taken care of immediately, if possible. The
former was the case during this participant observation, when - with the exception of
the initial stages of the first observed session - there were always at least two other
researchers waiting in the advisory room. During this time they consulted brochures
and leaflets about the services and records that were readily available on the premises.
This system proved to be successful and visitors were very appreciative of the GAS
provision, its accessibility and flexibility in particular.
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Session 1 (one advisee, 15 minutes)
The first advisee was searching for one of his ancestors, it was his second visit to GAS
and he was able to provide some information, such as the names and dates of births of
the children (late nineteenth century) of the ancestor in question, and the county of
origin, although he was not entirely sure about the accuracy of the latter.

He already looked at the 1911 census and consulted microfilms but could not find the
information he was looking for. He asked whether the 1901 census was available.
The adviser took notes and, subsequently, searched indexes. W.ith the information
available, she suggested to the advisee to consult the microfilms again, giving him the
needed ‘know-how’ on the search and the variety of information that could be drawn
from it.

She also suggested that he should search the Church records (available in the National
Library of Ireland up to 1880), that should have names and possibly addresses, the
reason being that the ancestor could have been bom before 1864 (the date when the
civil registration in Ireland started). She also mentioned that the originals of the
Church records were held in the parishes. The researcher understood what he needed
to do now, was very grateful for the assistance and stated that he would come back if
further assistance was needed.

Session 2 (one advisee, 15 minutes)

The second advisee wanted to obtain evidence on the transaction of a landed estate of
one of his ancestors who received it as a marriage dowry, extended it further but, by
the time he died, was penniless. The adviser initially took notes of the known facts -
the year of receipt of the dowry (first half of the 19th century), the county when the
transaction took place and so forth. She made sure that the advisee had already looked
at manuscripts, which he did do - he saw different transactions. However, he had not
visited the Registry of Deeds so far. He was advised to do so.

Further conversation involved a few thoughts on possible re-mortgaging. The advisee
knew that the ancestor in question was a lessor and an overall landowner, as was found
out through Griffith’s Valuation. The adviser suggested that he should look at the
State records of Irish Family (available in the NLI), which has not been done as yet
either. She also mentioned the 1995 Research Project that lists all of the papers from
1861 and where they can be found. After a few-minute search the advisee made a note
of the number found by the adviser that he would need for the Land State Index to
further investigate on the matter.

The final advice offered was to write to the Registry of Deeds and the Land
Commission. It was explained to the researcher that the former provides information
on the grantors (those selling) and on the index of lands (if townland is known). She
pointed out that if the transaction was formalised it should be recorded. Before the end
of the session she also advised on what to do in the Reading Room of the NAI, and
encouraged the advisee to come back should he need further assistance.
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Session 3 (two advisees, 25 minutes)

The third advisee, who was accompanied, was tracing down one of her ancestors, and
was able to provide information on the county, the parish and the townland of origin.
The adviser took notes from an index for the advisee, asking her which Presbyterian
records she was interested in. The advisee stated that it was the earliest records. She
advised of the first Presbyterian Church records available (1841) and further asked
whether the ancestor in question was a tenant farmer. She suggested that the advisee
should consult Griffith’s Valuation, available on microfiche in the NAI and now also
online. She also explained the dates when the recording started and talked about the
destruction of the census returns, pointing out that there were some fragments left.
The advisee felt that it would be nice to see the originals. The adviser further
suggested that she should consult the Tithe Applotment Books (not available in the
NAI), and explained what they are, mentioning their limitations, too. The researcher
asked whether the resource disclosed just the head of the household, and stated that she
would like to write to the Minister of Church for a permission to consult the originals.
The adviser found the name of the relevant parish and printed out this information for
the advisee. The adviser asked whether the researcher would also like to have a look
at the 1911 census, and explained the difference between the 1901 and 1911 censuses,
pointing out that the 1861 records would not be available anyway since they were
destroyed by Government order. The researcher was interested in consulting the
census so the adviser explained how to find and use it in the NLI (which number of the
document was needed, what the number of the relevant townland was).

Session 4 (two advisees, 20 minutes)

The two sisters were doing research into their ancestors together. They could provide
some information on the names of their father and grandfather, dates of births and had
their mother’s certificates. The adviser pointed out that the registers did not have to be
100% correct so researchers should not always rely on ages. She further suggested
that the 1911 census could give a good profile of family (head of the household,
everybody in the household, their religions, ages - not necessarily correct, however -
occupations, number of children, etc.). All in all, she explained that the 1911 census
was a very good resource and the information obtained from it could be printed out.
Deductive thinking took place afterwards, and the two censuses were discussed. From
the information available it occurred that the ancestors in question would not have
been married in 1901 but would have been married by 1911. Consequently, the
adviser suggested that the advisees should obtain the marriage record that would give
the date, the place of the marriage and the fathers’ occupations, possibly also the
mothers’ names and the names of witnesses. She explained the nature of such
investigations - going step by step from know to unknown - and advised to write to
the relevant Catholic parish. The adviser started with the censuses, identified the
townland, looked it up in the index (consulting more than one volume), and gave the
reference number to the two advisees. She suggested that the advisees should look at
the 1911 census first. The sisters also revealed what they had found out from their
family. The adviser gave them references of the censuses, and informed them that in
two to three years time the censuses would be available in a digitised form. She
further explained that the following census of 1921 was not done because of the War
of Independence, so the next census was that of 1926. She explained that with the
1901 census one needs to identify the number of the District Electoral Division.
Finally, she encouraged the researchers to visit the Microfilm Room and consult the
1911 census.
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Plate 1
Buswells Hotel, Dublin,
venue of the focus-group interview with TIARA
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Plate 2
The Heraldry Museum, Dublin
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Plate 3
The National Library of Ireland,
venue of the 2006 exhibition on W.B. Yeats
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Plate 4
Galway West Family History Society,
Shantalla, Galway City
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Plate 5
Ireland West Tourism, Galway City
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Plate 6
Galway County Libraries and Archives, Galway City
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Plate 7
Coats of Arms of Fourteen Tribes of Galway,
Eyre Square, Galway City
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Plate 8
The Shoemaker Tower Gift Shop,
Eyre Square Shopping Centre, Galway City
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Plate 9
Galway City Museum, Spanish Arch, Galway City
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Plate 10
The Nora Barnacle House Museum,
Bowling Green, Galway City
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Plate 11
Lynch’s Castle,
Shop Street/Upper Abbeygate Street, Galway City
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Plate 12
Blake’s Castle,
Kirwan's Lane/Quay Street, Galway City
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WWW

Plate 13
Athenry Castle, County Galway
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Plate 14
Athenry Heritage Centre, County Galway
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